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Music Is The Foundation 
For Rebuilding New Orleans 



BY BRANFORD MARSALIS 

1 am pleased to see that New Orleans is 
holding its lazz & Heritage Festival this 
year on the weekends of April 28-30 and 
May 5-7. but I'm not really surprised. Al- 
though there are a few companies based in 
New Orleans, the cit>' does not have a sub- 
stantial business infrastructure. Tourism 
is the lifeblood of New Orleans, so to my 
mind there was never a doubt — despite the 
heavy losses caused by Hurricane Katrina 
and displacements suffered by event staff- 
that the festival would take place. 

Tliis will be a special edition of the fes- 
tival, though more like the way it was when 
my brothers and friends were kids. That's 
because the crisis of Katrina has placed the 
focus more squarely on Louisiana. I sus- 
pect that a larger percentage of the perform- 
ing artists will be local, and a larger 
percentage of the listeners as well. The 
crowds may end up being smaller, but they 
will no doubt be more focused. 

New Orleans' condition today depends 
to a large extent on where you look. If you 
are a tourist who confines yourself to the 
Garden District and the French Quarter, 
little change may lie evident; but if you love 
the whole city, what is going on (or not going 
on) is unbelievable. In approximately 60% 
ofthe city there is still no electricity, houses 
are abandoned, and people have not re- 
turned. It is easy to hand out blame for this 
situation, but the important thing is to take 
steps to ensure that people in need receive 
real assistance. 

People have been comparing Katrina to 
earlier disasters, like the hurricane that hit 
Galveston, Texas, in 1912. or to the San 
Francisco earthquake of 1906. Given the 
property devastation and the massive relo- 
cation that Katrina created, however. I think 
a much better analogy is the condition of 
Europe after World War II. Back then, mil- 
lions of people were displaced, and the 
housing stock and infrastnicture of entire 
countries were destroyed. It took several 
years and the Marshall Plan to correct the 
situation, not just a few million dollars 
thrown at the problem. It is going to take 
that kind of focus to restore New Orleans 
and the Gulf Coast. If the government is 
not prepared to step forward, then con- 
cerned people both in the region and 
around the country will have to respond. 

Massive amounts of assistance from cor- 
porate America will also be required, but I 
understand thai companies are concerned 
over how funds will be spent. 

In this regard. I feel that the music com- 
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munity should take the lead in the rebuild- 
ing effort because New Orleans is so cen- 
tral to the entire culture of music in 
America. New Orleans is widely acknowl- 
edged as the birthplace of jazz, but it is also 
arguably the birthplace of rock'n'roll. Artists 
like Lloyd Price, Little Richard and other 
early pioneers were deeply immersed in 



the music of the city, and through their im- 
pact the city's influence spread throughout 
the world. A lot of musicians, songwriters 
and bandleaders understand this and are 
quick to acknowledge that New Orleans is 
a primary cultural source. 

This is why Harry Connick |r. and I 
have become involved with New Orleans 
Area Habitat for Humanity in the cre- 
ation ofthe Musicians' Village in the 
Upper Ninth Ward. We have acquired five 
city blocks, and the Musicians' Village 
will be the site of 75 single-family houses 
plus 150 additional homes in the sur- 
rounding area for musicians and quali- 
fying homeowners. 

If you know anything about life in New 
Orleans pre-Katrina, you must also know 
that New Orleans musicians have not al- 
ways received their fair share. Through this 
catastrophe and the response of NOAHH, 
many musicians old and young will be able 
to own homes for the very first time. 
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The Musicians' Village is not intended 
to be exclusively for musicians, however, 
and an important aspect of its design is that 
musicians will be in a true community, en- 
joying the kind of person-to-person, neigh- 
bor-to-neighbor relationships that have 
sustained such New Orleans traditions as 
the marching band. A central aspect of the 




Musicians' Village will be the Ellis Marsalis 
Center for Music, which is named after my 
father and will be a performance, educa- 
tion and recording complex where bands 
can play and rehearse, students can get les- 
sons and neighbors can hang out. I love the 
idea that kids will be able to walk a few 
block.s from their homes and learn about 
the music. 

As opposed to all the hand-wringing 
that has gone on around Katrina relief, 
the Musicians' Village is a proactive solu- 
tion that I am delighted to be part of. You 
can learn more about it at habitat-nola.org. 
And you should also ask yourself what 
your part will be in the relief effort be- 
cause if music is your life. New Orleans 
is your home. 

Branford Marsalis is a saxophonist, the 
founder oj'lhe Marsalis Music label and the 
honorary co-chair of NOAHH's Operation 
Home Delivery. 



BUREAU CHIEFS: LaOa CobO 
Phyllt* Starh ■ ■ 1 . 

SPECIAL FEATURES EDITOR: ThOm Ouffy &16-6Bd-i^l6 
BILLBOARDCOM EDITOR. Barry J«:ll«ll ^ l-r. >^z-\ t-S^' 
SENIOR CORRESPONDENTS Antony Bruno 
(-1.: ■.! I i - ■ ' ■!■ -■ Ed Chrlumjin 

pjiul H*ln« ' .r . ■ ! . ■ Gail Mitchell ■ -.■ . 

. ■::■:':> --.\ Chuck T»vk>r ■■ 

CORRESPONDENTS: Mike Boyt* 
-t J^ ToddMart«nt< n:. M 



(Was^ngiorv DC.) 202-Bi3-2S46. 



Su(«n Bull«# Leoal & 
Brian Garrlty ,: "«s) 646-654- 
Hichsai Paetatia l^terxl 
■ R«yW*d<MI.: - ng> 615-321-4245 
~ Hillary Croslcy ^RA.B.>-it>-H0D> 646-654- 
Ksn Tuckar ..1 . : 6*S 32' 4286 

«n 646-6S4-3S82 



.:6-654-4T09 



Silvio W«(TOfcjOOBO 



BILLBOARD COM NEWS EDITOR/ALBUM REVIEWS EDITOR: 
BILLBOARD.BIZ NEWS EDITOR: Chrll M. Wslsh ' .i I ; 
SENIOR ASSOCIATE EDITOR Kaly Kroll 
ONLINE EDITORS: K all* Hatty ■■ ! . ■ j.D 

Clov»f Hop* d ; J.J..:! i..-:^;-:M Sveti PhUIpp .RikJio) 64E-654-4679: 
iuaan Vhokowltl ' ^ v.i >: l~'-l-'< ■" -l'"-' ' 
COPY CHIEF. Chris Woocb 

COPY EDITORS: Malty Brawn, Wayna Robint 

CREATIVE DIRECTOR: JOSH KLENERT 

ART DIRECTOR: Mtt Nbbat ASSOCIATE ART DIRECTOR: ChrtethM Bowar 

EDITORIAL ASSISTANT: SafahHan '-' ■f rff : 1615 

CONTRIBUTORS; Jim BaHntan. Frad Branaon, Ranilfo Burr, Karri MMon, CaOttrlna Appiafald 
Otion, Oar OualMta. Oaberah Ivani Prica, ChrMa TWui, Stawa Traiman, Anactatla TiioutcM 



CONTRIBUTORS: Sam Andrawi, Juliana Korantane, Paul Saxton 

CHARTS S BESEARCH 
DIRECTOR OF CHARTS/SENIOR ANALYST GEOFF MAYF1ELD 
Chart MANAGERS BobAllan I . Keith CauMcId 

■ 1 1 i' ■ ■ ' 1. ■■' Anthony Cotombo i- - . i, 

RIcardo CompanlonI : ■ . Mary DaCroce 

'J-i-b ■..-><■.: WadaJeiMTi L"...r.---r 

Bv. i'! Patridi McGowan ■• 

Cordon Murray : 

\~' - Paul PoTitrot ■ 

CHART PRODUCTION MANAGER Michael Cuiion 
ASSOCIATE CHART PRODUCTION MANAGER; Alax VHouU 
ARCHIVE RESEARCH: 64«-<S4-46S3 



lUJEGBATeC SAl F5. FVENTS & BRAND MARKETING 
VICE PRESIDENT, INTEGRATED SALES/ ASSOCIATE PUBUSHER: BRIAN C. KmNmrf G46-6S4-4627 
NATIONAL SALES Dl RECTO R/DIGPTAL <. CONSUMER: Darak SantfMt &a6«S4.4^ 
WEST COAST ADVERTISING DIRECTORS; AM Kwiako 5J j bJ-^ .^J^^) Mm Johmon 32S-S25-2237 
EAST COAST ADVERTISING DIRECTORS: Cindy MaU -17 0 JintM TMnnina 646^S4-4694 

NASHVILLE; L«a Ann Photoglo i . r CyiWWa Mallow tj'^'- 552-0.^5 iTojfit^a) 
ADVERTISING DIRECTOR EUROPE/U K.: Fradark Fanucd L;n -t4 1'07 420-6075 
INSIDE SALES MANAGER; Arkady Fridman r>^.^t;%4 Jt^'> 

INSIDE ACCOUNT REPS Jaft Sarratta >. .It. •.'^■t-.tb')? AdMi OroM 646-6S4-469I 

MANAGING Dt RECTOR A-A TIN: Gana Smith 9n-^J.e.-2=.20 

LATIN AMERICA/MIAMI Marcla Clival -O^ 8&4-757B, Fa* 505-864-3227 

ASIA-PACIFtC/ AUSTRALIA; Linda Matkh 612-9440-7T77. Fan. 612-9440-7788 

JAPAN: AklKanako '< ' .j CARIBBEAN: Batty WanI 9Sd-92^^5m 

ADVERTISING COORDINATORS; Mima Gomai h-ih t■<^^ -:•-<>'; stapharria Horst &46-e54-4e2Z 

EXECUTIVE DIRECTOR. CONFERENCES ft SPECIAL EVENTS: MICHELE JACANOOO 

SPONSORSHIP SALES EXECUTIVE; Karl Vonia J f .^--15 

EVENT MARKETING MANAGER: Victoria Habnitadt 

SENIOR SPECIAL EVENTS ASSOCIATE: Margarat O'Shaa 

EVENT CLIENT SERVICES COORDINATOR: Courtney Mario 

EXECUTIVE DIRECTOR. MARKETING AND BUSINESS DEVELOPMENT: DOUGLAS TRUCBLOOO 
ART DIRECTOR. MARKETING ft SALES: Melbca SutMlch 
PROMOTION MANAGER Mary Ann Kim l itJ-: 



VICE PRESIDENT, LICENSING ft EVENTS: HOWARD APPELBAUM 
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cabate Marquaz 

MARKETING/PROMOTIONS MANAGER, LICENSING ft EVENTS: Barbara Grlanlnsar 646-654-4675 
MANAGER. LICENSING. SALES ft REPRINTS: AngeHne Bleshauval ■::^r: b54-.1677 

ISFCHMAl I'JN r-Al;nE"-NG 
INFORMATK>N MARKETING DIRECTOR: DAWN TOLAN 
ASSOCIATE INFORMATION MARKETING DIRECTOR: Franca* Davli 
INFORMATION MARKETING MANAGER; Robert Bamar 

INFORMATION MARKfTINC MAr^AGFO (GRCHIP> Mtchete LarMn 

INTERNATIONAL INFORMATION MARKETING DIRECTOR: Stephanie HcNamara (London) 
INTERNATIONAL INFORMATION MARKETING EXECUTIVE: Saama Oaglanl ■ .cidon} 
INTERNATIONAL INFORMATION MARKETING MANAGER (GROUP); Paul Brtgdao (LOndon) 
SUBSCRIPTIONS; tJ"y-48?-4582 (L S.'C^rada) 44-1^8-438867 ( ricrfirf.icwiai^ 



PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDCRS 
ADVERTISING PRODUCTION MANAGER: CMi Daxtar 

EDITORIAL PRODUCTION SUPERVISOR/OPS ADMINISTRATOR: Anthony T. 
SPECIALS PRODUCTION EDITOR: Marc Glaqulnio 
SYSTEMS/TECHNOLOGY SUPERVISOR: Bwry BIlMn 
SENIOR COMPOSITION TECHNICIAN. Suian Chkola 
COMPOSITION TECHNICIAN: Rodger Leonard 
ADVERTISING GRAPHIC ARTISTS: Ray Car»»on. Ken Diamond 



PUSLISMING « OPERATIONS 
PRESIDENT ft PUBLISHER: JOHN KILCULLSN 

GROUP EXECUTIVE ASSISTANT/SPECIAL PROJECTS COORDINATOA: 
VICE PRESIDENT/GENERAL MANAGER: JOHN HUTCHIHS 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DISTRIBUTION DIRECTOfl: LOO BradrMd 
BILLING; Uza Paraz CREDIT: Shawn Norton 



NEW YORK: ^7C Brwo*. 
rvev. VC1-, NV lOIK'J 
P'.jiitf 6-16-654-4400 
Fd.i f,i> 046'6M'468i 
t-a. 646-654-4799 



LOSAHOCLES: v-:-.'^ '.VilLt--..e 
aivd, LOS Ap.^^< CA 9O056 

f-a'. J2J- 525- 2594/2395 



LONDON: EndedvouiT Mouse, 
■flg ShafteiOuty Ave, Lodon 
WC2H BTJ. 

PhOf* 011-44- 2O7-420-6003, 
Fa». 011-44-207-420-6014 



NASHVILLE; 



- square WASHIHGTOH, DX,: 910 i7tn St MIAHI: lOl Oandon Blvd. Surta 
] ( (sftV. Stite 2?^ vvxh. DC 20006 ^66. Key Biicayne. FL 33M9 

P^ne 202-8JJ 6692 P^^^Sr^Ri?^ 
Fa. 202-833-8672 P»«; SOS-SfiVBWft 



'*'«.aen! 4 CEO MkhMl mnt m m ». CfOw Preiident* MmIi 
I business publications HoUratth ^^eta I John KNcullan (Mukc ft L-ierary). mOmd 
•u O'Connor <TTa.t!i and Si>rro"T)ence). HlelM*! Farkar 

iNVtrMi-ig-'MeO^SC^wgn) IbnyUWwIf (PirnftfiarlornwgArta); 
'I'cir-.Di SMHoH v>ceP"ii«>3ant» John Lamar (»Meda!. Joonno W h oittay (ir.lo«rr>atiW Wafl4ew>o]. 



^vnu business media 

VP.-'HuTVin R^wyrces HkhMt AJkOft \ 

iiig arid Evems Ho* 



P-evdeTi] ft ceo MWmoI N a td n Mno Chwf Financial Ott>c«r 
Dorak IrwIn: P'esiOent-VNU E-potilionc fira* FWror: 
^'e&ident-eMcdia & Mformuion Maflm^ IM NavRt; Senior 
Presdent/CommiXiicabOns. Oibonll Patton V'>te Presiderr./Lcar«' 
ice PfesKknt/Busness Onelopnncnt JenMun OOfdon 



II 



THE 
LATEST 
NEWS 
FROM 






El □ 



Phil Walden Dies 

Capricorn co-founder 
dead at 66 



High Five! 

Shakira wins big at 
Billboard Latin Awards 
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Top music publishers 
chart debuts 



'Maximum Ride' 

Holly Brook cross- 
promotes teen book 



The Canada FACTOR 

Indie artists like Holly 
Cole fear fund cuts 



>>>SONYBMG 
NETS $95M 

Sony BMG Music 
Entertainment 
posted net income of 
S95 miilion on sales 
of $4.3 billion for 
Sony Corp.'s fiscal 
year ended March 31. 
Income before taxes 
totaled $150 mliiion— 
a figure that includes 
$186 miilion in 
restructuring charges 
associated with the 
joint venture. 
Restructuring 
charges declined by 
$104 mliiion year- 
over-year. Sony 
posted equity in net 
income of $50 
miilion from its haif 
of the joint venture. 
Direct comparable 
results with fiscal 
2004 are not 
available. 

>>>XMSUBS 
UP 72% 

XM Satellite Radio 
i-loldings revealed its 
financiais for first- 
quarter 2006, 
showing revenue of 
$208 million, more 
than double first- 
quarter 2005's 
revenue of $103 
million. The satcaster 
finished Ql with 
6,501,859 
subscribers, 
representing a 72% 
increase over the 
3,770,264 
subscribers at the 
end ofQI 2005. 

NEW PIRACY 
TARGET 

The RIAA and the 
Motion Picture Assn. 
of America have 
unveiled a new 
program to address 
online piracy by 
college students via 
local area networl<s 
at universities. The 
associations sent 
letters to 40 
university presidents 
in 25 states alerting 
them to LAN piracy 
problems on their 
campuses, and 
encouraging 
immediate action to 
stop and prevent 
theft by such means. 

The perceived 
security and privacy 
of campus LANs give 
students incentive to 
engage in piracy, 
according to the 
associations, 
continued on >>p6 





BY ED CHRISTMAN 



Warner Fast-Tracks 
Young's 'War' Album 



NEW YORK — In a rush to bring a hot commod- 
ity to the street, Warner Bros. Records and WEA 
will ship the new politically charged Neil Young 
album for a worldwide street date of Monday, May 
8 — just weeks after the label received the music. 

While Monday is the standard street date for 
Europe, the May 8 release veers from the tradi- 
tional Tuesday in-store dates in the United States. 

Young's "Living the War" has caused a media 
stir witfi such song titles as " Lef s Impeach the Pres- 
ident," "Lookin' fora Leader" and "Shock and Awe." 

Young began recording March 29 and com- 
pleted the album within two weeks, according to 
his Web site. The label received the album in the 
middle of April and begin prepping for a June 1 3 
release, sources say 

But as the media b^an to fuel consumer aware- 
ness , the label and WEA — the distribution arm of 
Warner Bros, parent company Warner Music 
Group — and retailers huddled on conference calls 
April 25-26 to hammer out a quick release. 

By the end of April 25. an e-mail hit accounts 
notifying them about the rush release of the album, 
which carries an $18.98 list (512.05 boxlot), and 
urging them to place orders by the end of April 28 
in order to receive a 5% buy-in discount. The dis- 
tributor will begin fulfilling initial orders May 3, 

WEA initially urged accounts to put the album 
on store shelves as soon as they got it, but then asked 
them to wait for the new official May 8 release. 

Sources close to the situation say WEA plans 
to police the Young street date to make sure brick- 
and-mortar retailers do not violate it, even though 
digital retailers vv-ill begin to sell Young* s album 
starting May 2. 

Young will begin streaming the album on his 
Web site April 28. 

"I think the album will do great," Trans World 
rock/pop buyer Mark Hudson says. "There will 
be a lot of sympathy for [Young's] view. The dif- 
ference between now and the Dixie Chicks is that 
a lot of the country has moved against Bush and 
against the war." 

Natalie Maines from the Dixie Chicks bashed 
President Bush from a London stage shortly after 
the Iraq War began in 2003. The band suffered a 
backlash, indudirig having its songs dropped from 
many country stations. 

WEA will be ready to ship the albiun to all ac- 



counts by May 3, sources say. If the initial orders 
collectively in the United States exceed, say, 300,000 
copies, the company would likely allocate the album 
to accounts so the stores are prepared to meet ini- 
tial consumer demand in the first few days. 

The pipeline then would either continue ship- 
ping product to meet the initial order or be ready 
to fulfill reorders, should demand outrun the 
initial supply. 

WEA is ofTering to drop-ship the album directly 
to stores and bypass the distribution warehouses 
where most chains and rackjobbers prepare prod- 
uct. But chains like Circuit City and Target prefer 
product to be shipped to their warehouse first to 
be prepared for the shelf. Likewise, merchants 
like Wal-Mart and Kmart need product to be de- 
livered through their rackjobbers, which prepares 
it for stores. 

The May 3 shipment date should allow one- 
stops time to get the album to the independent 
stores that do not buy directly from WEA by May 
8. These independents are sometimes at a disad- 
vantage when albums are rush released. 
The rapid release of an album would have been 
a problem only a few years ago, but accounts are 
used to it now as titles have been rushed out to 
avert sales lost to digital piracy. Beginning in 
2002, labels not only began moving street dates 
up when unauthorized versions of albums 
leaked onto the Internet, but issued them on 
days other than the traditional Tuesday. 

That year. "The Eminem Show" was sup- 
posedtostrect|une4,butthedatewasmoved j 
up twice to Friday, May 24. 

The double moving of the street date — 
with accounts scrambling to change adver- I 
tising that was booked a month in advance I 
— proved to be, in the words of one mer- I 
chant, "a duster fuck,' and induded ram- 
pant street-date violations. 

But after the subsequent street dates for 
albums from 50 Cent. Nas and Metallica 
were moved up. merchants became used 
to the fire drill. Additionally, rackjobbers 
built a distribution and merchandising in- 
frastructure that could respond to sudden street 
date changes. 

Representatives from Warner Bros, were not 
available for comment by press time. 




Warner Bros. Records is 
releasing NEIL YOUNG'S 
'Living the War" album 
May 8. mere weel<s after 
he finished the recording. 
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>>>UMG BRINGING 
*ALERT TONES' 
TO U.S. 
Universal Music Group is 
poised to introduce a new 
mobile music product in 
the United States called 
"alert tones," sources say. 
Alert tones are song 
snippets that users can 
select to play when they 
receive incoming text 
messages, voice mail or 
other data on their mobile 
devices. Similar to a 
ringtone, they are popular 
in Europe, but have not 
yet been available in the 
States. Wireless operator 
Boost Mobile will 
reportedly be the first to 
offer the application in 
the United States within 
the next few weeks. 

»>SENATORS:PAY 
FOR SATELLITE 
DOWNLOADS 

Senators Oianne 
Feinstein, D-Calif., and 
Lindsay Graham, R-S.C. 

Introduced legislation 
April 25 to require cable, 
satellite and Internet 
music providers to 
protect music they 
broadcast while allowing 
consumers to continue to 
record and replay 
programming. The 
Feinstetn-Graham 
PERFORM Act-the 
Platform Equality and 
Remedies for Rights 
Holders in Music Act of 
2006— would require 
satellite, cable and 
Internet broadcasters to 
pay fair market value for 
the performance or 
distribution of digital 
sound recordings of 
music. The senators 
anticipate that the act will 
help strike a balance 
between the promotion 
of technological 
advances in digital music 
delivery systems and 
protection and fair 
compensation for 
Intellectual property. 

SATELLITE 
DEVICES TARGETED 

The Senate Judiciary 
Committee, chaired by 
Sen. Arlen Specter, R-Pa., 
held a hearing April 26 to 
determine whether 
copyright law is keeping 
pace with current radio 
technology. Of particular 
interest were new satellite 
radio devices and their 
ability to record, 
disaggregate and create 
personal libraries from 
hours of music, stored for 
as long as the user 

continued on »p7 
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Sony BMG Sued Over 
Artists' Digital Rates 



In a case that could seismlcally 
alter the way labels and artists 
share download revenue, mem- 
bers of the Allman Brothers Band 
and Cheap Trick have filed a class 
action lawsuit alleging t^t Sony 
BMG has underpaid artists for 
digital music transactions. 

At issue in the action, filed 
April 27 in U.S. District Court In 
New York by Labaton Sucharow 
& Rudoff and Probstein & 
Weiner, Is whether the label's 
deal with online services for 
downloads Is a license or a sale. 

Sony BMG labels consider 
that their deals with the serv- 
ices are for sales of records 
rather than licenses for the re- 
cordings (see sidebar). But the 
suit alleges that Sony BMG Is 
violating contractual obliga- 
tions to share 50% of the net li- 
censing revenue from digital 
music transactions with artists. 

The two bands claim that from 
99-cent downk)ads, they receive 
only about 4.5 cents, rather than 
the 30 cents per track they be- 
lieve they are owed. 



For years, artists have com- 
plained that royalties are further 
cut; many contracts permit a 
50% reduction In royalties for 
music sold through a rww tech- 
nology, as well as a packaging 
deduction. Many artists say 
these clauses only made sense in 
the physical world, when music 
migrated to CDs from cassettes. 
Sony BMG declined comment 
The suit concerns royalties 
received for master ringtones 
and digital downloads through 
at least nine services, including 



Apple's ITUrws. The parties are 
seeking in excess of $25 mlllk>n 
In damages. The artists allege 
that there are about 2^00 other 
acts In similar situations from 
the Sony BMG-affi Hated labels. 

"This has been the elephant In 
the room for a while," says Dave 
Frey, manager for Cheap Trick. 
"If you dont dispute the account- 
ing now, tf^t establishes how It's 
going to be in the future." 

The suit which still has to be 
certified in federal court as a 
class action case, follows a sim- 



Labels use a royalty rate 
to compensate artists * 
for digital downloads* 
Some acts claim thjtls a 
CHEAP TRICK 



ilar suit filed by Tom Walts' Third 
Story Music against Warner Mu- 
sic Group. 

Other labels may soon be In- 
volved, as well. "I'm surprised 
that similar actions haven't 
already been commenced 
against the other record labels," 
says Brian Caplan, one of the 
attorneys bringing the suit. 



Behind The Buzz: License Vs. Sale 



How much should labels be paying artists for 
downloads? It's been debated almost since 
day one of the digital music era. When a CD is 
sold, contracts typkally provide that artists re- 
ceive a royalty— often 10%-14% of the retail 
price of a "record," after packaging deduc- 
tions. A license— frequently applied when 
musk is used in films or commercials— dictates 
a share, often 50%, of what the label receives. 

It's easy to understand why recording 
artists would prefer to be compensated 
for digital downloads under a licensing 



scenario. Label executives have said in the 
past that record companies could not fi- 
nancially survive if half of all download 
money went to artists; they were not set 
up to be joint ventures with artists. 

The matter gets into some grey areas of 
copyright law. If this suit goes to trial, a 
court will decide whether granting per- 
mission to sell downloads should be con- 
sidered a label selling a copy <a sale), or a 
label granting a right for someone else to 
sell a copy (a license).— 5.B. 



The potential impllcatk>ns of 
these suits are enormous. The 
Cheap Trick suit claims more 
than 420 million records were 
sold in digital fomvits last year— 
a figure that includes master 
ringtone sales. Nielsen Sound- 
Scan reports more than 350 mil- 
lion digital tracks and 16 million 
digital albums were sold In 2005. 

If downloading is fourtd to be 
a licensing activity, such a shift 
In the business model could see 
labels renegotiating artists' deals 
or refusir»g to provide certain re- 
cordings for digital delivery. 

"Every manager I've talked 
to Is in agreement about this," 
Frey says. "It's time to address 
this. I hope we don't screw it up 
and set a bad precedent for 
everybody else." 

Additional reporting by Ray 
Waddell. 
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Phil Walden, 66, Dies 

Capricorn Records Founder Was Major Figure In Southern Rock 



Phil Walden was bora under a 
good sign: Capricorn. 

When Walden and Atlantic 
Records executive Jerry Wexler 
needed a name for a new label 
in 1969. they chose theirmutual 
astrological sign. 

Capricorn Records would put 
Southern rock on the map, serv- 
ing as the label home of the All- 
man Brothers Band. Elvin 
Bishop, the Marshall Tucker 
Band, Wet Willie and other acts 
that epitomized the sound. 

Walden. who died April 23 in 
Atlanta at the age of 66 after a 
long fight with cancer, had a life- 
time of soaring highs — hatch- 
ing hit careers and earning 
millions — and painful lows, in- 
cluding bankruptcy and sub- 
stance abuse. 

Born |an. 11, 1940, in South 
Carolina and raised in Macon, 
Ga., Walden was just a teen 
when he developed his taste for 
Southern soul music. As a stu- 
dent at Macon's Mercer Univer- 
sity, he began booking bands 
and, later, managing acts with 
his brother Alan. 
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Walden's acts would fre- 
quently compete in talent 
shows at a blacks-only theater 
in Macon. Walden could not 
enter, so he sat outside in his 
car and listened to the radio 
broadcasts. Invariably, his acts 
would lose to an artist named 
"Rockhouse" Redding. Finally, 
Walden signed the artist to a 
management deal. 

Thus began Walden's associ- 
ation with Otis Redding, who be- 
came a star under Walden's 
management direction. The 
Waldens also managed Percy 
Sledge, Clarence Carter, Al 
Green and other soul acts. 

While watching Sledge cut 
tracks at Muscle Shoals Sound 
Studio in Alabama, Walden en- 
countered a session player 
named Duane Allman. Walden 
signed him to the new Capricorn 
Record Series that he co-founded 
with Atlantic executive Frank 
Fenter. Allman recruited his 
brother, Gregg, and they became 
the core of Capricorn's first act, 
the Allman Brothers Band. 

Macon-based Capricorn be- 



came a full-fledged Atlantic- 
distributed label in 1971. but 
Walden soon moved his opera- 
tion to Warner Bros, and later to 
PolyGram. Capricorn's fortunes 
rode mainly on the success of 
the Allman Brothers, who en- 
joyed huge popularity in the 
early and mid-70s, despite the 
deaths of Duane Allman in 1971 
and bassist Berry Oakley in 1972. 

By the end of the decade, mu- 
sical tastes had changed. Poly- 
Gram dropped Capricorn in 
1979. Walden filed for bankruptcy 
the next year and entered a pe- 
riod of drug and alcohol abuse. 

In the late '80s. Walden re- 



emerged in Nashville as the man- 
ager of comedian/actor )imVar- 
ney. He also handled the early 
career of Billy Bob Thornton. 

Walden resurrected Capri- 
corn in Nashville in 1990, again 
under the Warner umbrella, and 
broke yet another Southern act, 
Wdespread Panic. Several years 
later, he finally gave up his indie 
status, selling half the label to 
Mercury/PolyGram. 

In the Mercury fold, Capricorn 
had hits with rock acts 311 and 
Cake, but after Universal Music 
Group's acquisition of PolyGram. 
things again went sour. Walden 
bought back PolyGram's share 




WALDEN, 

BISHOP 

i'-'74 



of Capricorn and, in 2000. sold 
the business to Volcano Records. 

Walden jumped right back 
into the label pool, launching 
the alt-rock-leaning Velocette in 
2001 with his daughter Aman- 
the, son Phil Jr. (a long-time 
Capricorn executive) and 
nephew Jason. All survive him. 

Other survivors include 
Walden's wife, Peggy; brother 
Alan; and four grandchildren. 

At the height of his label ca- 
reer, Walden served as music 
publisher, booking agent and/or 
manager of many of the acts he 
signed, including the Allman 
Brothers. The band had a legal 
falling out with Walden in the 
late 70s, vrinning a suit over un- 
derpayment of royalties. 

In a statement, the current 
band members said of Walden: 
"Phil was there at the begin- 
ning, and we could not have ac- 
complished what we have 
without him." 

In lieu of flowers, donations 
can be made to the Episcopal 
Cathedral of St. PhiHp or Camp 
Sunshine, both in Atlanta. •••• 
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Billboard Latin Conference Wrap 

Shakira Was Belle Of The Awards Ball, But All Attendants Scored Big Insight At Annual Miami Event 



As Business Blooms, Industry 
Leaders Debate The Future 



The Btlltxiard Latin Music Con- 
ference & Awards in Miami 
showcased the wisdom of 
dozens of industry leaders. But 
it was a focus group ofbilingual, 
bicultural teens, led by Miami 
bureau chief Leila Cobo, that 
put theory in the back seat and 
revealed what is really driving 
the red-hot Latin music genre. 

Buzz genre reggaeton, with 
its blend of hip-hop and Span- 
ish-language rap, is, not surpris- 
ingly, favored among young 
consumers, but they are by no 
means single-minded. The de- 
mographic listens to a broad 
spectrum of native music, from 
romantic Latin and pop to 
oldies, naming icon Celia Cruz 
alongside Daddy Yankee as well 
as a multitude of English-lan- 
guage stars and formats. 

On the industry side, the reg- 
gaeton genre showed signs of 
growing pains. At a forum that 
included major-label executives, 
artists, producers and man- 
agers, bickering predominated 
over growing business interests 
in the Latin music community. 

Reggaet6n artist Juan Gotti 
complained, "When reggaet6n 
began, it was about the word 
between men. Don't let record 
labels be your manager. 1 be- 
lieve what you say to me more 
than what is written on a piece 
of paper." 

Elias de Leon, owner of man- 
agement firm White Lion, coun- 
tered, "There is the art of music 
and the business of music, and 
they should go hand in hand. 
We cannot continue to work on 
the basis of a word of honor be- 
cause we're now into sales in the 
millions." His statement drew 
applause from the audience. 

Addressing the seemingly 
cooling ratings among reg- 
gaeton radio stations, Jim Law- 
son, VP of programming for the 
Hispanic division of Clear 
Channel Communications, 
noted. "You can't play re^et6n 
all the time — it would sound 
like one long beat. What we 
have to do now is incorporate it 
with other music." 

Marketing — and the dimin- 
ishing line between promotion 
and distribution — was another 
hot topic in Miami. With 70 mil- 
lion users and growing, my* 



space.com has become the pre- 
dominant source to discover 
what's hot and happening in 
Latin music, right along with 
every other style and genre. 
Sorry, radio, and apologies to 
the most robust of record-label 
marketing campaigns, but. ac- 
cording to the teen focus group 
and a number of panelists, the 
ever-increasing impact of down- 
loading, ringtones and peer 
sharing is now more than a bur- 
geoning trend, supplanting the 
value of the physical CD. 

MySpace urban coordinator 
Rosslyn Cobarrubias cited rap- 
per Pitbull's "friends' network 
of 1 50,000, which allows him to 
send alerts when a new single 
is released, and ask for support 
at radio and retail. And, again 
upstaging traditional label mar- 
keting efforts, it's free. 

OTHER HIGHLIGHTS 

• In an exclusive Q&A. reg- 
gaet6n main man Daddy Yan- 
kee said, "Twelve years ago, 1 
knocked on many record label 
doors, and they didn't under- 
stand me. I gave them my demo 
to see if it could be produced, 
and they told me to take that 
crap out of here, it's never going 
to happen. People behind a desk 
don't have a notion what's going 
on in the real world or what 
could happen as a result." 

• Regional Mexican music, 
which accounts for more than 
half of all Latin music sales, con- 
tinues to lament its mistaken 
identity, even within its com- 



munity. Conjunto Primavera 
group member Tony Melendez 
said, "No, we're not a bunch of 
guys with big stomachs who 
sing because it's easier than 
working in construction or in 
the fields." 

• As in the Anglo world, TV 
is as effective, if not more so, in 
exposing music as radio. Latin- 
themed "American ldol"-type 
programs are leading the way. 
David Bisbal's victory on Spain's 
"Operacion Triunfo" resulted in 
sales into the millions and a 
Grammy Award, while during 
the show's run, seven slots 
among the Latin pop chart's top 
10 were occupied by its final- 
ists. "The audience feels like 
they arc part of the story." said 
Arturo Velasco. director of Tele- 
visa Musica. "They're involved, 
so they become invested in 
these artists." — C.T. • • • • 



Big Stars, New Styles 
Take Home Trophies 



HOLLYWOOD, Fla.— This 
year's Billboard Latin Music 
Awards sent a clear message 
that the Latin audience has ac- 
cepted new sounds, from reg- 
gaeton to rock to progressive 
tropical music. 

The producer of the year 
award, for example, went to 
the reggaeton production 
team of Luny Tunes. It was 
the first time a reggaeton 
producer nabbed that honor. 
Luny Tunes produced and 
wrote "Mayor Que Yo," 
which also won the newly 
created reggaeton track of 
the year award. 

The night's big winner 
was Colombian superstar 
Shakira, who came away 
with five trophies, four of 
which she shared with 
Spain's Alejandro Sanz for 
the chart-topping single 



DADDY YANKEE 



Miami Heat: Top Winners Of 2006 



SHAKIRA and ALEJANDRO SANZ: The 
Colombian superstar shared four of her 
five awards with Spain's Sanz for their hit 
single "La Tortura." The reggaet6n-tinged 
duet won Hot Latin song of the year; Hot 
Latin song of the year, vocal duo; and 
Latin pop airplay track of the year, duo 
or group. The track also won In the new 
Latin ringtone category. Shaklra's first 
Spanish-language album in five years, 
"Fijaci6n Oral Vol. 1," won female Latin 
pop album of the year. 

DADDY YANKEE: The top-selling Latin 
artist of the year, Daddy Yankee took the 
Top Latin Albums artist of the year award, 



as well as reggaetdn album and new cate- 
gory reggaet6n song of the year. 

JUANES: The Colombian singer is the Hot 
Latin Songs artist of the year and the song- 
writer of the year, thanks to a string of 
radio hits, one of which, "La Camisa 
Negra," won Latin pop airplay song of the 
year, male. 

ANDY ANDY: "Ironia," Andy Andy's new 
take on traditional bachata music, won 
tropical album of the year, best male and 
new artist, while the album's title track won 
tropical airplay song of the year, best male 
and new artist.— L.C. 



"La Tortura.' 

Juanes. Andy Andy and 
Daddy Yankee each earned 
awards in three categories. 
Other multiple award win- 
ners, taking two honors 
each, included Olga Taflon, 
Aventura. RBD. Hor6scopos 
de Durango and Sergio Vega. 

The 2006 Billboard Latin 
Music Awards aired live April 
27 on the Telemundo net- 
work from the Hard Rock 
Live here. NBC-owned Tele- 
mundo promoted the show 
heavily on Telemundo and 
through other NBC proper- 
ties. The Billboard Latin 
Music Awards have long 
been the network's highest- 
rated special. 

The previous evening, 
awards were handed out 
during the Billboard Bash, 
which was held as part of the 
annual Billboard Latin Mu* 
sic Conference. 

Honors for publisher of 
the year went to EMI Black- 
wood (BMI), while EMI 
Music Publishing won pub- 
lishing corporation of the 
year. Sony BMG Norte once 
again took home the Hot 
Latin Songs label of the year 
award, along with the Latin 
pop albums and Latin pop 
and tropical airplay label of 
the year awards. 

Univision Music Group 
was the Top Latin Albums 
label of the year for the sec- 
ond consecutive year, while 
Disa. which is half-owned by 
Univision. won regional Mex- 
ican airplay and albums label 
of the year. 

Newcomer Machete won 
tropical albums label of the 
year on the strength of its reg- 
gaetdn releases. 

The Billboard Latin Music 
Awards honor the most 
popular albums, songs and 
performers in Latin music, 
as determined by the actual 
sales and radio airplay data 
that informs Billboard's 
weekly charts during a one- 
year period ending with the 
Feb. 5 issue. 

The 2006 awards were pre- 
sented in 5 1 categories. For a 
complete list of winners, visit 
billboard.com. — L.C. 
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continues to subscribe to 
the service. While 
satcasters XM and Sirius 
pay royalties for 
performances of 
recorded music, some say 
that these new devices 
allovi distribution similar 
to a temporary 
dov^nload— which 
satcasters do not pay for. 

>>>LIVE NATION, 
ANAHEIM POND 
ENTER PACT 

Anaheim Arena 
Management, the 
company that runs the 
Arrowhead Pond of 
Anaheim (Calif.), has 
entered into an exclusive 
booking arrangement 
with Live Nation for the 
Theatre at the Pond. Live 
Nation has already 
secured two shows under 
this agreement: the 
Strokes' sold-out 
performance on March 
25, and Rob Thomas/ 
Jewel on July 1. The venue 
is a 7,000-seat theater 
configuration within the 
19,400-capaclty 
Arrowhead Pond arena. 

>>>CANADIAN 
ARTISTS CREATE 
COALITION 

A number of musicians, 
songwriters and 
producers have launched 
the Canadian Music 
Creators Coalition. Its 
purpose is to give the 
creative community a 
voice on such issues as 
the country's copyright 
laws. The coalition 
includes such acts as 
Barenaked Ladies. Avril 
Lavlgne, Sarah McLachlan 
and Sum 41. 

>>>JUDGE: LABELS 
MISLED DOJ 

An April 21 court ruling 
suggests Universal Music 
Group and EMI may have 
misled the U.S. 
Department of Justice 
during a 2001 
investigation into whether 
the labels tried to control 
digital music pricing. 
Judge Marilyn Hall Patel, 
of the U.S. District Court in 
San Francisco, ordered 
UMG and EMI to turn over 
all previously withheld 
documents connected to 
ttiat investigation on the 
grounds that UMG and EMI 
provided "dellt>erately 
misleading" information 
to the DOJ protK. 

Compiled by Chris M. 
Walsh. Reporting by 
Mike Boyle. Antony 
Bruno, Susan Butler, Ray 
Waddell, Chris M, Walsh 
and Reuters. 
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EMI Hands Skype Licensing Reins 

Pub Gives Internet Telephony Network Ability To Cut Global Deals For Online, Mobile 



EMI Music Publishing has 
forged an unprecedented licens- 
ing deal for global online and 
mobile use with Skype, the In- 
ternet telephony network. The 
deal grants Skype, which plans 
to launch an online retail store, 
worldwide licenses for the pub- 
lisher's Anglo/American cata- 
log without the need to license 
the rights territory by territory. 

Roger Faxon , co-C EG of EM I 
Music Publishing, did not re- 
veal pricing details. "Pricing is 
obviously an important compet- 
itive issue," he says. "We're 
pricing it at commercially ac- 



ceptable levels for the usage." 

For the world's leading pub- 
lisher, the arrangement is another 
step toward taking control of its 
licensing rights from some of the 
European collecting societies. 

Currently, companies that 
wish to license recorded com- 
positions are faced with the 
time-consuming and costly 
obstacle of arranging deals ter- 
ritory by territory, often negoti- 
ating with collecting societies 
in each European Union coun- 
try. Laws in many of those na- 
tions require songwriters to 
transfer licensing rights to the 



Skype s EMI deal will 
allow it to sell music 
from such artists as 
ROB THOMAS via its 
planned online store 




local society to administer. 

In january. EMI Music Pub- 
lishing made its first move to- 
ward changing that system. It 
initiated an arrangement for 
the United Kingdom's MCPS- 
PRS Alliance and Germany's 
GEMA to form a joint busi- 
ness entity to exclusively ad- 
minister Pan-European online 
and mobile licenses for cer- 
tain repertoire. 

The venture, which is not 
fully up and running, will ad- 
minister these rights for the 
repertoire controlled by EMI's 
affiliates in the United States, 
the United Kingdom, Ireland. 
Canada, Australia, New Zealand 
and South Africa — the markets 
that make up its Anglo/ Ameri- 
can repertoire. These composi- 
tions are not governed by the 
laws requiring administration 
by collecting societies. 

While the new venture is not 
directly involved with the Skype 
deal, Faxon says EMI'srelation- 
ship with MCPS-PRS "has al- 
lowed us to offer Skype the 
ability to license all of our 
Anglo/American works across 
the world." 

The agreement with Skype 
makes the repertoire available 
for download, subscription and 
master ringtone use worldwide. 



This deal, together with Skype's 
master recording licenses with 
Warner Music Group's labels, 
will make the recorded music 
of such artists as Rob Thomas 
and Sean Paul available on 
Skype's online music store. 
Recordings of EMI's composi- 
tions controlled by other labels 
will be available when — and 
if — skype licenses them from 
the record companies. 

In other newly announced 
deals, Sony/ATV has licensed 
its repertoire recorded by 
WMG artists to Skype for 
master ringtones in North 
America. And Wamer/Chap- 
pell licensed its compositions 
to Skype for worldwide distri- 
bution of ringtones. 

EMI expects its Skype deal, 
under which the publisher 
will provide consulting serv- 
ices to Skype, will make track- 
ing and collecting payments 
for songwriters more accurate 
and efficient. 

Skype. an eBay company, al- 
lows free unlimited voice and 
video communication between 
users of its software. It gener- 
ates revenue through premium 
offerings such as allowing 
users to make and receive calls 
to and from landline and mo- 
bile phones. 
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For Publishers, A New Share Chart 



Music publishers Join the family of Billboard charts as the 
Top 10 Music Publishers chart debuts this week. 

Nielsen BDS and mechanical licensing society the Harry 
Fox Agency have teamed up to rank the top U.S. publishers 
according to radio airplay. The chart will run quarterly. 

"This is an idea we have been pursuing for a number of 
years," says Rob Slsco, Nielsen Music president and Nielsen 
Entertainment East Coast operations COO. "We believe un- 
derstanding publisher market share based upon monitored 
radio airplay Is a very important metric for the recorded 
music industry." 

Each calendar quarter, Nielsen BDS will provide HFA with 
a list of the top 100 compositions as detected by electron- 
ically monitoring 1,280 radio stations around the clock. 

HFA will determine which publishers administer rights, 
own the copyright or control rights in each composition and 
what percentages of the compositions they own or control. 
The publishers will then be ranked according to their shares 
of the top 100 compositions. 

"The specificity of data from the teaming of BDS and HFA 
sharpens our view of music's hottest publishers," says Geoff 
Mayfleld, Billboard director of charts/senior analyst. Nielsen 
BDS will monitor stations in 125 markets that broadcast in the 
following formats: top 40, R&B, adult contemporary, Latin, 
country, rock, modern rock. Christian, gospel. Jazz, smooth 
jazz, triple-A. college and oldies. •••* 



Top 10 Publisher 
Market Share 

A quick, quarterly look at who 
is administering the hottest hits. 




WINDSWEPT 
HOLDINGS 

3.94% 



SOURCE: Nielsen BDS 

Percentage calculations based upon the overall top 100 detecting songs 
from the 1,280 radio stations electronically nnonitored by Nielsen BDS 
24 hours a day. 7 days a week during the period 1/1/2006 to 3/31/2006. 
Publisher Information tor musical worl<s has been identiried by the Harry 
FoK Agency. A 'publisher" is defined as an administrator, copyright 
owiw «nd/or controlling party. 



[GLOBALNEWSIJNME 

»>JAPANESE MARKET GROWS 

Physical recorded-music shipments in Japan rose during 
first-quarter 2006, according to the Recording lr>dustry 
Assn. of Japan. In the three months ending March 31, RIAJ's 
42 member companies' shipments totaled 77.2 million units, 
up 12% from the corresponding period in 2005. Wholesale 
value of the nnarket rose 6% to 91.1 billion yen ($768 million). 

The RIAJ credits million-selling albums by domestic acts 
including boy t>and Kat-Tun (Joy Storm) and female 
vocalists Kumi Koda and Ayumi Hamasaki (both signed to 
Avex) with helping power the market in the quarter. 

Domestic product shipments rose 10% to 56.5 million, 
with value up 11% to 69.7 billion yen ($587.3 million). Inter- 
national repertoire rose 17% to 20.7 million, but value fell 6% 
to 21.4 billion yen ($180.7 million) as price competition on 
rwn- Japanese titles intensified. Steve McC/ure 

»>COPYRIGHT EXTENSION BID IN U.K. 

Petitions from 6,200 individuals calling for an extension to 
Britain's current 50-year term of copyright on sound re- 
cordings were presented to the British Treasury ahead of the 
April 21 deadline for a government review on copyright. 

Several petitions were signed by industry executives and 
musicians, including U2's Bono, Cliff Richard and Tom Jones. 

The petitions support a term 70 years after the death of 
the composer. It Is currently 50 years from the time the 
composition is written. 

The submissions were invited as part of a thorough review 
into intellectual proF>erty rights launched In Decemt>er by 
Chancellor of the Exchequer Gordon Brown, the United 
Kingdom's chief finance minister. Former Financial Times 
editor Andrew Cowers heads the review, due to present Its 
report in late 2006. —Lars Brandfe 



>>> YAHOO DOWNLOADS IN TAIWAN 

Yahoo Music has launched a download music service in 
Taiwan. The company claims a library of 320,000 legal 
downloads from major and independent labels, some 25% 
consisting of Chinese-language music. 

The company also launched a subscription streaming 
service with a catalog of 250,000 songs. More than 
600,000 users downloaded the Yahoo player in the first two 
weeks, according to Yahoo Taiwan. Priced at $149 Taiwan 
($4.75) per month, the streaming service is Yahoo Music's 
first non-English offering and marks its third market entry 
after the United States and Canada. 

The new service will charge $30 Taiwan (95 cents) per 
download. Streaming service subscribers will be offered 
selected titles at the reduced price of $25 Taiwan (80 cents). 

— 77/D Cufpsn 



»>COLDPLAY LEADS IVORS NOMS 

With three nominations, Parlophone/EMI act Coldplay 
garnered the most nomirTations leading up to the 51st annual 
Ivor Novello Awards, organized by the British Academy of 
Composers & Songwriters (BACS). 

Coldplay's U.K. No. 1 "Speed of Sound" is up for 
Internattonai hit of the year and in the Performing Right 
Society's most-performed work category. (The Performing 
Rights Society sponsors the awards.) Coldplay's "Fix You" is 
nominated as best song musically and lyrically. 

Coldplay's songs are written by band members Guy 
Berryman, Jonathan Buckland, William Champion and Chris 
Martin, ar>d represented by BMG Music Put)lishing. 

The 15 awards, which will be presented May 25 in London, 
are judged either by a panel of BACS members or by sales/ 
broadcast performance. —Lars Brandfe 

>»SONY BMG GETS PEPPERMINT 

Sony BMG Music Entertainment Australia has teamed with 
Sydney-based talent management company Peppermint 
Blue to set up Joint venture Imprint Peppermint Records. 

Peppermint Blue is jointly owned by Brltish-bom artist 
manager Pat Cleary and Mark Byrne who operates Sydney- 
based Brent Street Talent School. 

The company manages five Sony BMG signings, who will 
transfer to Peppermint Records. They include Rogue 
Traders, whose October 2005 debut album, "Here Come the 
Drums," is certified double-platinum (140,000 units) by the 
Australian Recording Industry Assn. 

Cleary says he hopes to find new acts for the lat>el through 
the talent school while utilizing the songwriters and producers 
in Peppermint Blue's management stable. —Christie Eliezer 
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Philanthropy Via Download 



when Amnesty International 
wanted to raise awareness 
about violence against women 
in Mexico, it turned to |ag- 
uares. one of the country's 
most popular rock bands. 

The group recorded a cover 
of [ohn Lcnnon's "Gimme 
Some Truth" and made it avail- 
able as a digital download via 
the organization's Make Some 
Noise music service. It proved 
so popular that the number of 
Mexicans signing up to sup- 
port the initiative exceeded 
Amnesty's entire membership 
in the country. 

It's just one of many exam- 
ples of nonprofit social ac- 
tivists turning to digital 
music to raise funds and 
awareness. The digital milieu 
is quicker, cheaper and more 
relevant to the younger gen- 
eration than past music ini- 
tiatives. And getting acts, 
labels and publishers to do- 
nate an exclusive track to a 
download service is much 
easier and ultimately faster 
to turn around than getting 
physical product released or 
organizing a benefit concert. 

"It's really cost-effective," 
says Stephanie Newman, sen- 
ior manager for Amnesty In- 
ternational's Make Some Noise 
campaign. "It's a more acces- 
sible cost of entry for most non- 
profits, and it's more accessible 
for the audience as well . ' New- 
man declined to say how much 
money has been raised. 

As a result, it's proving a 
popular tactic. British-based 
global hunger relief organi- 
zation Oxfam built a down- 
load music store called Big 
Noise Music and collects 
about 15% from every 



track sold. U.K. -based War 
Child Music — which advo- 
cates the abolition of using 
children as soldiers — operates 
a similar service. It landed a 
major coup last year when Ra- 



are going mobile as well. On 
April 28. Sweet Relief Musi- 
cians Fund began a three- 
month fund-raising campaign 
focusing on selling master 
ringtones donated by Pearl 



eration of donors are. While 
digital downloads of songs or 
ringtones certainly add to 
their war chest, nonprofits 
are most interested in collect- 
ing buyers' contact informs- 



BITS & BRIEFS 




diohead donated its entire 
back catalog to the site, repre- 
senting the first time the 
group made its music avail- 
able digitally. Tracks sell for 
99 pence ($1.77). 

Amnesty International's 
Make Some Noise store today 
exclusively features covers of 
Lennon solo tracks that Yoko 
Ono donated to the cause. 
Other participating acts in- 
clude the Black Eyed Peas, the 
Cure and Snow Patrol. The 
price per download is 99 cents. 

And like any other digital 
music service, these efforts 




FLAT SPEAKERS 
FOR THE ROAD 

I There are plenty 
of portable speak- 
ers on the market 
for people who to 
play their MP3 players without 
headphones white on the road. The prob- 
lem is most are too bulky to pack and carry easily. 

Logitech fixes that issue with a flat speaker that 
measures only 1.24 Inches thick. The entire front sur- 
face serves as the stereo speaker, with a protective 

I cover and integrated cable management system for 
compact storage. 

The mm28, as it is called, connects to MPS play- 

' ers, CD players, DVD players and even laptop 
computers— anything with a standard 3.5mm 
headphone jack output. It runs on four AA batter- 

I ies for a reported 45 hours of playing time, as well 
X as an AC wall adapter. 

2 It is now available for a suggested retail price of 

2 $B0 at most retail and online outlets. 

# --Antony Bruno 



Jam. Jars of Clay and OK Go, 
among others. Fans text the 
word "heal" to a short code 
dedicated to each ringtone to 
receive the download in ex- 
change for a $5 charge to their 
phone bill. 

Music for Charity Produc- 
tions is running the campaign. 
Scott Dudelson, the company's 
founder, says other acts will 
soon have the opportunity to 
conduct similar donate-to- 
download initiatives using the 
same platform. 

"I'd like to make all my 
campaigns digitally related." 
Dudelson says. "I hope this 
revolutionizes fund raising, 
and I hope it's a tool every 
artist will have and can 
use for whatever cause 
they support." 

Amnesty International 
also plans to extend the 
Make Some Noise effort 
to include mobile full-track 
and ringtone downloads. Mo- 
bile content developer Air- 
borne Entertainment has 
created an entire suite of mo- 
bile content focused on so- 
cially conscious themes called 
Just Cause. 

These online and mobile 
channels are most attractive 
to charities simply because 
they are where the next gen- 



OK GOfc one act that 
has donated music— to 
Sweet Relief Musicians 
Fund— to raise money 
for a worthy cause. 



tion and converting them 
into lifetime contributors. 

" Wc need to inject Amnesty 
International into the popular 
culture, because we're not , 
there at the moment." New- 
man says. 

Such artists as OK Go front- 
man Damian Kulash say that 
these efforts humanize today's 
technology — a necessary evo- 
lution for digital music. 

"As the Internet and digital 
technology has helped democ- I 
ratize music, it also helps sep- I 
arate us into our own little I 
worlds," he says. "We need to 
make sure to put as much etn- 
phasis on the parts that bring 
people together." 

Of course, with so many on- 
line and mobile opportunities ' 
for artists to attach themselves 
to their pet causes, they may 
need to start prioritizing. 

"It's going to force artists to | 
be more selective about what j 
they endorse." Jars of Clay vo- 
calist Dan Haseltine says. "We 
can be very fickle and short- i 
sighted and jump from cause I 
to cause. But real change hap- | 
pens through sustainable re- 
lationships. Because we have i 
all these great avenues |of 
awareness] now, we need to ■ 
focus and determine which 
causes to invest in." 



INCUBATING CONTENT 
Ths "digital Incubator" effort be- 
tween MTV and Cisco Systems 
has resulted In 10 coBege student 
groups receiving $250,000 in 
grant money from the compa- 
nies to devetop the broadband 
content of tomorrow. The vari- 
ous projects combine elements 
of short-form programming, 
gaming, social networking, 
blogging, instant/text messag- 
ing and nwbite downloads. 

One of the more Interesting 
projects is I^IT or SHIT, a social 
networking media player that 
allows members to rate music 
and other media clips, passing 
those receiving positive votes 
to people wtK>se profiles show 
similar tastes. 

There Is also Tower 8, a comic 
txMk "rock opera" set in a post- 
apocalyptic world where music 
is a supernatural force. The Web 
site employs fully animated 
music videos, flash animation 
and character blogs. It features 
an animated rock group, also 
named Tower 8. 

The projects will premiere in 
May, and be available on mtvU's 
on-air and online programming 
for the next six months. 



FRESH SERVICE 
Anottter DRM-free musk serv- 
ice has emerged, called Fresh- 
Tracks Music. Similar to eMustc, 
it allows members to download 
as many tracks as they like, in 
MPS form, for about $5 per 
month. What's differertt is that 
users can stream all songs in its 
catalog in their entirety for free. 

It has also launched a univer- 
sity version of the service that 
has been adopted by Vander- 
bilt, Eastern Michigan Univer- 
sity and others. Only a handful 
of independent labels are con- 
tributing music to the service. 

BLING PLAY 

Lagardere Acth/e North Anwflca. 
creator of BllngTones and Bar- 
rio Mobile, has launched Bllng- 
Games— a collection of mobile 
games based on hip-hop 
themes. Games include "Lil Jon 
Crunk Golf" and "Hot Secre- 
tary." The latter is a role-playing 
game where the player is the 
head of a rap label attempting 
to get his female assistant to 
take off her clothes. The games 
are expected to be on select 
U.S. mobile operators by the 
end of April. 
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Brook Gets 'Maximum 

Deal To Cross-Promote Artist And Teen Book Title 



N 



ewcomer H(rfly Brook 
is gearing up for the 
ride of her young life. 
She has been tapped 
by the Little. Brown 
Book Group to help cross-pro- 
mote and market fames Patter* 
son's new teen title "Maximum 
Ride: School's Out — Forever." 

The sequel to last year's 
"Maximum Ride: The Angel Ex- 
periment" — which has sold 
140,000 hardback copies, ac- 
cording to Nielsen BookScan — 
arrives May 22. It is followed, 
on June 6, by Brook's debut 
album, "Like Blood Like 
Honey" (Machine Shop Record- 
ings/Warner Bros.). 

This partnership follows in 
the steps of a similar game plan 
struck between St. Martin's 
Press and Island Records for 
Sarah Miller's teen book "Inside 
the Mind of Gideon Rayburn" 
and Fefe Dobson's second 
album "Sunday Love" (Billboard. 
Dec. 24, 2005). 

"It's so difficult to get your 
name out there today," the 19- 
year-old Brook says. 'This is a 



good way to help do that in a way 
that makes sense for me. My 
music will help promote the 
book, while the book will help 
promote my music." 

Such words are music to the 
ears of Ned Rust, Patterson's 
brand manager at Little, Brown. 
"The cross-promotional aspects 
are very attractive," he says. 
" Sure . we can do well within our 
own network, but with Holly, we 
can expand the book's reach." 

Rust acknowledges that 
Brook has increased the level of 
"noise" surrounding the book's 
upcoming release. 

The "School's Out" market- 
ing blitz kicks off May 22 with 
TV, radio and print ads . and nms 
through the end of the year. 
Brook's "What I Wouldn't Give" 
is the musical bed of the TV and 
radio spots; the artist is identi- 
fied in the former. Brook's image 
appears in print ads. An Inter- 
net platform launches May 1 5 at 
maximumride.com. 

Richard Hart, president of 
brand marketing firm Concrete 
Hart in Los Angeles, brokered 



the deal between Little, Brown, 
a member of the Hachette Books 
Group USA, and Machine Shop. 

A centerpiece of the book's 
brand marketing activity is the 
"School's Out" soundtrack, 
which includes tracks by Brook, 
Virgin Records act the Summer 
Obsession and others. 

Hart says the "giveaway" 
soundtrack— the first 100.000 
copies of the "School's Out" 
book will include the sound- 
track as a gift — is meant to en- 
hance the overall reading 
experience of the book. Inter- 
net and terrestrial radio con- 
tests will award winners with 
the soundtrack as well. 

Hart calls the partnership be- 
tween Patterson and Brook a 
symbiotic one. "You have the 
built-in equity of James* brand 
and a talent like Holly that needs 
to be exposed. And then there's 
the Max Ride character, which 
really ties everything together." 

An "Angel Experiment" soft- 
cover edition streets May 1. 
Brook, meanwhile, is enjoying 
success at mainstream top 40 



radio. In tfiis issue. "Where'd You 
Go" by labehnate Fort Minor Fea- 
turing HoUy Brook & Jonah Ma- 
tranga, ascends The Billboard 
Hot 100 and Pop 100 charts. 

Hart says he met with many 
artists for this project. But after 
attending a Brook showcase in 
Los Angeles , " lightning struck, ' 
he says. 

While Brook is surely her 
own creative spirit, with this 
campaign she will be the am- 
bassador for the Max Ride char- 
acter in public. Hart explains. 
"During radio and TV appear- 
ances. Holly can discuss the 
book, her album and the Fort 
Minor track." 

This is fine by Brook, who 
says she can relate to the Max 
Ride character. "I was a little bit 
of a misfit in school," she says. 
"Also, the concepts in the book — 
fi'om doing good to using your 
talents — are similar to what I 
write about." 

A "Maximum Ride" film is 
scheduled for a 2007 release. 
Perhaps Brook will take part in 
that, too. Stay tuned. 




Legal Mattel^ 



SUSAN BUTLER sbutler@billboard.eom 



China Meetings Disappoint IP Community 



International experts are ex- 
pressing disappointment over 
the annual China-U.S. Joint 
Committee on Commerce and 
Trade (JCCT) session held in 
Washington, D.C. Despite on- 
going efforts by U.S. officials to 
secure stronger commitments 
from the Chinese government 
to reduce piracy, only incremen- 
tal gains were seen. 

U.S. Commerce Secretary 
Carlos Gutierrez, U.S. Trade 
Representative Rob Portman, 
U.S. Secretary of Agriculture 
Mike fohanns and Chinese vice 
premier Wu Yi participated in 
the meeting, which covered a 
broad range of topics. 

Regarding intellectual prop- 
erty ri^ts, China released an ac- 
tion plan to reduce infiingement 
levels. The plan includes steps 
in the areas of enforcement, leg- 
islation and education. China's 
enforcement — or lack thereof— 
of I PR has been the chief criti- 
cism by rights holders and by 
U.S. government officials. 



At a press conference after the 
meeting, Yi said the Chinese 
government has taken action 
against 14 factories producing 
illegal optical disks. The govern- 
ment pledged to step up enforce- 
ment to combat copyright piracy 



games and software. There is an 
unknown number of unlicensed 
underground factories produc- 
ing discs. Of the 90 licensed fac- 
tories, there is evidence that 
"quite a few of them" are in the 
piracy business, the source says. 



officials will not say whether op- 
erators of the six dosed factories 
will be prosecuted under the 
country's criminal law rather 
than its administrative law — the 
latter having mild penalties. IP 
industries and U.S. officials have 



'No commitments 
were made to share 
forensic data on 
optical disc products.' 



-ERIC SMITH, IlPA 




of films, music and software. 

While this was a step in the 
right direction, a music indus- 
try source tells Legal Matters that 
this action is not very significant. 

There are about 90 licensed 
factories in China producing op- 
tical discs for CDs, DVDs, video- 



About two weeks before the 
April JCCT meeting. China an- 
nounced that six of the licensed 
factories were being permanently 
closed, and eight factories had 
their business licenses suspended 
for "internal rectification." 

Yet the source says Chinese 



been pressing for criminal en- 
forcement of IPR infiingement. 

The Chinese officials also will 
not say what will happen to the 
operators of the factories with 
suspended licenses. Will they re- 
open once the focus is no longer 
on the JCCT meeting? 



"It's the nontransparency of 
the system," the source says. 
"Are they going to do something 
here or not? If the six stay closed 
but the eight reopen, well, six 
out of 90 doesn't do much." 

At the JCCT meeting, the 
Chinese government also 
agreed to intensify its efforts 
to rid consumer markets of in- 
fringing goods. Wu said at the 
press conference that the 
Shangyang market in Shang- 
hai has been closed, and a 
trademark authorization sys- 
tem has been implemented 
among vendors in Beijing's 
major consumer markets to 
combat infringement. 

She also noted that special 
trial chambers for IPR civil 
cases would be open in courts 
across China. Fifty IPR infringe- 
ment-reporting centers will be 
set up in 50 key cities. An IPR 
ombudsman has already been 
dispatched to the Chinese em- 
bassy in the United States. 
Eric Smith, president of the 



International Intellectual Prop- 
erty Alliance, a Washington, 
D.C. -based coalition of seven 
trade associations representing 
copyrighicompanies, expressed 
dismay at the outcome. 

"The IIPA is disappointed 
that no commitments were 
made to share forensic data on 
optical disc products with the 
private sector to assist in identi- 
fying piracy within optical disc 
factories," Smithsaid. "IIPAalso 
was hoping for the Chinese au- 
thorities to announce the com- 
mencement of. or conclusion of. 
significant criminal enforce- 
ment actions, but no such an- 
nouncements were made." 

Last year, Wu committed to 
"significantly reduce levels of 
IPR infringements" in China. 
This promise was not fulfilled, 
the IIPA says. 

U.S. officials have not indi- 
cated whether previous threats 
to file legal proceedings with the 
World Trade Organization are 
still being considered. •••• 
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VALUE MUSIC BUILDS 
CHAIN OF INDIE STORES 



Vblue Music's recent acquisition 
of Gem City, the independent 
record store based in Dayton, 
Ohio, marks an Interesting de- 
velopment In the evolution of 
music retail. 

Instead of buying small 
chains to build one super- 
chain— a strategy Trans World 
and Musicland perfected until 
they started swallowing big 
chains, too— Value Music Is buy- 
ing Independent record stores 
with the intent to keep them 
Just that— cool, hip local stores. 

So far, It has acquired two 
Manifest Disc stores— Spin Street 
in Memphis and Backdoor Disc In 
Cotati, Calif.— when owner Carl 
Sing master decided to liquidate 
that ciialn in January 2004. 

Rob Perklrtt, preskient of the 
61*unlt, Marietta, Ga. -based 
Value Music, says that acquir- 
ing Independent stores and 
keeping their names and cul- 
tures are part of the chain's 
growth strategy. 

"We are looking for the Jew- 
els of the IndeperKlent stores- 
ones with a great customer 
franchise In their local markets," 
Perkins says. He adds that those 
stores should have upwards 
of $900,000 a year In volume. 

F>erkins says Value Musk: ben- 
efits in such acquisitions by 
keeping the store's manage- 
ment in place because it lias the 
customer relationship and 
knows the market. The owner 
is retained as a consultant. The 
store benefits, he says, because 
Value Music has an exceptional 
administrative platform. 

During the acquisition and 



after closing, Value Music 
spends a lot of time In the store 
working with the staff. "We like 
to team their customers and get 
a feel for the denK)graphics that 
shop the store," Perkins says. 

In addition to retaining the 
store's musical flavor, Value 
Music can help those outlets 
become even more diverse be- 
cause It has the financial mus- 
cle to provide a deeper selec- 
tion. It also adds vinyl and even 
used vinyl to stores as well as 
lifestyle accessories, he says. 

Gem City is part of the Al- 
liance of Independent Media 
Stores, and In AIMS' weekly e- 
letter, Gem City owner John 
Huffman said that he thought 
the new owner woukl "enhance 
the product mix and retain the 
legendary customer service 
that we have offered for so 
many years." 

Huffnvin will retain his affili- 
ation with AIMS as part owner 
of Boo Boo Records, a member 
of the Independent coalition 
with two stores In California. 

In that same e-mail, Eric 
Levki, who heads AIMS, pointed 
out that Kim Lannirtg has sold 
her Tempe, Ariz.-based Stink- 
weeds store to a couple who re- 
portedly plan to move It to Salt 
Lake City. Lanning will retain 
ownership of the Stinkweeds 
location in Phoenix. 

These two transacttons stxxjW 
give some independent store 
owners hope— that Is, if they are 
looking to cash out. "I always 
thought the exit strategy for in- 
dependent stores was liquida- 
tton," Levin says, "I didn't know 



you coukl sell these things." 

D.C. IS TOPS AT UMVD: 

The Washington, D.C, region 
was named sales office of the 
year for Universal Music & 
Vkieo Distribution. Jhat award, 
designated the Henry Droz 
Award for outstarxling achieve* 
ment In artist development, is 
named after the industry's dis- 
tribution legend who was the 
first person to head UMVD 
when It was formed by the Uni- 
versal and PolyGram distribu- 
tion companies merger. This 
award marks the third time the 
Washington office— ted by mar- 
keting director Kevin Llpson- 
has received the distinction. 

NEW DAY: Universal MusIcA 
Video Dlstr1t>utk>n has been re- 
named Universal Music Group 
Distribution. It also has been or- 
ganized into three divisions: 
Universal Music Distributfon, the 
maJor-lat}el distribution com- 
pany; Fontana, the year-old in- 
dependent distribution com- 
pany; arKl Visual Entertainment, 
which handles DVD and other 
entertainment product. 

"We have aggressively ex- 
panded the scope of our IxjsJ* 
ness to take full advantage of 
the many new opportunities 
emerging In the marketplace.** 
UMGD president Jim Urte said In 
a statement. "And this name 
change is a reflection of that As 
a result, we are now positioned 
as the only major music distri- 
bution company handling all 
areas of music and home enter- 
tainment-related product" • ■ • • 




Over ffia©33 (3D titles 
Over EX!ID titles 

Accessories, Adult, and Other High Margin Items 



Great Prices 



Deepest Catalog in tlie Industry 



Personalized Service (sales reps across the U.S.) 



Best B2B Real-Time Ordering Site in the Business 



Same Day Shipping 



Free Display Materials 



Free aec Database 



weekly Award Winning ^ped Magazine 



New accounts call 800-635-9082 
Or E-mail us at: aQmestlcsales@aent.com 
Visit our web site: iwiw.aent.com 



26TH ANNUAL 

EVENT & ARENA 
MARKETING 
CONFERENCE 



THE PREMIER INDUSTRY 
CONFERENCE DEVOTED TO 
THE EXCHANGE OF IDEAS 
AMONG MARKETING. GROUP 
SALES. EVENT PLANNING AND 
LIVE SHOV/ PROMOTERS AND 
PROFESSIONALS. 




Hosted bg American AirUnos Arnno 



MIAMI • JUNE 7-10, 2006 



REGISTER BY MAY 12TH • $400 
ADDITIONAL ATTENDEES 
FROM SAME VENUE $350 

REGISTER AFTER MAY 12TH • $525 

GUEST EVENT FEE • $250 



"event & ARENA 

MARKETING 

CONFERENCE 




MIAMI. ]UN€ 7-10. 2006 



FOR INFORMATION: 

LISA BARNES. CMP • CCS 

COMPLETE CONFERENCE SPECIALISTS 

5096 Sand Road SE, Iowa City. lA 52240-8217 
319.338.2036 FAX 319.337.6836 



THANKS TO THIS YEAR'S CONFIRMED SPONSORS • Access Pass & Design • Amusement Business 

• Billboard Magazine • Daktrorics • VEE Corp, • Facilities Magazine 
FeM Enlalainfrenl • IP Advertising • Pollsta/ • Smuctos Stars on Ice • Ticketmaster •Venues Today 
• White SlaJiion Productions • WWE • Live Nation • Tour Guide Magazine • Nicl( Sorrmers 

Productions • Carrral Cruise Lines • American Airlines • ■ ' " 

Harlem Glotietrolters* Barbie I This ono 



Register at www.eventor 



P19Z-0yX-EB9H 



BY OLAF FURNISS 



Noiselab Raises Indie 
Acts' Volume In Mexico 



Indie acts from the United 
Kingdom and North Amer- 
ica are benefiting from an 
unprecedented opportunity 
in Mexico. 

(Mexico City-based live pro- 
moter Noiselab launched its 
label division in 2002 and 
since 2004 has established a 
close relationship with labels 
Including Matador, Vice, Sanc- 
tuary, Rough Trade and Pop- 
tones to license such acts as 
Interpol, the Libertines, Belle 
& Sebastian and Morrlssey. 

As a result, recordings by 
international Independent 
acts have become available in 
Mexico as domestic releases 
rather than highly priced im- 
ports, and their sales are 
showing hefty improvements. 

Noiselab is owned by Mex- 
ican music business entrepre- 
neur Hector Mljangos, who 
started In the music industry 
in the 1990s as a promoter of 
dance music events. 

The company remains an 
active concert promoter, but 
Mljangos has proved adept at 
adapting his ticket-selling ex- 
perience to shifting CDs In a 
market long criticized by la- 



bels for Its huge gulf between 
live attendance and legitimate 
record sales. 

According to the IFPI, the 
legitimate Mexican music 
market was worth $412 mil- 
lion at retail In 2005, although 
the piracy rate Is estimated at 
more than 50%. 

Noiselab Is distributed by 
Mexico City-based independ- 
ent Prodlsc. Mljangos says the 
imprint's biggest success to 
date has been Matador's al- 
ternative rock act Interpol. 

"We've seen substantial 
sales In Mexico," Matador 
president Chris Lombardi 
says. "Interpol has sold 
around 20,000 of each al- 
bum; previously, our bands 
would have sold a couple of 
thousand legal copies. 

"We had Interpol in Mex- 
ico last September for the 
first time," Lombardi adds. 
"They played two [Nolselab- 
promoted] shows, initially 
at a sold-out 7,000-capaclty 
venue. The first show was 
so crazy, they had to move 
the second to a 14,000 
sold-out arena." 

Mljangos says Nolselab's 



philosophy Is "to do shows at 
an affordable price— and to 
release albums at an afford- 
able price." 

The label releases albums 
retailing at $10-$13 (U.S.). 
approximately half of what 
they would cost on Import. 
Where possible, it also looks 
to add bonus material for the 
local release, in particular 
DVDs of promo clips and live 
performances. 

Noiselab had released sev- 
eral etectronica compilations, 
mainly featuring domestic 
acts, following its 2002 
launch. However, Mljangos 
says a chance meeting with 
British label and manage- 
ment entrepreneur Alan 
McGee when McGee was on 
holiday In Mexico in 2004 
led him to step up his record 
business activity. 

McGee, the Scottish founder 
of Creation Records, whose 
signlngs Include Primal Scream, 
the Jesus and Mary Chain and 
Oasis, persuaded U.K. Indie 
Rough Trade to license his 
then-management clients the 
Libertines to Noiselab. 

Since then, McGee has been 




instrumental in bringing such 
U.K. acts as the Kills, Baby- 
shambles, Mogwal and Dirty 
Pretty Things to Noiselab. 

McGee describes Mljan- 
gos as "old-school— a mav- 
erick genius." He adds that 
he hopes to have Noiselab 
work the entire catalog of 
his Poptones label in Mex- 
ico. That Imprint Is cur- 
rently distributed world- 
wide though Universal. 

Mljangos says he wants to 
build a solid Noiselab catalog 
of licensed International and 



directly signed domestic 
repertoire. The label has re- 
cently enjoyed success with 
Mexico City-based alterna- 
tive/dance four-piece Zo6 
and claims shipments of the 
act's debut EP "The Room" 
have already passed gold sta- 
tus (50,000 units). 

Zo^'s as-yet-untltled al- 
bum is due In July. Mljangos 
anticipates domestic sales 
of 200,000 and adds that It 
has been licensed interna- 
tionally to EMI. 

The Zo^ album is produced 



by U.K. indie veteran Phil 
VInall and includes a guest 
appearance by vocalist Tim 
Burgess from Sanctuary- 
signed U.K. band the Charla- 
tans. The latter act's new al- 
bum "SImpatico" Is due In 
Mexico through Noiselab 
May 1 along with other al- 
bums by U.K. acts the Delays 
and the Guillemots. 

Mljangos says he Is also In 
talks with U.K. label Domino's 
U.S. office and Los Angeles- 
based label Dim Mak to li- 
cense their repertoire. 



BY CHRISTIE ELIEZER 



CASH AWARDS MAKE MUSIC DREAMS REALITY 



SYDNEY— Based in the isolated heart of the 
AustraHan continent, singer/songwriter Amira 
Pyliotis had to show some tenacity in estab- 
lishing herself as an independent artist. 

The self-managed Pyliotis set up her MGM- 
distributed label Polaris Records in the out- 
back town of Alice Springs to release her May 
2005 debut EP "City Folks." 



Encouraged by airplay from college radio and 
national youth-oriented network Triple ] , she then 
organized her own September 2005 trip to Eu- 
rope, and played France, Germany and Scotland. 

"My experiences in France and Germany in- 
dicated I could find an audience there for my 
music." Pyliotis says. "My plans for 2006 were 
to record an album and [return] to Europe 



PYLIOTIS 




around September/October to get a better un- 
derstanding of the market there." 

However. PyHotis had Uttle funding for those 
plans until March 27, when she won a Profes- 
sional Development Award from authors body 
the Australasian Performing Right Assn. 

APRA presents the five-category PDAs every 
two years. Winners collect a $10,000 Australian 
($7,378) prize plus $1,500 Australian ($1,106) 
toward travel costs and a $2,000 Australian 
($1,475) Gibson Les Paul guitar. 

Pyliotis took one of two Popular Contempo- 
rary awards. The win "fast-forwarded her plans 
by 12 months," says Marshall Cullen, co-owner 
of Pyliotis' Sydney-based publisher Fogsongs 
Music. "It allows her to keep her strong vision 
intact and increases her confidence." 

The PDAs assist grass-roots development 
of writers. Cullen says. "It kicks their career 
along," he notes, "and the great thing is that 
it doesn't have to be repaid." 

The APRA introduced the PDAs to mark its 
75th anniversary in 2001. "We wanted to put 
something back, giving up-and-coming song- 
writers and composers money and travel op- 
portunities," director of membership services 



Sally Howland explains. 

"The beauty of the PDAs," BMG Music Pub- 
lishing Australia managing direaor Peter Karpin 
notes, "is they unearth embryonic new talent at 
an earlier stage than most of us publishers." 

The other 2006 winners were Damian Cros- 
bie (Popular Contemporary), Natalie Williams 
(Classical), Johannes Luebbers (Jazz), Ashley 
Klose (Film and TV) and Tom Curtain (Coun- 
try). They were picked by a 25-writer panel from 
a 186-strong shortlist. 

Howland says the APRA is investigating or- 
ganizing showcases and a compilation album 
featuring the PDA winners. Tentative talks 
have also begun with U.S. and U.K. counter- 
parts about adopting the PDA model. 

Sony/ATV Music Publishing Australia 
managing director Damien Trotter is con 
fident the concept could be exported. "The 
model is simple enough," he says. 

"The Australian publishing sector is 
really buoyant right now," Trotter adds 
"but not everyone gets a publishing or 
record deal. The PDAs give young 
composers a leg up with a genuine 
cash prize." •••• 
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Canadian Indies Fear 
Loss Of FACTOR Funding 



TORONTO— The future of the Foundation 
to Assist Canadian Talent on Records may be 
in jeopardy. 

Toronto-based FACTOR distributes funds 
from the government's Department of Cana- 
dian Heritage and domestic radio broadcasters 
to independent Canadian companies, acts, song- 
writers and producers. 

In a filing to government regulator the Cana- 
dian Radio-television and Telecommunications 
Commission ahead of its May review of com- 
mercial radio policy, the Canadian Assn. of 
Broadcasters asked the CRTC to allow its 400 
commercial radio members' music funding to 
flow primarily through the Radio Star Maker 
Fund instead of FACTOR as it has previously. 

The Radio Star Maker initiative supports mar- 
keting of recordings by Canadian artists on ma- 
jors or Canadian-owned indies. Funding kicks 
in once an album has shipped more than 10.000 
units, which means it benefits more mainstream 
acts than FACTOR'S funding does. 

"If the broadcasters' money is taken out of 
FACTOR, the department will have to take a 
good look at how it can keep on funding it." 
Canadian Heritage director of sound recording 
policy and programs Pierre Lalonde says. "We 
are not going to fund an agency where we are 
the only ones putting money in." 

Last December, Canadian Heritage renewed 
an agreement with FACTOR, which is slated to 
run until 2010. It set the government's annual 




contribution to FACTOR at $8 million Cana- 
dian {$7 miUion): radio broadcasters contribute 
an additional $4 million Canadian ($3.5 mil- 
lion). Although the broadcasters' recommen- 
dation calls for more money to go through the 
Radio Star Maker Fund, the broadcasters will 
ultimately decide how to apportion the funds. 

FACTOR president Heather Ostertag insists 
her organization is around for "at least a year 
. . . but we still have to see what CRTC's 
decision is." 

That decision is not expected until fall. But 
music industry veterans paint a grim picture 
for Canada's independent music sector if 
FACTOR folds. 

Tom Berry, president of Toronto-based Alert 
Music — home to singer Holly Cole — says FAC- 
TOR'S demise "would put so many of us out of 
the business. [It's] there for the up-and-coming 
companies, the ones that realty need the support." 

FACTOR sponsorship is usually pledged by 
commercial radio broadcasters as part of their 
promise of performance during CRTC license 
hearings. Broadcasters can also commit to spend 
additional money on other eligible programs 
such as Radio Star Maker. 

The Canadian Recording Industry Assn. called 
for broadcaster cutbacks to FACTOR in favor of 
Radio Star Maker in its own March 1 5 CRTC sub- 
mission. That proposal was cited as a key reason 
for six leading independent labels departing the 
labels body (Billboard. April 29). 

Radio Star Maker acting executive director Chip 
Sutherland insists that if Canadian Heritage con- 
tinues to support FACTOR, both agencies can co- 
exist. FACTOR "has a significant mandate 
supporting grass-roots and regional development 
by helping labels with recordings and videos." 
Sutherland notes. "We just do marketing." 

Sources suggest FACTOR'S position was weak- 
ened by the September 2005 launch of a new 
Canadian Heritage funding program. Music En- 
trepreneurial Component. MEC has an annual 
$10 million Canadian ($8.8 miUion) budget and 
funding began flowing April 1 . 

Whereas FACTOR fiinding is allocated on 
a project-by-project basis. MEC financially 
assists Canadian-owned labels with their op- 
erating costs. 

M EC funding is currently allocated to 
19 labels. Billboard understands that nine 
of those previously drew funds from FAC- 
TOR totalling $2.5 Canadian-$3 mil- 
lion Canadian ($2.2 million-$2.6 
million) annually. 

Ostertag suggests one bene- 
fit from MEC's arrival. As a re- 
sult of those nine companies 
no longer claiming FACTOR 
funding, she says. "It looks like 
we can do a bit more this year 
for the companies that are still 
with us." 



Tom Berry, president of 
Toronto-basGd Alert Music- 
home to artist HOLLY COLE- 
says that FACTOR'S demise 
'would put so many of us out of 
the business." 
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Rock, Roll And Ride 

Music Festival Comes To Sturgis, S.D., Motorcycle Rally 



IH ake 600,000 people, 
tens of thousands of motor- 
cycles, more beer and bar- 
becue than anyone can 
imagine. . . and add music. 
The biggest motorcycle en- 
thusiast gathering in the United 
States is turning up the volume. 
Producers are creating a music 
festival around the massive 66th 
annual Black Hills Motorcycle 
Rally in Sturgis. S.D., an under- 
taking that includes the con- 
struction of an amphitheater. 

The new Rock' n the Rally fes- 
tival is set for Aug. 6- 10. right in 
the middle of Bike Week. 

Mark Russo. production man- 
ager/site coordinator for pro- 
ducer Dork Fish, says. "As 
opposed to the 'build it and they 
will come' theory, we subscribe 
lo the 'build it where they already 
are' theory." 



They are there, all right, in 
huge numbers. The town of 
Sturgis normally has a popula- 
tion of 6.500 people. When the 
Rally comes to town, its popu- 
lation swells to 600,000. The 
total population of South Dakota 
is 754,000. 

Dork Fish Entertainment is 
building an $1 1 million perma- 
nent amphitheater on a 34-acre 
site at the Glencoe Camp Resort 
in Sturgis. Funding comes from 
Sturgis entrepreneur and Glen- 
coe Nation owner Gary Lippold, 
who already has a strong pres- 
ence in the city with the camp- 
ground and other business 
ventures. Dork Fish has a 10- 
year partnership agreement 
with Lippold. 

The event's producers fmd 
themselves in uncharted waters, 
and Brst-year festivals are un- 



predictable by nature. "No one 
has ever done a festival like this 
in conjunction with an event like 
the Sturgis Bike Rally," Russo 
says. " Every other festival exists 
on its own merit and convinced 
everyone it was a destination 
they wanted to go to. Part of our 
rationale is building next to a 
place where people already had 
a destination, and we just need 
lo make sure everyone is aware 
of what we're doing and build a 
great facility." 

Capacity will be as high as 
60.000 at the venue, and the tal- 
ent lineup for the festival is 
strong. Acts booked from a S3 
million talent budget include 
Sammy Hagar, Big & Rich, Keith 
Urban, Steve Miller, Cheap 
Trick, Steppenwolf, Fabulous 
Thunderbirds, REO Speed- 
wagon. 38 Special, Foghat^ Geor- 



lEG/BILLBOARD TOUR SPONSORSHIP 



si>(Msoi/nm 




LHEMGE HMIUKRS 




Amp'd Mobile f 
«rat d Mobile liH. 

Msica-Mav. « slip^ 


S500.;.; 
V 


Wireless telecom is lapping ils parlneistiiD o( the MIV2 )oe Armenia. VP ol music, mackeling 
co-sponsored tftjf lo gam exclusive content mchiding a and promotion. MIV/HTVAntvU; and 
live conceit broadcast. Video downtoads and ringlones. tarry Matteasaim VP olinsic. 
It also rs running on-site contests alkwing fans to send Amp'd NoMe 
teil messages to a giant screen: fall Out Boy singer We 
WenU announces tfie wtnners from the stage. It uses 
on-site kiosks lo promote ils product otiering. 


Mem U7S.0O0 
MkllRDHiMiin 

PresefKmgcoiKeftserK 
s;nnsof. DTE Enefgv Music 
Dieatre and Meadow Brook 
Muuc Festival. Detroit 


nre ietail«i eipanded Ils DaitneisMp witti v«nue owner lou Kocpus. senior VP ol corporate 
Palace SfXXtsSEnteitainfnent with a live-year present- mai1i£ting,Pabce Sports & 
ingsDonsoistilpol concert series al two olOetioit s Entertainment; and Don Barnes. 1 
liighesl-drawing concert venues. Belle Trie sains e«po- president, Sele fire 
sure in Itie venues' sn-rigute-plus ad l»y as well as on- 
sile signage and ptomolianal consideration; leverage 
ndudes dckel gneaways and olliei in-stoie pnmoUans. 


NUInk 

miNanliallllsltyBia 

Milwaukee sSumm^tles! 
Ii«ie29-lulv9 


warn 

k 


financial servtes company signed title ol Summertesl's lobn Soler. VP ol sales and marketing, 
classic rock stage to tuld vislMIIy in its Wwaukee Milwaukee World Feslrval: and Bieni 
nomelown. and gan a platlonn to entertain ckents and Kelly, senior VP/dlreclor ol corporate 
prospects. Hie bank brought in money-management marketing. HaisliallSllsley 
Inrn fiduciarv Management as an associate sponsoi of 
the MSI Classic Dock Stage, 


SluMM) 
StMubllK. 

SoveitlyDiitingJanFesI 
Concert S«nes.Apfil 28- 
May6.KniiO(leans 




Secondary ticket seller aligned witli the nine-day concert lelf Fluhr lounder and CtO. StubtU 

series as a piatloim lo buNd its brand and oiler experi- ^^^^^^^ 

entiailKkel packages to slows. For example, the com- I^^^B^^M 

pany IS seling VIP Ian eipeiience packages around • J^f 

select shows ontiing tickets. meet'anl-gieets.diinks. 

CDs and autographed posters. SlubHub is oAertngsimi- 

lar packages around a Collective Soil concert in Austin ^ '<if% ) 

and lU AH ndtiiirktoiNf concert appearances in VP /Pf* / 

New rock and San Francisco. 1 


TolMcco Smokes Voti! 

WHtangtonStite 

OepiftneitallKillli 

Piesentng.Sasmiatch 
miskieslwal, George. . 
W^Hav26-28 1 


sm.ooo 


Slate health department renewed its presenting spon- Scott Schoengarth. publK awareness/ 
soiship ol the Sasouatch music festival as a platlomi to media coocdinalioa Washington Stale 
promote its Totiacco Smokes »i»i! anli-smoding cam- Deoartment ol Heath lotacco 
paign to 18- lo 29-year-oids and lock out tobacco com- Prevention and Conlnl Program; 
panies liom sponsoring the Goige Amphitheatre. Ihe Melissa Simpson. VP martieling 
health department spreads its message through on-site agency 6MMB: and Harthew Shaw. 
t»olhs, exposure in the festival's media buy and sig- regional director ol corporate 
nage at the venue and its campground. It also leverages sponsorsliip. House ol Bhes Pacific 
the tie by offering tree tickets to the show. IMwest 


nnXO (225.000 
NosmA 

The Fray. June-Jutv, 19 stops 


Vkkogmeiilaltoiniskwiaginglspartmnhipwllhttie ilmCannclla.dkeclorolaiiporale 
XbocLmEplclleainls Artist of Hie Nontti with a promo- partraiships. House ol Hues: and Bi 
Inn offering fans the aHty to play onfeie games widi tlieHen,U.S.si4isidav marketing 
band memben in an mxoning Came With Fame event diiKlor. Microsoft 


^^to Compiled bv WAam Chiptft, »fwr edilot. IK SpoRSOtyilp Rnwrt 




gia Satellites, Greg Rollie, 
Shooter {ennings. Live, Cross 
Canadian Ragweed, Nickelback 
and the Black Crowes. Talent- 
buying is by Dork Fish in con- 
junction with Bobby Lee of 
Paradise Artists. 

Hagar will dose the festival 
and wrap his summer tour in 
Sturgis. His Cabo Wabo Village 
concourse attraction will be at 
the site all week. "Playing for bik- 
ers for me is a natural thing," 



Hagar says. "In my set, when 1 
bust out with 'I Can't Drive 55," 
'Bad Motor Scooter," 'Let Sally 
Drive." these are all drivin' songs, 
man. These bikers are gonna 
love my ass." 

Tickets range from S40 to S70 
per day and went on sale March 
10atstarticketsplus.com. Russo 
says early sales are surprisingly 
steady. The information in bill- 
board-biz and a note in Rolling 
Stone are really the only media 



that's broken on this thing be- 
sides local newspaper and our 
Web site," Russo says. "And 
we're averaging about 150 tick- 
ets a week." 

Ads in major motorcycle mag- 
azines are next off the block in 
meeting the challenge of pro- 
moting to an audience that 
mostly does not live where the 
event takes place. "We have 
pretty pervasive national adver- 
tising, which is getting ready to 
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Miguel A Record Setter 
With Mexico City Stand 



Luis Miguel's 30-show engagement |an. 18- 
Feb. 27 at Auditorio Nacional in Mexico City 
grossed S19.3 million and drew 267.528 fans. 
It is believed to be the biggest gross in the his- 
tory of Mexico and one of the top global indoor 
grosses of all time. It also broke Miguel's 25- 
show run at the venue in 2004. 

The Auditorio Nacional stand, promoted 
by Showtime de Mexico, wrapped a 51-date 
tour of Mexico that is also believed to be a 
national record. 

"The whole tour was precedent-setting," says 
Peter Grosslight, worldwide head of music for 
the William Morris Agency. WMA booked the 
outing for the Mexican native. "The one spe- 
cific engagement in Mexico City, we really don't 
know how many shows he could've done, he 
probably could have done more." 

Grosslight calls Miguel, who is managed 
by Alejandro Asensi, "one of the greatest 
artists there are. in any language, and this 
proves it. And it's not limited to [Mexico]. We 
played seven [Universal Amphitheater shows| 
in L.A. and came back and just played Sta- 
ples Center. 

"Not only did we play the major cities in 
Mexico City, Guadalajara and Monterey, but 
we also played 14 other provincial [Mexican] 
cities, and played them, for the most part, in 
stadium venues with the type of production 
that any major contemporary artist would 
use anywhere around the world," Grosslight 
continues. "The logistics of doing that has 



never been done in Mexico, 
with three stages and two 
roofs leap-frogging." 

The 101-date tour , 
started last September in 
the United States and 
then played Argentina, 
Chile and Uruguay 
through the end of the 
year before beginning 
the Mexican run in 
January. Grosslight 
says the tour's total 
gross was north of 
S60 million, which 
he believes could 
make it the top- i 
grossing tour ever ' 
by a Latin artist. 

KORN PICKIN* 
TIME: Live Nation and 
Korn will resurrect the Fam- 
ily Values tour this summer with a 30- 
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Number of shows performed by Luis 
Miguel during his tour that began 
in September 




UpFront 



start to break across the coun- 
tr>'. " Russo says. "Through our 
marketing people we have re- 
searched all the surveys taken 
at the biker rally for the past 1 0 
years, and looked at where the 
states and regions are that con- 
tribute tile most to the rally, and 
they will be targeted heavily." 

Citadel Broadcasting is in as 
terrestrial radio partner, produc- 
ers are close to a satellite radio 
deal . and a large, targeted cable 
prc^ram will add juice. Market- 
ing partners such as Budweiser 
have cross-marketing programs 
on a national platform. "We're 
going to be pretty weil-known." 
Russo says. "Rock'n the Rally 
will be a household name in all 
50 states very shortly." 

The event is also seeking 
corporate partners for the Rally 
Village with branding and 
marketing handled by Liaison 
Entertainment Croup. Liai- 
son's Lisa Bennett says spon- 
sorship sales are going well 
with Budweiser. Cabo Wabo 



tequila and Zlppo already on- 
board. The event is still seek- 
ing a title sponsor. 

Bennett, an industry veteran 
involved in the groundbreaking 
sponsorships ofthe George 
Strait Coiuitry Fest. is faced with 
the challenge of sellingan event 
that has never taken place. 

"As far as the overall sale of 
the event, I think the caliber of 
talent speaks for itself." Ben- 
nett says. "For the sponsors, 
it's about building and creat- 
ing an environment that the 
consumer has never experi- 
enced before." 

It's helpful that the Sturgis 
rally is known worldwide, and 
the eyeballs will be there, but es- 
tablishing sponsorship value is 
tricky. "I don't necessarily have 
a price tag on it." Bennett ad- 
mils. "We started out ofthe gate 
with initial ballpark figures, and 
then I pretty much took every- 
thing off the back of the presen- 
tation and said, ' Ijet's roll up our 
sleeves and negotiate.' We want 



people to put their stake in the 
ground this year." 

A successful event will obvi- 
ously increase the value for 
2007. "If we come out of this 
with the impressions that we 
tliink we're going to get and the 
attendance we're hoping to 
have, you can always go in and 
raise the stakes for next year," 
Bennett points out. 

Wireless and automotive are 
two product categories Bennett 
is actively seeking. "I want a 
truck [sponsor]," she says. "I 
think it's the one categor>' we're 
missing that should be there." 

The venue has a five-year 
build-out plan that will include 
the addition of covered, fixed 
scats. "It will be more like a con- 
ventional amphitheater, but on 
a very large scale Iwcause there 
isn't another amphitheater in 
the U.S. on this much acreage." 
Russo says. Plans call to use the 
venue for other events, includ- 
ing Memorial Day and Fourth 
of july concerts. 



BOXSCOI^ 





LUIS MIGUEL broke just about every box-office record 
there was to break in Mexico; more than a quarter-million 
fans paid nearly S20 million to see 30 shovi/s at one 
venue m Mexico City alone. 



city North American trek. Also on the bill are 
Deftones, Stone Sour. Flyleaf and Dir en gray 
on the main stage; second-stage acts will be 
nounced later. 
Set to launch |uly 27 in Virginia Beach. 
Va.. the tour will play mainly Live Nation 
amphitheaters, with lawn seats priced 
at S9.99. 

Kom created the Family Val- 
ues brand with promoter 
Metropolitan Enter- 
tainment as a winter 
arena tour in 1998, 
and the tour also 
helped break 
Limp Bizkit. which 
headlined in 1999. 
'^^^^^ The two tours grossed 
S6.2 million and $10.6 million, respectively, and 
drew a combined 552.786. 

" Family Values is going lo be a huge sum- 
mer event." says Bruce Kapp. Live Nation sen- 
ior VP and point man on Family Values. 
"We're going to be opening the doors around 
2 or 3 in the afternoon and these kids are going 
to get bombarded with nine or 10 hours of 
continuous music." 

Tlie tour is the latest venture in a unique deal 
that connects Korn. EMI and Live Nation in a 
partnership. Live Nation reportedly invested 
about S3 million in exchange for 6% of Korn's 
box office, licensing, publishing, merchandis- 
ing and CD sales (Billboard, Jan. 21). •■ • 
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Venue. Date 



LUIS MIGUEL 



Attendance 
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$3,165,150 

$1,685^79 I 

58750 

$1,515,554 I 

$16^ 5C/$25 97 

$1,196,867 
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CELINE DION 



JACK JOHNSON 



VAN MORRISON 



Hollywood Bow), Hollywood. 
Apdl 21 



Concvrts West/AEG Live 



Eve«i pro/ Water Brotlier, Mortdo Enlretenlmento 



Andrew Hewitt Coysill SIIva Preienti 



KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 



$64 50 


P»nMCO)« Civte C«nt*r, 16,740 

PenMcola. Ft».. April 19-20 tv-o ' out 


Mischell Productions. The Messina Group/ 
AEG Live 


$851,970 


RBO 1 




Dodoe Arena, Hidalgo. Texas. 11,537 

AprtlQ ■ (i,-,.v. 1 '.r 


Roptut 


$838,735 






HP Pavilion. San Jose. Calif.. 13.401 

March 26 -.e i iu' 


Roptut 


$822,619 


JACK JOHNSON 1 


(17S8,S62 feates.) 
$li9 87/S2165 


Riocentro, Rio de Janeiro, Brazil, 23.030 
April B 000 


Evenpro/Water Brother 


$795,538 


JAMIROaUAl 1 


t709e/S;3 2! 


Parque Jaime Duque. Boaoti, 17,800 


Evenpro/Weter Brother 


$734,432 


KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 1 


CenturyTet Center. Bossier City. 12,455 
La.. April 23 ,!,■ 


The Messina Group/AEG Live 


$674,967 

t69 50/$55 5O 


KENNY CHESNEY, SUGARLAND. 


DIERKS BENTLEY 1 


C.W. Mitchell Pavllton. The 16.430 
Woodlands, T«Kat, April 22 


Live Nation. The Messina Group/AEG Live 


$626,355 


QUEEN * PAUL RODGERS 1 




MGM Grand Garden. Las vesM. 6,359 
April 7 7,50O 


Farrtasma Productions 


$625,471 




$9V$« 


Save Mart Center, Fresno, Calif. 9,147 
March 24 -o h!.-i 


Roptus 


$618,488 


KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 1 


The Caiundome, Lafayette, La.. 10,660 
Aprtl2l 1.1 


The Messina Group/AEG Live 


$576,770 






ARCO Arena, Sacramento. 9,394 
March 19 '06?9 


Roptus 


$568,284 

$35 


EL SPRING BLING BLINEO: DADDY YANKEE S OTHERS 1 


Nassau Coliseum, Unlondale, n,962 
N.Y.. April 21 /rj.: 


Unlvlsk>n Radio 


$565,990 




$90/555 


Coors Amphitheatre. Chula 8.338 
Vista. Calif. March 25 _uil 


Roptus 


$565,821 




$90/5-10 


Laredo Entertainment Center. 9,069 
Laredo. Texas, April 8 " 


Roptus 


$515,300 


JUAN GABRIEL 1 


597/5SO 


El Paso County Coliseum. 7,317 
EI Paso, Texas, April 6 •■-.■^f 


Ltve Nation 


$496,470 
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$471,614 
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$463,155 
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$411,907 

$«7-5/$36 75 

$388,652 

550/523 

$387,305 

sav$6a/55w 

555 

$362,214 

U2/i22 



$302,14S 

5<5/$35 

$299,733 

$l6a^$ 128/588/ 

$294,034 

55750/559 SO 



$273,401 

$28 50 



$272,024 

54725/55725 



$256,513 



Roptus. Uve Nation 



VIVA ROMANCE: CHAYANNE, RICARDO MONTANER 



Sunshine Entertainment 



HEAT LIVE: AKSHAY KUMAR, ARJUN RAMPAL & OTHERS 



Aron Govll Productions 



123 



Pepsi Center, Denver. April 16 



6,891 



Roptus 



MARTINA McBRIDE, THE WARREN BROTHERS 



Police Productions. Beaver Productions 



FALL OUT BOY, ALL-AMERICAN REJECTS & OTHERS 



House of Blues Concerts 



Radio City Entertainment, AEG Live 



BLACK EYED PEAS, PUSSYCAT DOLLS, FLIPSYDE 



JOHN MELLENCAMP. LITTLE BIG TOWN 



Jam Productions, Pacific Coast 



Asian Marketing Croup 



GEORGE LAM, EASON CHAN 



BOB DYLAN, MERLE HAGGARD 



FALL OUT BOY, ALL-AMERICAN REJECTS S OTHERS 



Live Nation, Mammoth 



BLACK EYED PEAS, PUSSYCAT DOLLS, FLIPSYDE 



FinUsma Productions 



BRAD PAISLEY, SARA EVANS, BILLY CURRINGTON 



i Ala.K 
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Super D-istribution 

Irvine, Calif., One-Stop To Handle Indie Titles From CD Baby 




E 



I xpwct independent dis- 
tribution to continue 
to grow. The launch of 
Fontana by Universal 
I Music & Video Distri- 
bution a year ago has already 
proved that more distribution 
players can be squeezed into a 
crowded room. 

Even with Ryko Distribution 
joining the Warner Music 
Group fold (Billlward. April 1), 
midsize distributors such as 
Redeye Distribution and the 
Lumberjack Mordam Music 
Group continue to beef up 
their label rosters. And the low 
cost marketing opportunities 
of the Internet certainly make 
the indie field an attractive one. 

Irvine. Calif.-based one- 
stop Super D is making a 
foray into the indie world. 
The wholesaler's recent an- 
nouncement that it would dis- 
tribute titles from Web store 
CD Baby to traditional retail- 
ers is a test for the company. 
If there are any early signs of 
success, Super D is expected 
to handle more independent 
product directly. 

"We would love to do more 
stuff with independent la- 
bels," Super D president |eff 
Walker says. "As I look at the 
industry right now, the major 



labels and the big indies are 
having some challenges, but 
there is still an immense 
amount of independent prod- 
uct out there." 

While only an extremely 
small percentage of CD 
Baby's more than 30,000 ti- 
tles — the vast majority of 
which are self-released — will 
have any real retail potential, 
there are plenty of solid self- 
marketers on the site. One 
such act is Seattle-based hip- 
hop duo the Blue Scholars, al- 
ready a top seller at every 
independent retailer in their 
home region. The duo's jazzy 
backdrops and working-class 
rhymes have started to win a 
national following as well as 
generate the interest of major 
and independent labels. 

"The Internet has started 
to change the way that prod- 
uct can be sold, and I'm not 
so sure an artist has to go 
through the major distribu- 
tors at this point," Walker 
says. "Artists want to do a lot 
of the marketing themselves, 
and we're trying to be a con- 
duit to help them get into the 
retail stores." 

Walker says Super D 
should be ready to ship CD 
Baby product in early May and 



will use the Web e-tailers' 
sales data to target regional 
successes. In the early going. 
Super D should get a daily 
shipment from CD Baby. 
Once the wholesaler has sold 
CD Baby titles for a few 
months. Walker expects 
Super D to start warehousing 
top sellers. 

"We only build based on de- 
mand from our customers, so 
we're not bringing in a bunch 
of CD Baby stock." Walker says. 

CD Baby was an attractive 
first step into the indie world 
for Super D because the Web 
store already has a weekly pay- 
ment system to the artists in 
place. The deal will allow 
Super D to become more fa- 
miliar with indie retailers and 
indie labels without incurring 
massive upfront costs. 

"CD Baby has a pretty big 
database in-house, so this 
made a lot of sense because 
we didn't have to do a lot of 
extra work," he says. 

If all goes well. Walker ex- 
pects Super D to end up 
with some more "independ- 
ent distribution stuff in 
the very near future. He 
knows the field is competi- 
tive but believes Super D 
can squeeze in. 



Seattle-based hip-hop duo BLUE 
SCHOLARS are hot in their region 
and could break out wider with 
Super D now distributing indie 
product from CD Baby. 



LITTLE STEVEN'S UNDERGROUNDXARAGE 



GARAGE ROCK 



WELCOME, comrades. 

The good news is that after being in a slate of 
embarrassing shambles for 20 years, the Beatles' 
catalog, which is controlled by Apple Corps, will 
soon be available for download and as newly re- 
mastered CDs. 

The bad news is they will only be released in stereo 
in spite of everyone involved (producer Geoi^e Mar- 
tin, engineer Geoff Emerick, Apple exec Neil As- 
pinall) knowing that the proper mixes were mono 
and stereo. Capitol Records president Andrew Slater 
has been trying to do the right thing and release the 
mono and stereo versions on the same discs. 

A very cool idea. 

The first four went well. "Hard Day's Night" 
got left out because the film company still owns 
it. but the second batch of four just released has 
a problem that is being fixed as we speak: WMG K 
Philadelphia afternoon jock Andre Gardner dis- 



covered two of the mono versions were in fact 
mononized stereo, either done early on by Capi- 
tol or incorrectly sent over by Apple. 

This silliness was caught early (but not early 
enough for Capitol) and will hopefijUy not affect 
Slater's much-appreciated attempt to preserve the 
legacy of rock'n'roll's most important band and 
make it available for the public the way the artists 
intended. Inexplicably, Apple so far has shown no 
interest in doing the same with the catalog's orig- 
inal sequencing and configuration. 

A very big welcome back to Mary Weiss, lead 
singer of the Shangri-Las, just signed to Norton 
Records. Andy Shernon'(the Dictators, the Mas- 
ter Plan) and Greg Cartwright (Reigning Sound) 
are both very good choices as song contributors. 
See you next week. 

For more of this cdumn. go to biUboard.com. 



COOLEST GARAGE SONGS 




HANDS 



THE RACONTEURS 



WISH I NEVER LOVED YOU 

Cootelnq vinyl 



BUZZCOCKS 



WORLD WIDE SUICIDE 



PEARL JAM 



A 



DON'T LISTEN TO THE RADIO 

CatJrtol 



THE VINES 



STEADY, AS SHE GOES 



THE RACONTEURS 



iBET YOU LOOK GOOD ON THE DANCE FLOOR 



ARCTIC MONKEYS 



1 



WALK OF FAME 



WELCOME TO MY HEAD 

OO0259 



WILUE NILE 



CHINESE BURN 

Laughing OuBaw 



THE LEN PRICE 3 



a 




ALL SHE WROTE 



RAY DAVIES 



COOLEST GARAGE ALBUMS 



FIRST IMPRESSIONS OF EARTH 

RCA 



THE STROKES 



WHATEVER PEOPLE SAY I AM, THATS WHAT PM NOT 

Domwio 



ARCTIC MONKEYS 



STREETS OF NEW YORK 

00:02:59 



WILLIE NILE 



OTHER PEOPLE'S LIVES 



RAY DAVIES 



VISION VALLEY 

Capitol^ 



THE VINES 



CHINESE BURN 

LjughiTKi Outlaw 



THE LEN PRICE 3 



FLAT-PACK PHILOSOPHY 

Cooking Vinyl 



BUZZCOCKS 



A PRESENT FROM THE PAST 

Wamtr 



THE SOUNDTRACK OF OUR UVES 



HEYI IT'S A TEENACIDE PAJAMA PARTY 



VARIOUS 



A BEAT MISSING OR A SILENCE ADDED 

Blatckfwart 



THE VACANCIES 



Little Stevens Underground Garage co'ufnn produced CKClusive*y for &llboaro 
For more mFormaCion go to UNDERGROUNCKaAftAGEXOH 
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BY MICHAEL PAOLETTA 



■ n the eve of its third anniversary, music TV network Fuse is 
^^expanding Its offerinqs to accommodate its highly interac- 
i^^tive audience. Symbolic of the changes is the network's new 
interactive marquee and street-front studio in midtown 
Manhattan— across Seventh Avenue from pedestrian-heavy 
Madison Square Garden and Pennsylvania Station. 

standing tall over the network's evolution Is Andrea Greenberg, president of Fuse parent Rain- 
bow Media Ventures, a subsidiary of Cabtevislon. 

According to Greenberg, who has been with Rainbow Media since 1983, "The interactive facade 
and its programmable nature were conceived when the Fuse brand debuted In 2003. It's just taken 
a little longer to implement them than planr>ed." 

Also figuring into the changes at Fuse are a new slate of long-form programming, staff hires and 
a redesigned Web site (fuse.tv). The site includes a new t>roadband video channel featuring live per- 
fornunces, artist interviews, nuisic videos and Fuse programming from the past and present. 

Most recently. Fuse partnered with InfoSpace to offer mobile content, including ringtones, graph- 
ics and ganrtes. With each new initiative, Fuse offers additional ways to siiowcase music, "it's about 
eyeballs and impressions," Virgin Records VP of video promotions Amani Duncan says. "Fuse pro- 
vides platforms that expose artists to active consumers and music lovers." 

When it launched. Fuse was available in 28 million homes. Its current reach Is 44 million. By the 
ertd of 2006, "we hope to be In over 50 million Nielsen homes," Greenberg says. "We're carried by 
every major cable and satellite operator in the U.S. We're on a definite growth trajectory." 



Andr ea G reenber^l 



Q: what does Fuse hope to ac- 
complish with the new Seventh 
Avenue facade? 

A: The facade is a huge billboard 
that embodies our interactive 
nature. It's designed to break 
down the barriers between our 
viewers — the public — and the 
studio. Italso provides a terrific 
platform to showcase the A-list 
artists that stop by our studio. 

In terms of the number of 
people that exit Madison Square 
Garden and Penn Station, we're 
receiving, from a marketing pier- 
spcctivc, about 500,000 impres- 
sions per day. 

What's really unique about 
the facade is that it is wholly in- 
teractive and programmable by 
our viewers. 

Q: The facade is a very local pro- 
motion for a national network. 
What are the Fuse initiatives for 
huildingaudience in other marixts? 
A: An announcement will be 
made very soon regarding Fuse's 
"on the road initiative." Fuse will 
be partnering with afHliates and 
key advertisers to bring our on-air 
personalities and our program- 
ming to the network's core demo- 
graphic in m^ny local markets. 



Q: Fuse has been heavily involved 
in tour sponsorship. Is that stiU in 
the strategy for this summer? 
A: Fuse is the official broadcast 
sponsor for. among others, this 
year's Warped and Bamboozle 
tours. Fuse will be the exclusive 
multicast video partner of the 
Warped tour, providing multi- 
tiered programming across all 
platforms all summer long. 
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ANDREA GREENBERG 



1983: Joins Rainbow 
Media Holdings as 
manager, business affairs 

1998: Named executive 
VP of Rainbow Sports 
Networks 

2001: Appointed 
president of Rainbow 
Sports Networks 

2004: Recipient of 
Women in Cable 
Telecommunications' 
Wonder Woman award 

2004: Appointed 
president of Cablevlsion 
Sports & Entertainment 
Networks 

2005: Named president 
of Rainbow Media 
Ventures 



Q: How have digital and mobile 
platforms increased user involve- 
ment in Fuse programming? 
A: User- gene rated content has 
been integral to Fuse since its 
inception. We've recently re- 
designed and relaunched our 
Web site, with a specific goal of 
providing key opportunities for 
viewer-driven content Some of 
the most popular and highly traf- 
ficked pages of fiase.tv in the past 
have included such user-gener- 
ated packages as the Warped 
tour photo blog and a viewer- 
based, T-shirt design contest for 
My Chemical Romance. 

While Fuse is currently licens- 
ing viral music clips, footage and 
shorts for its existing shows and 
new series in development, user- 
driven content is a core program- 
ming component. 

For example, "Munchies" is 
a new show that is a vehicle 
for user-submitted clips, the 
best of which will appear on 
air as well as on fuse.tv and 
fuseMobile. 

Q: What were the gotUs for the re- 
design of fuse.tv? 
A: We wanted to provide more 
depth , easier navigation and more 




opportunity for user-generated 
content — as well as video content, 
in general. Today's consumers 
want to create their own program- 
ming and interact via any plat- 
form when they want. As a brand. 
Fuse must be represented on all 
of these different platforms. 

Q: Is this one of the ways Fme gains 
relevance in today's market? 
A: Absolutely. I think we're the 
only brand that designed itself 
to accommodate this. We were 
built, from the ground up. on 
the principle of convergence. 
The name Fuse itself came from 
the fusion of techno!(^ — Inter- 
net, mobile, on-demand. Fuse 
was also the first music-oriented 
network to deliver on-demand 
content with Fuse On-Demand. 

Q: With everything going on at 
Fuse — the new facade, new pro- 
gramming, newstaffhires — arewe 



witnessing a rehrandingofFuse? 
A: You're witnessing steps along 
the continuum of our growth 
curve. We've developed an in- 
credibly strong brand, about 
which our viewers are passion- 
ate. Now, we're expanding our 
programming slate to include 
more long-form programming 
that deepens the connection be- 
tween the viewers and our 
artists. This programming Is de- 
signed to round us out and 
deepen our connection with 
viewers — and to bring new view- 
ers to the network. 

Among viewers 12-34, we 
have the purest audience, 
meaning that it's the most ef- 
ficient buy. In other words, of 
any network on the air, more of 
our viewers are in that demo- 
graphic than any other net- 
work, including some of the 
other networks that say they're 
music television. 



Q: What bands has Fuse helped 
break? 

A: Fuse was instrumental in 
breaking Fall Out Boy. My 
Chemical Romance, Coheed and 
Cambria, Avenged Sevenfold 
and Taking Back Sunday. Fuse 
played their videos when they 
were indie-Iabel bands — before 
other networks embraced them. 

Q: LxH>king into your crystal ball, 
what do you see happening? 
A: We're going to become the 
prime destination for music- 
based content aaoss all pbtforms. 

Q: But MTV is stUl the premier TV 
music brand and AOL, Yahoo. My- 
Space and others are way ahead of 
Fuse as interactive music and video 
platforms. Where's the evidence to 
support a statement like that? 
A: Unlike Fuse, other net- 
works have significantly 
strayed from music. And. as I 
mentioned earlier. Fuse has 
been breaking bands and tak- 
ing notice of new talent since 
its inception. Currently. Fuse 
is playing videos from new 
bands like Pink Spiders, From 
First to Last and Thursday. This 
focus helps make us an impor- 
tant destination for both new 
and established artists. 

Fuse has partnered, and 
hopefully, will continue to part- 
ner with many of the leading 
brands you mentioned. In a re- 
cent contest with MySpace, for 
example. Fuse viewers and the 
MySpace community voted for 
their favorite new band from 
music videos submitted online. 
The winners of the contest. In- 
dianapolis-based Kids in the 
Way, will receive extensive play 
on Fuse On-Demand and have 
significant exposure on fuse.tv 
with their own Web page. 

We will continue to develop 
new ways to reach and interact 
with our audience with the lat- 
est In music television. •••• 
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The last time we all saw Jewel, she was hot. 

Not hot. like beautiful-hot. the sort of earthy-granola 
beauty that Jewel fans had come to expect. It was more of a 
"I'm a naughty firefighter" hot, as she pranced in red vinyl 
shorts and a white tank top — one that quickly became see- 
through, when she was hosed down — in the video for "In- 
tuition," the hit from her last album, "0304." 

The whole look was a bit of a departure for Jewel, to say 
the least, and one that seemed to confuse her fans. In a ca- 
reer that her label, Atlantic Records, says has seen her sell 
more than 25 million albums worldwide, "0304" was her 
first release to not go platinum in the United States. 

It's understandable, then, that fans, radio programmers, 
retailers and seemingly anyone else with an interest in 
Jewel's career are pleased to hear the first single from her 
new album, "Goodbye Alice in Wonderland," due May 2. 
The song. "Again and Again," leaves behind the synth-driven 
dance-pop of "Intuition." in favor of the sincere rumina- 
tions and guitar licks that Jewel's fans had come to expect. 

"Again and Again" is already climbing the charts at adult 
top 40 radio, where it is approaching the top 15. And the 
video is back-to-basics Jewel: a plain white shirt — no fire- 
hose this time — and a pretty, catchy, soul-searching tune. 

But to really succeed — to exceed expectations for this last 
album of her Atlantic contract — she'll need more than a hit 
song. Every album Jewel has released since her debut, the 
seven-times platinum "Pieces of You." has sold roughly half 
of the one before it. 

"Intuition" was a top five radio single, but it was a tough 
sell, figuratively and literally, for fans. 

"Once you're known as an authentic, earthy artist, the 
audience has a little bit of a lower threshold for reinven- 
tion," says Daniel Anstandig, VP of adult formats at radio 
consultancy McVay Media. "A sudden change in character 
is a reinvention of a person that fans thought they knew." 

To Jewel's credit, the "Intuition" video — with made-up 
Jewel logos branding elaborately choreographed, everyday 
scenarios such as buying a hot dog or walking past some 
firemen — was meant to mock the branding of pop stars. 
But when the single and video were launched simultane- 
ously with a Jewel-branded Schick women's razor — the 
product line was called "Intuition" and a commercial fea- 
tured the song — Jewel's "joke" became a little less funny. 

"That probably threw the whole thing off." Jewel acknowl- 
edges. "But at the time, I didn't own the whole song and it 
was just beyond my control." 

Not that she's apologizing: "Shit happens," she says 
of the whole affair. And *0304'* remains one of her fa- 
vorite recordings. 

"Anyone that realty listened heard a smart record with good 
storytelling," she says. "! didn't fluff out or compromise; if I 
was going. 'Ooh baby baby* or 'Come on, uh-huh, uh-huh,' 
we might all worry about me. But I was getting into electronic 
music and dance remixes. I can't believe people didn't get it." 

A RETURN TO FORM 

"Goodbye Alice in Wonderland" is a melodic send-off — to 
her 20s. to 10 years in the music business and to her first 
record label contract. 

The 1 3 tracks chronologically survey the artist's journey 
from the plains of Alaska to the streets of Los Angeles and 
the complexities that have marked each step. Jewel says 
"Goodbye" is "the most autobiographical work I have made" 
since her first record. 

"This record is a chronicle of my life, from being raised 
in isolation on a ranch to seeing Hollywood for the first time 



to the elixir of being signed to a label and going on a wild 
journey." she says. "Now. I'm looking at it full circle, living 
on a ranch in Stephenville, Texas." The singer says she spent 
a lot of time sequencing it, "like a novel with a beginning, 
middle and end. so that it tells a story." 

As always, her lyrics are awash with enough gray 
metaphors to question whether those life experiences have 
been largely pro or con. "People tell me it's either the hap- 
piest record I've ever made or the saddest." she says. 

"1 titled it 'Goodbye Alice in Wonderland' because a lot 
of the songs deal with letting go of fantasies or fairy tales 
and trying to see reality without becoming disillusioned 
or bitter." she explains. "The message is that I've been 
through some of my hardest times, but also some of the 
most rewarding." 

The set. grounded in acoustic guitars, pianos and robust, 
if not so raucous production, also marks a return to the 
folk/pop signature that has defined her career. 

Jewel's first take was a stripped-down recording she as- 
sumed would have little commercial appeal — which suited 
her fine. "I hadn't found any producers I wanted to work 
with, so I wrote the songs, produced it myself and called it, 
'The Hollywood Hills Sessions.' It was sort of my version 
of Neil Young's 'Harvest.' It wasn't so important to me 
whether it was commercial." she says. "I didn't think it 
would be the biggest hit record, but it was honest, it did my 
songs justice and I was pleased with it." 

But a friend suggested that producer Rob Cavallo — who 
has helmed projects for Green Day, Alanis Morissette and 
Goo Goo Dolls — might keep the album's organic intent in- 
tact while propelling it to a larger audience. 

After auditioning the tracks, "it was obvious that he got 
where I was coming from." she says. "He has no desire to 
change songs to make them commercial. He is helping an 
artist be authentic." 

Jewel explains that in the past, producers have surrounded 
her "pretty" voice with instrumentation that masks the "sub 
tleties and anger in a lot of my lyrics. So the irony in the 
music has never really come out. Rob understood that in 
natcly. I was so adamant about showcasing the uniqueness 
of the songwriting instead of becoming more generic 
through the recording process — and he got that." 

Cavallo's primary influence was to add tempo to some of 
Jewel's poetic compositions. " I usually cut songs too slow," 
she says. "Rob would have me play the songs on my guitar 
for the band so they could get a vibe of the song if it wasn't 
necessarily obvious in the lyrics." 

As usual. Jewel didn't write on-demand for the album. 
She tapped into her catalog of some 500 songs to shape the 
direction of "Goodbye." 

"I'm constantly writing, so I never have to acttially sit down 
and write a record," she says. "If there is a tempo or a theme 
missing, I'll write to fill that spot, but generally, with all of 
my records, I go back to things I have written in the past." 

AT THE CROSSROADS 

It might be hard to remember just how out of place Jewd 
sounded when she first broke into the mainstream. 

The singer recorded "Pieces of You" for Atlantic when 
she was just turning 20. And though — or perhaps be- 
cause — its acoustic folk sound was so out of step with the 
still-peaking grunge movement, the album delivered hits 
"Who Will Save Your Soul," "You Were Meant for Me" and 
"Foolish Games." 

This time around, she may have an easier time of getting 
her music to the masses. 
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McVay's Anstandig says that today's pop climate 
is well-suiled for Jewel. "Look at the top five." he 
says. "Daniel Powter, James Blunt? Jewel's a natu- 
ral sibling of that style of music." 

Jewel's already getting plenty of play at radio. 
Doug Hammond, program director for adult con* 
temporary station WMTX Tampa. Fla., says the sta* 
tion never "got going" with "Intuition" — "It just 
didn't hit that core Jewel sound," he says — but that 
he's likely to add "Again and Again" in the coming 
weeks. "It sounds like she's back." he says. "Her 
older songs are still doing really well for us. 1 can't 
wait to find room for the new one." 

On the retail tip, expectations for the album are 
high. "The single 'Again and Again' is definitely 
back to her roots and that's a positive," says Joe Nar- 
done, VP of Wilkes-Barre, Pa. -based Gallery of 
Sound chain. "As long as jewel continues to grow 
with her fans. I expect they will be loyal to her." 

Atlantic Records is also pledging their loyalty. 
Most of the Atlantic honchos who championed her 
launch — including former co-president Ron 
Shapiro — have exited over the past couple of years 
as the company intensified an urban lean. But At- 
lantic president Julie Greenwald assures that the 
label stands beside Jewel. 

"We have a real long-term view of this project," 
Greenwald says. According to sources close to the 
label, Atlantic has shipi>ed about 275.000 copies of 
the new album; based on standard 3-to-l to 2-to- 1 ship- 
to-sales expectations, retailers are looking for similar 
first-week numbers (about 140.000| as with "0304." 

The label is flexing its promotional muscle. "Good- 
bye Alice in Wonderland" will be displayed in the 
cosmetics aisle of Wal-Mart; bundled with a DVD 
at Target in exchange for eight weeks of upfront ad- 
vertising; promoted as a pre-order at iTunes, Yahoo 
and AOL; and touted via Clear Channel's "Stripped" 
feature on radio station Web sites. To kick off her 
co-headlining cross-country tour with labetmale 
Rob Thomas, she will perform june 2 in New York's 
Bryant Park for "Good Morning America." 

To hear Greenwald talk, the label has plenty of 
interest in re-signing Jewel. "She's been here for 
one decade," she says. "I'd love to think we'll have 
another together." 

Jewel seems to be taking the success of her new 
single and her career crossroads in stride. When 
she recorded "Pieces of You," she was just turning 
20. Now, at 31. "there is an introspection taking 
place." she says. "These albums are like bookends." 

So far, she has not signed another long-term 
record contract. And once her support of "Alice" is 
complete, she intends to apply gentle pressure to 
the brakes, and decide if the economics and neces- 
sary commitments make sense for her to sign an- 
other long-term contract. 

"The game gets tiring for me," she says. "I am very 
committed to this record, but after that, I don't want 
to stay as visible. I'd like to put out some smaller 
records, maybe a jazz standard or a country record. 
I've been competitive my whole life and now I'd like 
to work out of my house more. 1 might even start 
looking into having a family in a couple years." • ■ • ■ 



Additiomd reporting by Bd Christman. 
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Ad Agency Opens Its 
Doors To Recording 
Artists-With Results 

BY MICHAEL PAOLETfA 
Fhot()j{raphs By 
Justin Borucki 



The Goo Goo Dolls' John 
Rzeznik is in an ofTicc build- 
ing thai looms large over 
downlown Chicago. He's talk- 
ing about cars, boozc and ho- 
tels. "Things I use." he says 
with a rock star-sized grin. 

Rzeznik and the rest of the 
band are surrounded by ad 
agency creatives at the Leo Bur- 
nett agency. And it doesn't take 
' ^ ^ long for the wisecracks. Rzeznik 

' ^ takes a shot: "Who is the Larry 

Tate of this agency?" Itisarclro 
reference to the bumbling ad agency chief on the 1960s sit- 
com "Bewitched" that only folks over iO understand. 

On this Tuesday afternoon, the Goo Goo Dolls become the 
latest recording act to lake part in the agency's artist-in- 
residence music program — an initiative aimed at better align- 
ing the interests of artist and agency. 

The artist spends time with creatives and the agency's 
brand and music producers discussing ever>'thing from li- 
censing existing music for ad campaigns to writing music 
beds or songs specifically for Leo Burnett clients. 

In short, all bets are off and no question is a stupid one 
for those on either side of the creative fence. 

The Goo Goo Dolls swung through Chicago as part of the 
promotional push for the April 25 release of their new Warner 
Bros, album "Let Love In." The visit to Leo Burnett was an 
equally important part of their four-week, 21-city blitz. 
Billboard joined the Goo Goo Dolls for the visit at Leo 



Burnett and stayed another day to watch the Donnas go 
through the same process. 

Many of Leo Burnetfs clients are perfect for pairing with 
music. Think Alloids, Coca-Cola, Kellogg's. McDonald's, 
Nintendo, Philip Morris, Samsung, Procter & Gamble and 
Walt Disney. 

Following a live performance in Leo Burnetfs confer- 
ence room for 300 staffers, frontman Rzeznik asks to see 
a spot or two that the agency is working on. 

Minutes later. Rzeznik and the ad agency's team are en- 
sconced in a corner office, watching a 90-second spot for 
one of the agency's international brands. Eyes transfixed 
on the TV screen, Rzeznik appears hypnotized. 

He sits quietly for a few moments. Though Rzeznik knows 
that the ad is finished, he stilt asks if he can work on the spot. 

"My first knee-jerk reaction is to begin the spot with no 
sound," he says. "Then, I'd like to have some acoustic ele- 
ments come in. followed by bam. bam. bam. I'd love to mess 
around with it if 1 could." 

Rzeznik is promised a copy of the spot, sans music, by 
the next day. A new relationship has been formed. 

WINDS OF CHANGE 

While it's hard to imagine that the Goo Coo Dolls would 
have considered letting their music be used for commer- 
cials when tiiey first started on Metal Blade in the mid^'SOs, 
times have certainly changed. 

"We're living in an age where there is no such thing as 
overexposure." Rzeznik says. "If an ad agency wants to use 
my song, I'm fine with it. as long as the brand makes sense." 

The reality. Rzeznik adds, is this: "1 love selling records. 
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Musical Meeting 

Taking a break from their busy 
schedules, Leo Burnett staffers 
packed into a conference room 
for an afternoon concert by the 
Goo Goo Dolls, who performed 
old faves and new tunes 
including "Let Love In." 



We're living in 
an.age where 
there is no 
such thing as 
overexposure.' 

-JOHN RZEZNIK 
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I'm proud of my music. But just making a good album and 
going on tour doesn't seem to be enough. I know bands 
that have sold over a million record.s and they still play in 
front of [only] 400 people." 

He continues, "We live in this crazy multimedia world, 
with so many diversions: DVDs, videogames, the Internet. 
500 TV stations. You have to somehow fit in all those areas 
in order to make an impression that slicks. While radio is 
still important, you need other stufThappening, too." 

That said, when the band is in the studio, Rzeznik and 
company stay focused on the music at hand. "You don't 
think about any of this other stuff, because that poisons the 
process." Rzeznik notes. 

But once the piece of art is created, it can be put in the 
hands of others whose business is commerce. Rzeznik 
maintains. Furthermore, "artists can have a say in not want- 
ing to be exploited in this way or that, but these days, you 
have to embrace other forms of exposure." 

Fellow band member Robby Takac nods his head in agree- 
ment: 'No one knows how this business works anymore. For 
us, this is potentially another vehicle for our music to be heard." 

Sure, Takac says, the band's music has already been used 
in TV shows and films, but not in a TV spot for a brand. 
"It's not for a lack of willingness to provide," he says. "It's 
more about waiting for the right situation." The master- 
minds of the artist-in-residence program — Leo Burnett 
chairman Cheryl Berman. VP/music producer Bonny Dolan 
and director of music Ira Antelis — clearly love the dialogue 
and the opportunity to get closer to the musicians. 

"You're meeting these artists. It all becomes very real," 
Dolan says. "This program humanizes the process for us 



and the artists." 

And to flip the coin, the ad agency is no longer perceived 
by artists as the big, bad wotf seeking to exploit their sound. 

"This is about building relationships," Dolan says of the 
year-old program. "The artists see what we're about. They 
ask us questions. They see that we have a full-on recording 
studio. They recognize we're the real deal." 

As these relationships develop and evolve, it becomes 
that much easier to communicate directly with the artist in 
the future. 

Traditionally, many layers (label, publisher, manager, lawyer) 
are involved in the process of using a piece of music for an 
ad campaign. But with this program, the artist-in-residence 
team has discovered that quality face-to-face time with artists 
often puts an end to dealing with middlemen down the road. 

"Before, you would have five people in the middle, sep- 
arating us from the artist," Antelis explains. "By the lime 
the artist received the offer, it would be all fucked up. Now. 
after meeting with the artists, we can call them directly and 
ask, 'Do you want to do this?' This program has helped re- 
duce the steps involved." 

Berman points to Jewel, who participated in the program 
last year. "You talk to her and learn what she will and won't 
do," Berman says. "If you get the same information from 
the agent, manager or label, you might think, 'What's that 
about?' Basically, without the artist, you're never able to 
have a real conversation and learn things." 

With an artist 'in-house for the day," Berman and her 
team can figure out the best brand marketing possibilities. 
"If it's not good for the artist, it's not going to be good for 
the client," Berman says. 
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'Wo shop at lYirget. 
We like the Olyiiipics. 
We love Buclweiser." 

-THE DONNAS 



An Energetic Performance 

The Donnas meet with Leo Burnett crcatives and 
music producers in the agency's Energy Room. The 
Q&A goes both ways, with a focus on branding 
possibilities. After much hand-shaking and schmoozing, 
the Donnas switch gears and prepare for their live 
performance. Three hundred Leo Burnett employees 
rock out to the band's feisty five-song set. 




She recalls the time the Kaiser Chiefs participated in the 
program. She says ihc band members were sitting around 
the piano in the recording studio when one of them re- 
marked that he'd like to do music for an Altoids spot. " Being 
in the same room, you understand what they find cool," she 
says. "Maybe somewhere in the middle we build something." 

GOODBYE GOOS, HELLO DONNAS 

It's a busy week at Leo Burnett. As the Goo Goo Dolls leave, 
the Donnas arrive. And they have good news. "Our cover 
of Bachman Turner Overdrive's Roll On Down the High- 
way' has just been placed in a Disneyland spot," Donnas 
lead singer Brett Anderson exclaims. Her bandmates. gui- 
tarist Allison Robertson, bassist Maya Ford and drummer 
Torry Casiellano, let out a collective cheer. 

The iabel-less Donnas, who recently parted ways with At- 
lantic Records, head up to the "Energy Room" on the 26th 
floor. About 50 creatives and producers are waiting to meet 
with them. In rapid succession, the members answer ques- 
tion after question. 

Robertson: "Wc like having our songs in commercials." 

Anderson: "It depends on the product. We don't want to 
do hygiene products." 

Castellano: " Having our music used in ads kept us in the 
spotlight when we didn't have a new album out." 

Ford; "Why can't we get that iPod spot.' Those spots are 
like having a video on MTV." 

Anderson: "We like Nintendo, too. We all grew up with 
the brand." 

On and on it went, with each Donna weighing in on the 
topic at hand. Though the Donnas have yet to pen an orig- 
inal piece of music for an ad campaign, their songs have 
been used by Target, Sprite, Budweiser. Nissan, the Win- 
ter Olympics and others. 



It's funny. Robertson says. "Some of our fans thought we 
were selling out when wc were on an indie label. So, when we 
signed with Atlantic, they thought we were complete sellouts." 

Toss several music licenses into the mix and the band is, 
for many, a poster child for selling out. "But if you're not in 
a band, you don't know what it's like," Robertson adds. "We 
shop at Target. We like the Olympics. Wc love Budweiser." 

Pausing for a moment, she continues, "We never 
wanted to be underground. We want to reach as many 
people as possible." 

With the meet-and-greet over, and while the Donnas do 
a soundcheck for their conference room gig. their man- 
ager, Molly Newman, speaks with a few of the creatives 
and producers. 

Newman likes how the program "breaks down the walls of 
communication," paving the way for much "brainstorming." 

Without question. Newman says the third-party synch 
licenses are lucrative for the Donnas and help with "the 
bottom line." 

Next, the Donnas deliver a blistering, five-song set. Be- 
tween "Friends Like Mine" and "Who Invited You," An- 
derson surveys the room and says with a chuckle. "We 
weren't sure what to expect when we came here today. We 
thought it'd be like 12 men in suits." 

Surely, this is music to the ears of Berman. Dolan and An- 
telis. who are all standing stage-right. Smiles are everywhere. 

They have reason to smile. Following the Goo Goo Dolls' 
equally powerful set the day before, Goo Goo Dolls man- 
ager Pat Magnarella expresses his support for the program, 
especially given today's changing marketplace. "It's on- 
line and everything else." he says. "You look at every op- 
portunity to help promote your band. If something good 
comes of this day, great. If not. we met a lot of great peo- 
ple. It can't hurt." 
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MUSIC EXECUTIVES IN ASIA. lIKE THEIR COUNTERPARTS WORLDWIDE. VIEW THF 

rise of digital music as the proverbial double- edged sword. 

Digital deliver)* promises sharp, novel wa\s to sell music to a new gen- 
eration of lech-sav\7 consumers, Yet it also presents serious challenges to 
traditional business models. 

But in some sectors. Asia is leading the rest of the world into the digital 
era, particularly in mobile-music adoption. 'In lapan, the world's second- 
largest music market, mobile music sales in 2005 accounted for 91% of all 
digital music sales, according to the IFPI. That's nearly triple the rale in 
the United States. 

In Taiwan, the pnu tration of mobile handsets i-^ 1 10% of the popula- 
tion, the highest rate in i lie world, according to 20u[ iii;ures from the IFPI. 

And in South Kor. i dii4ital music revenue now surpasses physical prod- 
uct sales. 

Meanwhile, of course, Cliiiui — eventual K — \\ ill present a massive new 
market for Icgitimaie digital tmi sic sales, although no one will predict how 
long that development will take. 

Asian music companies, like their counterparts elsewhere, thus face the 
challenge of anticipating new developments in the rapidly changing digi- 
tal space, while not losing sight of their basic mission: giving people the 
music thev want and. hopefully, turning a profit. 

The challenge of the digital age will be among the key topics discussed 
at the debut of Music Matters: The Asia Pacific Music Forum. The two-day 
event will gather top music executives from across Asia and other markets, 
including the United States, when it convenes May 10-1 1 in Hong Kong. 

"We all know that this is the fastest-growing part of the business, but the 
busine.ss model is unclear." Universal Music South East Asia president Harry 
Hui says. "As we approach the digital sales and consumption realm for China 
and all of Southeast Asia, there are very, very many constituents involved." 

Forging links with those "constituents" — Internet service providers, 
handset manufacturers, telecom companies, game developers, just to name 

a fpw — is crucial for the music induKtry'N future growth, regional music 

executives agree. 

"We need new partnerships with new players." says Lachie Rutherford, 
president of Warner Music Asia Pacific and chairman of IFPI Asia Pacific. 
"We need 360'degree vision." 

Sony BMC Music Entertainment Asia president/COO Kelvin Wadsworth 
adds, "Our digital market leadership in the Asian region has been driven 
by joining forces with innovative partners who share our vision of provid- 
ing more music to more people in as many ways as possible." 

EMI Music Southeast Asia president/COO Paul Robinson says labels 
have to work with technology companies to make the music experience on 
legal sites equal or better to the experience on illegal sites. "We must offer 
a great consumer experience, and we can't do that continued on »p24 
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Execs See Region 
Leading The Globe in 
New Business Models 

By Steve McClure 
Illustration by Yuko Shimuzu 
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on our own." he stresses. 

Robinson says a crucial part of EM I 's Asian strat- 
egy is supporting Web sites that offer legal music and 
ensuring that the label, as a key content provider, "gets 
its fair share of the proceeds from all revenue streams 
developed on the back of our content." 

Rutherford says the shift to the digital business 
model will happen more quickly in Asia than in other 
partsof the world. One reason, he explains, is that in 
areas with relatively new. developing music markets, 
the industry will likely "leapfrog" over the traditional 
physical-distribution business model and go straight 
to digital as devices, such as mobile phones, rapidly 
become consumers" preferred medium for enjoying 
entertainment content. 

And in such markets as mainland China. Taiwan 
and South Korea, where illegal file sharing and phys- 
ical piracy have nearly destroyed the music business, 
the industry has no choice but to go digital, Ruther- 
ford adds. 

"The fundamental role of the record company has 
been to create hits for its artists." Rutherford says. 
"That has not changed." What has changed with the 
onset of the digital era, he notes, is the need for record 
companies to be involved in such "peripheral" busi- 
nesses as warehousing and distribution. 

It's not just record companies that are seriously 
rethinking their business models as the new digital 



'We all know this is 
the fastest-growing part 
of the business, but the 
business model is unclear.' 

-HARRY HUl, UNIVERSAL MUSIC 




era emerges. 

"The days of nonstop music videos on MTV are 
gone." says Laurent Verrier. VP of digital media for 
MTV Networks Asia. "The digital realm is MTV's 
primary area of focus, especially in Asia. 

"The economic reality of digital is different," Ver- 
rier says. "We have to own the content and the [on- 
line/mobile] communities." 

Rutherford believes the growth in popularity of 
such online communities is "the next huge business 
opportunity for the recording industry — not down- 
loading tracks." 

"Music is part of the [online communityl experi- 
ence." Rutherford explains. "The consumer is see- 
ing new ways to experience music. 

"It's a low-priced market," he points out, "butthe 
level of penetration and expansion is enormous." 

Verrier identifies three key strategic priorities for 
MTV Networks Asia as it looks ahead to the region's 
digital future. 

First is the development of online communities 
like Neopets.com, recently purchased by MTV Net- 
works. The site provides a "virtual pet community" 
in which users "adopt" a pet online and take care of 
it in the Neopets virtual world. 

"When you have such a 'sticky' Web site commu- 
nity, it's a massive advertising model," Verrier says. 

Next are services like that provided by another re- 
cent MTV purchase, leading "viral video" Web site 
Ifilm.com, which, according to Verrier, boasts the 
Internet's largest short-form video database. 

And then there are such gaming sites as Game- 
trailers. com. which provides editorial coverage of 
videogames. "There's a huge community of interest 
here," Verrier says. 

In another sign as to how major music industry 
players are redefining their roles in the digital era. 
Verrier notes that MTV is launching an online music- 



download service in the United States called Urge, 
which the company demonstrated at the Consumer 
Electronics Show in Las Vegas in )anuary. He says the 
service will be introduced in Asia in the near future. 

Sony BMG's Wadsworth notes: "We see strong 
growth coming from the emergence of [third-gener- 
ation] networks, more capable handsets, the prolif- 
eration of broadband, increasing respect for 
(intellectual property] and the demise of [peer-to-peer] 
and other illegal music replication and delivery sys- 
tems. Our digital strategy is to create new revenue 
opportunities for our artists in the digital universe. 

"In Asia. Sony BMG's management has been able 
to apply global experience and support to move quickly 
with the market, providing hundreds of thousands of 
tracks and other personalized content to the consumer 
via our many hundreds of partners," Wadsworth adds. 

The potentially huge but piracy-plagued mainland 
China market provides some good examples of the 
promising and perilous nature of the new digital era. 

On the positive side. Taipei. Taiwan-based Rock 
Records — Asia's biggest independent label outside 
Japan — is bullish on prospects for the mobile-based 
download business on the mainland. 

Rock is planning to expand its Rock Mobile down- 
load service into mainland China later this year, de- 
spite the increasing number of illegitimate portals 
in the territory. 

"We want to stand as an example to the other serv- 
ices that you can do a legitimate business and survive." 
says Sam Duann, co-owner/ managing director of Rock 
Records, who is also chairman of Rock Mobile. 

Service details have yet to be finalized, but it will 
likely be a tethered download service charged at a flat 
rate of 15 renminbi (Sl.87) per month. 

"1 don't think we will ever have a pay-per-down- 
load model in Greater China, so basically the model 
will be a monthly fee," Duann continued on »p26 
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It's hot. It's tiitting the high notes. And it's the digital nnusic market that's making history. The Indian market has almost 
100 million mobile subscribers, with close to 5 million being added every month. A fast developing broadband 
infrastructure. And one of the most vibrant music industries in the world, including, of course, Bollywood! Consumers 
spent over US$1 50 million on mobile and online music in 2005. (And, this is just the beginning!) These statistics may amaze 
you. But we're not surprised. 

Soundbuzz ventured into India in 2001 . Today, we are among the top 3 mobile music providers and the only online music 
provider in the country. Our experience in mature marlcets like Australia, Singapore and USA has given us the edge in the 
digital music industry in India. 

We know the market. We know the music. We know how to sell it to the people. That's what matters. 

Contact us at buslness@soundbuzz.com 



HONG KONG 



INDIA 



SINGAPORE 



SOUTHEAST ASIA 




from >>p24 

says. "There's no Apple-type super brand in this 
market to help drive paid downloads." 

In addition to leading by example. Rock 
Records maintains a dialogue with such ille- 
gitimate sites as Baidu and ioplOO.cn. 

"We don't close the door on them." Duann says. 
"We will make the assumption that ihcy do want 
to be legal, and so we will spend some efforts." 

Rock says it has had talks with Baidu and 
toplOO.cn in recent months in an effort to reach 
a licensing arrangement. While keeping an 
open-door policy, Duann says he also reserves 
the option of legal action if site operators refuse 
to come to the table. 

Another Asian label that is forging ahead into 
China's emerging digital music market is Tokyo- 
based Avex, Asia's biggest independent record 
company. Avex is set to become the first Japan- 
ese record company to set up a subsidiary on the 
mainland with the launch of Avex China. Based 
in Beijing. Avex China will be involved in all as- 
pects of the Chinese market's music business. 

Takashi Araki, senior executive director of 
the label's parent company, Avex Group Hold- 
ings, says Avex China will mainly concentrate 
on China's emerging mobile-based download 
market. And that will be a major factor in choos- 
ing a local partner, he adds. 

"Right now. their mobiles are Isecond gen- 
eration], and they're just about to shift to 3G." 
Araki says. "The time is ripe for a drastic shift 
to richer content, and that timing is very good 
for us. Also, mobile content is easier for us to 
protect. So although wc will do PCs as well, we're 
going to be focusing on mobile downloads." 

Araki says that such Asian companies as Avex 
have an edge over the Big Four international la- 
bels when it comes to moving into mainland 
China's music market. 

"With the majors, their headquarters are in 
New York, for example, and they'll have a branch 
here in Japan and another completely different 
one in Hong Kong and then one in China." he 
says. "I doubt if their Japanese operations have 
any chance to work in China." 

Araki says Avex, in contrast, is free to plot its 
own China strategy. "Although we're quite big. 
we're still basically an indies label," he says, de- 
scribing Avex as one of the few record compa- 
nies that can look at Asia as a single market. 

The majors, meanwhile, are somewhat more 
cautious about plunging headfirst into the 
mainland. 

"EMl s view IS that China is a long-term in- 
vestment, but that getting the foundations right 
at the outset is the most important step right 
now." EMl's Robinson says. 

The music business has to "win the war against 
the pirates tlirough anti-piracy activity in the IPeo- 
ple's Republic of China] by targeting distribu- 
tion 'hubs.' and from overseas by continuing to 
liaise with the Chinese government to reduce 
digital IP theft in the PRC." Robinson says. 

Such distribution "hubs" link directly to unli- 
censed downloads and streams of songs by do- 
mestic and international artists. "Deep linking." 
as the practice is know'n, differs from sending 
Web searchers to other pages that may host un- 
licensed music. Instead, the links on such por- 
tals directly trigger a download of music hosted 
by other Web sites. 

Robinson says record labels that want to do 
business in China have to "sign, develop and re- 
tain local artists that have the raw talent to make 
outstanding music and help them realize their 
potential." 

And that, of course, is what the music business 
is all about. 

j^ditional reporting by Tim Culpon in Taipei. 
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Asia Pacific Music 
Forum Muiis Region's 
Digitai Future 



ON THE 




Music business conferences are often an excuse for backslapping 
and partying — not that there's anything wrong with that. • But 
Music Matters: The Asia Pacific Music Forum, the conference 
that will take place May 10-11 in Hong Kong, promises to deliver 
as much substance as socializing. • Aside from its basic purpose 
of providing a forum for everybody to gather and talk, Music Mat- 
ters will likely feature "some very, very difficult discussions," Uni- 
versal Music South East Asia president Harry Hui notes. • "Some 
service providers [in Asia] have been offering unlicensed music 
and offering 'deep links* to pirate sites," Hui says. "These issues 
need to be brought out into the open." 



Music Matters marks the first time in several years 
that leading players from the regional and interna- 
tional music industries will meet to discuss the prob- 
lems and potential of the Asian music industry. 

Conference organizers have assembled an impres- 
sive lineup of high-powered industry leaders, including 
Warner Music Group chairman/CEO Edgar Bronfman 
jr., IFPI chairman/ CEO )ohn Kennedy and the CEOs 
of the Big Four international labels' Asian affiliates. 

"Music Matters gives anyone associated with music 
the opportunity to celebrate successes, look at new 
technologies, discuss industrywide issues and help 
shape the future of business." says Lachie Rutherford, 
president of Warner Music Asia Pacific and chairman 
of IFPI Asia Pacific. 

The conference will open with a keynote address 
from Bronfman, followed by four panels. First on the 
agenda is a discussion intriguingly titled "Mice Love 
Rice: Making (REAL) Money in China." The panel, 
which takes its title from a Mandarin song by Chinese 
vocalist Yang Chengang that became a regional hit via 
the Internet, asks how money can be made in the 
piracy-plagued mainland Chinese music market. 

Next up is "Korea: On the Digital Cutting Edge." It 
will examine the world's first truly digital market, as 
CD sales have taken second place to digital music sales 
in South Korea. The session will pose the crucial ques- 
tion as to whether Korea provides a model for the 
global industry's future growth. 

No discussion of the Asian music business would be 
complete without a look at Japan, the world's second- 
largest music market and the region's single biggest mar- 



ket. The panel -Japan Rocks (Again)" will explore how 
the country's music industry is transitioning to the dig- 
ital age, with mobile-based applications leading the way. 

And in what promises to be a fascinating and valu- 
able discussion for anyone interested in the future of 
the Asian music business, a panel titled "The Cus- 
tomer Is Usually Right" will focus on the results of 
an unprecedented and exclusive Asia-wide survey that 
research firm Synovate conducted to determine "what 
the Asian entertainment consumer really thinks, re- 
ally does and really wants." 

The conference's second day will involve some crys- 
tal ball-gazing, as speakers and panel members try to 
predict the future direction of the Asian music 
industry. 

The "Mobile Entertainment Revolution" seg- 
ment of the conference features three sessions 
focusing on the next generation of mobile 
phones and how their potential as platforms for 
music downloads, peer-to-peer interactions, 
videos, TV and multiplayer mobile games. 

In the session billed as "The Future |ust 
Happened: The World of Digital Entertain- 
ment," leading online players will ofi"er advice 
on how to harness the energy of the Internet 
in the service of the music business. 

And the conference's final segment. " Battle 
of the Brands — The Advertising Forum," will 
present three case studies of how music can 
build a brand and sell a product, and, conversely, 
how brands can build an artist. 

— By Steve McClure I 
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^ Music for the Soul 



Meditation music, potent mantras and yogic 
sounds for a mystical Indian experience 



Songs of Bollywood ^ 



Drama, moods, stones, and melodic 
nuances from Bollywood 




Club Vibes of Modern India 



Non-Stop Bhangra and sizzling Dance waves 
packed with energy and oomph 



Musical Folklores from India 



Textured melodies coloured with authentic 
Indian culture for an enigmatic Indian experience 
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War of the DJs 






Non Stop 
Bhangara Blast 



Xploslve Dance 
Mix 



Euphoric Sufis 



Raga Lounge 



Over 700 albums available for licensing. 
Contact monika.patki@timesgroup.com / times.music@timesgroup.com 
Visit us at www.timesmusic.com 
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Let India's premier distributor of Independent labels take your music to the Indian subcontinent 




Raghav 
Licensed from 
V2 Records Int Ltd., 



UK 



V& counting- 

Bombay Rockers 

Licensed from 
Discowax, Denmark 




Global Spirit 
Licensed from 
Oreade Music, The Netherlands 



Taking the Indies to # 1 ! 

Developing new acts & exploring genres through premier International licensors including V2 Records Int Ltd, UK; 
Six Degrees Records Ltd, UK; MRA International, Australia; Countdown Music, Germany; The SAI.FAM Group Sri, 
Italy; New Earth Records, USA; Oreade Music, The Netherlands; Silva Screen Records, UK; Rasa Music, USA & others 

Distributing over 50 labels in India representing Western Classical, New Age, Asian Fusion, mainstream Rock and Pop & more. 
Contact savio.barretto@timesgroup.cam / times.music@tiniesgroup.com 



'Times Music is the music division of The Times Of India Croup, India's largest media conglomerate. 
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players in the R&B Hip Hop community! 



VI 



1^ 




-THE %rk.9- %rV99fE9 tWk9-Vi, %WW 



Gf^r <«AC6-rO-««AC6 With the iMt»lV^6rtTiAt 

U6A^^<S, M rM6 WW^r^M: artist, A&R reps, label execs, 
managers, producers, songwriters, media execs, 
publishing rights organizations, filmmakers, radio 
programmers, Internet companies, DJs, booking 
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Cinderella Man 

Rockie Lynne's debut 
is a hard -won success 



1 

■New Joe City' 

Yung Joe readies his 
first artist album 



Wolfmotlier 

Aussie act hunts for 
global success 




RCA's Online Dance 

Digitized rarities include 
Kelly Clarkson remix 



Dashing Duo 

Knopfier, Harris team 
for All the Roadrunning' 
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BY JONATHAN COHEN 



CRAZY FOR GNARLS BARKLEY 

M 



Iusicians often joke that the 
songs they spend the least 
amount of time on are the ones 
that become the biggest hits. 
But in the case of R&B/hip-hop 
duo Cnarls Barkley, a collaboration between 
producer Danger Mouse and rapper Crc-I.o, 
that's exactly what happened with "Crazy." the 
soul-kissed first single from their upcoming 
debut, "St. Elsewhere." 

The track has already spent four weeks at No. 
1 on the U.K. singles chart, where earlier in April 
it became the first song to debut at the top solely 
on download sales. The following week, it re- 
mained No. I by selling more than 10 times as 
many copies (194,000) in stores 
as it had previously via down- 
loads (18.000). 

In doing so. it has furthered 
the notion that digital sales can 
fuel, rather than cannibalize, 
physical transactions. This is 
music to the ears of Downtown 
Records chairman/CEO Josh 
Deutsch, whose new Alternative 
Distribution Alliance-distributed 
imprint will issue "St. Elsewhere" 
jointly with Atlantic on May 2 in 
digital form in North America and 
the following week as a physical 
CD. The set arrived April 24 inter- 
nationally via Warner Music. 

'We were all terrified a few years 
back about the digital di.stribution 
future and what that would mean to 
physical sales, but this is a very pow- 
erful statement for legal download- 
ing," Deutsch says. "That's another 
thing that's exciting about the sin- 
— the fact that it has become a phe- 
nomenon in terms of its place amid 
U.K. music history." 

But in an unusual move, Down- 
town is not making "Crazy" available 
as a stand-alone digital download in 
North America, mirroring similar 



tactics recently utilized for singles like Ne-Yo's " So 
Sick" and Shakira's "Hips Don't Lie." 

"This isn't part of Downtown's overall phi- 
losophy regarding single sales on iTunes." 
Deutsch insists. "We just felt that it's such a 
stunning album. We didn't see a compelling 



reason, given the organic growth and the press 
interest, to not give people the opportunity to 
check the rest of the album out." 

All of the hubbub is somewhat amusing to 
Cee-Lo and Danger Mouse, who financed "St. 
Elsewhere" themselves and spent more than 
a year batting ideas around in the studio. In 
fact. Cce-Lo's vocal on "Crazy" was captured 
on the first take. 

"This was one oftlie songs where wc talked a 
lot about our sanity and other peoples* views of 
us," say.s Danger Mouse, who most recently 
worked behind-the-scenes on Gorillaz's acclaimed 




GNARLS BARKLEY*SDANGER 
MOUSE, left, and CEE-LO 




" Demon Days" album. " Next thing you know, the 
track is going and Cee-Lo's writing stuff down. 
A couple of hours later, he went in and sang it 
and thaf s what you hear." 

" 1 1 blends the emotion of those great old soul 
records with very strong 21sl century produc- 
tion values," Warner Music U.K. managing di- 
rector Korda Marshall says of "Crazy." "Based 
on the demographics, we call this a seventh 
heaven record — multigenre, multi-age." 

"Crazy" is growing quickly at U.S. radio, and 
at formats as d isparate as R&B and modem rock. 
"We love the song," says MD Ebro at R&B/hip- 
hop WQHT New York. "It's in the vein of [Out- 
Kast's] 'Hey Ya!' but it will probably lake a little 
bit longer to come home for my audience than it 
would for other types of audiences." 

At modern rock XTRA San Diego. PD Kevin 
Stapleford says the station got listeners ready for 
"Crazy" by first debuting Cnarls Barkley's cover 
of the Violent F-emmes" "Gone Daddy Gone." "This 
time of year, when you have so much superstar 
product, it's nice to have something out of left 
field thai just really snaps." he says. "We feel this 
is so t nctl ling that could be developed into much 
more than just one song." 

Downtown has just unveiled the video 
for "Crazy." which features Rorschach 
(t-ststyle animation of Cee-Lo and Dan- 
dier Mouse as ink blots. In addition, 
all parties are gearing up for Gnaris 
Barkley's live debut, which will 
M 1 come April 30 at California's 
Coachella festival. Also in the 
pipeline are appearances on " Late 
Night With Conan O'Brien" 
(May 24). LoUapalooza (Aug. S) 
and the United Kingdom's 
Creamfields fcst (Aug. 26). 

"Some of what we did is 
definitely more accessible," 
Danger Mouse says. "We can un- 
derstand that. But it wasn't in- 
tended that way. We're fortunate 
that something came out that's 
easier for people to enjoy." 

www.blllboard.blz i 29 
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»>SIXPENCE'S 
NASH GOES SOLO 

Former Sixpence None 
the Richer lead singer 
Leigh Nash wilt release 
her solo debut Aug. 15. 
"Blue on Blue" will be on 
Nash's own One Son 
Records, which runs 
through Nettwerk 
Productions. Pierre 
Marchand (Sarah 
McLachlan, Rufus 
Wainwright) produced 
the set. 

—Mefinda Newman 

>>>FOXWORTHY'S 
'NIGHT' MUSIC 

CMT has signed Jeff 
Foxworthy to star in a 12- 
episode series, 
"Foxworthy's Big Night 
Out." The half-hour shows 
will feature Foxworthy 
performing stand-up and 
sketch comedy, and will 
also include live musical 
performances from 
country stars performing 
their latest hits. The show, 
taped before a live 
audience, will premiere in 
September. Foxworthy 
hosted the CMT Music 
Awards this year and last. 

-Phyllis Stark 

>>::'WAYLON'S 
WILLIAMS SET 
SEES RELEASE 

World Digital Media 
Croup will release a 1992 
recording by Waylon 
Jennings featuring all 
Hank Williams songs. Out 
June 15, on what would 
have been Jennings' 69th 
birthday, the set was 
recorded in 1992 but 
never released. World 
Digital, which will release 
15 albums per year for 
three years in a deal with 
Universal Music & Video 
Distribution, was formed 
last year by Radio Shack, 
the Dish Network, Sirius 
Satellite Radio and Chris 
Christian Entertainment. 
—Melinda Newman 

>>>LARSEN READY 
TO 'ROCK' 

Blaine Larsen's sopho- 
more album for BNA 
Records includes a duet 
with Gretchen Wilson on 
"Lips of a Bottle." Larsen 
has been opening dates 
on Wilson's Redneck 
Revolution tour, and they 
perform the song 
together during Wilson's 
set at each tour stop. The 
album, "Rockin' You 
Tonight," drops June 13. It 
also contains Larsen's 
cover of the 1972 Mac 
Davis hit "Baby Don't Get 
Hooked on Me.'* 

—Phyllis Stark 



BY DEBORAH EVANS PRICE 



ROCKIE'S ROAD TO SUCCESS 



NASHVILLE— With his debut 
single reaching the top 30. U ni- 
versal South newcomer Rockie 
Lynne could be poised to be 
this year's country music Cin- 
derella story. 

Having pursued rock'n'roll 
stardom in Los Angeles; paid 
dues in a country band in Myrtle 
Beach. S.C.: and sought a record 
deal as part of a Christian rock 
outfit in Nashville. Lynne has a 
wealth of experience. It reverber- 
ates throughout his self-titled 
debut album, due May 2. 

This is such an opportunity 
that I didn't know would hap- 
pen in my life." says the artist. 



who signed his record deal at 
age 40. " I 'm so grateful for every 
single minute." 

Lynne has done it the hard 
way. After trying to break into 
Christian music with the group 
Circle of Stone, helefl Nashville 
to write country songs and per- 
form coast to coast. 

" 1 played in coffee shops and 
bars, anywhere I could," he says. 
"That's what I did for the next 
lOyears. I did 342 showsin one 
year. 1 promised myself if I was 
going to give this a shot, I was 
only going to play my songs, not 
cover songs." 

The North Carolina native at- 



tended a corKert in Minnesota and 
saw a void in that market. "1 
thought, 'There's not a real, au- 
thentic country singer in Min- 
nesota,' " Lynne recalls. There's 
nobody in Printer's Alley in 
Nashville saying, 'I'm going to 
move to Minnesota and make it 
in country music* But 1 wasn't try- 
ing to make it in country music. 
I was trying to make a living." 

His live performances, high- 
lighted by his fierce guitar work 
and memorable songs, began 
earning him a loyal fan base in 
the Midwest and elsewhere. 

One night, Warner Bros, 
staffer Bruce Larson saw the 




Managvmvnt: Bruce 
Larson. Saddle Creek 
Artist Management; 
Bob Titley, Titley and 
Associates 
Booking: Creative 
Artists Agency 
Publishing: Carolina 
Blue Sky Music (BMI) 
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Life After The Libertines 

Dirty Pretty Things Let Go With Debut Album. Tour Plans 



In the 16 months since U.K. 
alternative rock quartet the 
Libertines folded, Britain's 
tabloids have churned out a steady 
stream of lurid tales about the 
band's frontman/guitarist Pete 
Doherty and his rebtionship with 
supermodel Kate Moss. 

But while Doherty's drug 
problems dominated the head- 
lines, the Libertines' other lead 
vocaiist/writer/guilarist Car! 
Barat was quietly putting to- 
gether his own new outfit. Dirty 
Pretty Things. The quartet re- 
leases its debut album, "Water- 
loo to Anywhere," May 8 on 
Vertigo/Universal internation- 
ally. A U.S. release on Interscope 
will follow. 

"Waterloo" offers a more 
lightly focused take on the Lib- 
ertines' trademark ramshackle, 
punky hymns to English life. 
Barat's bandmates include ex- 



Libertines drummer Gary Pow- 
ell and latter-day guitarist An- 
thony Rossomando plus former 
Cooper Temple Clause bassist 
Didz Hammond. 

A 20-date U.K. tour booked 
by the Agency began April 21, 
with summer festival appear- 
ances to follow. The band has al- 
ready toured Europe to set up 
the album, says Ed Scott, pro- 
motions manager at Universal 
Music Group International. 
"They've attracted massive press 
interest from [overseas] mar- 
kets," he adds, "especially |apan, 
which they plan to visit in the 
summer. The Libertines had a 
significant sales base interna- 
tionally, with many supporters 
in the media. We're looking to 
build upwards from there." 

Barat is published by EMI 
Music Publishing. 

— Tom Ferguson 



HISTORY LESSON: The 

Charlatans' 16-year career is a 
story of survival against the 
odds. Original keyboard player 
Rob Collins was killed in a car 
crash six years ago, and in 
1999 the band's accountant 
was jailed after embezzling a 
still-unrecovered /350,000 
(S626,000) from the band. 
Along the way, the act has also 
had its share of rock'n'roll ups 
and downs, individual break- 
downs and health scares — and 
outlived the "Madchester" and 
Britpop scenes. 

Ninth studio album "Sim- 
patico" finds the five-piece on 
new label Sanctuary and in the 
best of health. "The Charlatans 
come to Sanctuary with a his- 
tory few groups can boast." 
London-based senior VP of in- 
ternational sales and marketing 
Julian WaU says. "[But] it's what 



singer/songwriter perform. Lar- 
son quit his label job to manage 
Lynne and got the artist an audi- 
tion with Universal Records ex- 
ecutive VP Kevin Law. 

The next step was an audition 
for Universal Music Group 
chairman /CEO Doug Morris. A 
deal followed. 

"The guy has all the tools, the 
passion and the determination 
to make it big," Law says. " I 'd bet 
it all on Rockie Lynne, and our 
compwny has a long-term vision 
and plan for his career." 

Lynne recorded his debut 
album with Law, Universal South 
senior partner Tony Brown and 
Blake Chancey producing. The 
collection is a rich tapestry serv- 
ing up hope and angst. heart- 
break and redemption. He either 
wrote or co-wrote all of its songs. 

"I write every day. I've got note- 
books and notebooks full of 
songs," he says with a laugh. 

The first single. "Lipstick," 
peaked at No. 29 on Billboard's 
] lot Country Songs chart Follow- 
up "Do We Still" was recently 
serviced to country stations and 
already is garnering a reaction. 

"People are coming up and 
saying.'lt'smylife.' "Lynne says 
of the song, which describes a 
marriage gone sour. 

Key country PDs are support- 



ive. The tfiing 1 like about Rockie 
is that he's not a young, pretty 
boy," KSON San Diego PD John 
Marks says. "When he sings a 
song about love won or lost, you 
can bet he's lived it in some way." 

Universal South director of 
sales and marketing Karin Cupit 
says the label plans to support 
Lynne's release with consumer 
advertising on CMT and G AC as 
well as in publications and on 
radio in his top sales markets. 
There will be "win it before you 
can buy it" contests at radio. 

The track "Red. While and 
Blue" is being used as the 
theme song for the america- 
supportsyou.mil Web site, 
where Americans can e-mail 
their support to troops. 

For the past several months, 
Lynne has been visiting radio sta- 
tions, and he recently wrappeda 
brief West Coast tour. 

"One of the major goals is for 
people to just meet Rockie," 
Cupit says ofhis live shows. " He 
is the nicest guy and the hardest- 
working artist" 

The humble performer is 
taken aback by his early taste of 
fame. "I'm not doing anything 
any different than before I had a 
record deal." Lynnesays. "Music 
is about going out and finding 
your audience." 




they're doing now that mat- 
ters — the new album is as fresh 
and energetic as anything you'll 
hear in 2006.' 

Sanctuary released "Sim- 
patico" April 17 in Europe, with 
a U.S release set for May 2. A 
16-date U.K. tour booked 
through Solo began April 24, 
ahead of European shows, and 
U.S. dates through the William 
Morris Agency are being pen- 



ciled in. 

The U.S. is a key market for 
us," Sanctuary international 
manager Toby Holdsworth says. 
"First single 'Blackened Blue 
Eyes' is already impacting triple- 
A. ait-specialty and alternative 
radio. Early feedback is incred- 
ibly positive." 

The Charlatans' publishing is 
currently Copyright Control. 

— Steve Adams 
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Join Billboard at this must-attend event, attracting an international and 
domestic contingency to discuss the latest trends in dance/electronic music. 



lUCKV 13! 



Now in it's 13th year, the Billboard Dance Music 
Summit is moving to VEGAS and will be part of a 
city-wide Dance Music Festival - Life by Nightl Summit badgeholders will be 
admitted to the hottest exclusive parties in town! Stay tuned for more details... 




Re/crvc your /lot now 
& plQi| it in Vego/! 

•by 7/21 $199 
•before 8/25 $249 
•after 8/25 $299 
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HIGHUGHTS: 

• 4 nights of Exclusive Billboard par- 
ties at Vegas' hottest clubs 

• 3 days of informative 
discussions with industry gurus 

• Networl(ing events 

• Billboard DJ Meet-n-Creet 

• Free Subscription to Billboard 
magazine with paid registration 



Con(rov«r/iol Conference 
Se//ion/ Include: 

• The Changing Landscape of the Music Industry 

• Consumer Branding & Artist Relations 

• Anatomy of An Independent Label 

• Art of the Deal: International Dance Music 

• Marketing, Promotion & Distribution of 
Digital Dance/Electronic Music 

• The Billboard Q&A With An Influential Artist 

• Ins and Outs of Cable, Satellite, Internet 
& Terrestrial Radio 

• Get Your Music Heard: RIngtones, Video 
Games, Film & TV 

• DJ Tell All: Transition From Vinyl 12-inch 
Singles to Laptop Simplicity 



"The Biliboord mu/ic confaiencc 1/ a /eminoi event in dance mu/ic. II i/ o 
fonlo/lic place for owi cemmwnily lo /ociolize ond neluierk. I have made 
and fliainlolned mony impeilant friend/hip/ Ihcie. — BT, Binary Acoustics 




I- REGISTRATIONS www.6illboardEvents.com 
\j 

* SPONSORSHIPS Karl Vontz • 415.738.0745 

O HOTEL Palms Casino Resort • 866.725.6773 
\J RESERVE BY 8/18 FOR DISCOUNTED RATE: ;i39 
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Real Talk 





HILLARY CROSLEY hcrosley@billboard.eom 

LIFE'S A SNAP 
FOR YUNG JOC 



With the popularity of Dem Franchize Boyz "A lot of times when something new is in- 
and D4L, it seems like snap music has taken troduced, if anything else sounds like it, it's 
over Atlanta. But don't be fooled by the sounds automatically put into that category," says 
in Yung Joe's "It's Coin' Down" record. Every- Yung )oc, n^ Jasiel Robinson. "1 could lake 
thing that pops is not a snap. Snoop's 'Nuthin' but a 'G' Thang' and I bet 

you folks in Atlanta will still snap to that." 

The 23-year-old rapper began performing 
for his mother's friends when he was a child. 
By 2005 he had made a few tracks including 
"Thousand Ones" and "Nann 'Nother." but 
didn't gel very far without proper manage- 
ment. His songs did build enough buzz for 
him to support So So Def artist Ms. B on her 
regional tour. Not long after, joe's perform- 
ance at Atlanta's Royal Peacock theater 
prompted Russell "Block' Spencer, head 
of Block Entertainment, to sign him. 
Now the Atlanta native's June 6 
release, "New Joe City," is the first 
artist dropping through Spencer's 
Block Entertainment/Bad Boy/ 
Warner Music Group joint venture. 
In 2005, Spencer brought Bad Boy head 
Sean "Diddy" Combs the four-member 
rap group Boyz N Da Hood, whose mem- 
bers included Def Jam star Young Jeezy. 
The group was mildly successful with sin- 
gle "Dem Boyz." which reached No. 15 on 
Billboard's Hot R&B/Hip-Hop Songs chart. 
As a result. Combs inked a multi-artist deal 
with Block Entertainment, agreeing to aid 
in the marketing, promotion and sales of 
Block's releases. 

Joe's project is the first of a four-album deal. 
He also has a "Gangsta Grillz" mix tape drop- 
ping by Southern star D| Drama in a few 
weeks, and his "It's Coin' Down" video just 
entered BET's "106 & Park" top 10 countdown 
after getting spins on MTV's 'Direct Effect" 
and BET's "Rap City." His single is No. 7 on 
Billboard's Hot R&B/Hip-Hop Songs chart 
and No. 8 on Hot R&B/Hip-Hop Airplay. 

"I leaked 'It's Goin' Down' last August, so 
we'll probably release a second single in a lot 
of markets where it's been buzzing for 
awhile," Joe says. Contenders include "Pa- 
tron." "Hear Me Coming," "1 Know You See 
If and "Knock It Out." 



HOLD THE PHONE: D-Roc. one half of the 
whispering Ying Yang Twins, has started a 
group called Da Muzicianz with his brothers 
Mr. Ball and Da Birthday Boy. Their first sin- 
gle, "Camera Phone," was produced by Mr. 
Collipark and is at R&B/hip-hop radio now. 

"We're rappers but we feel like we put our 
voices on the beat to create another instru- 
ment; a different pitch of some sorts," D-Roc 
says. "You got to keep the diversity." 

A self-titled album comes out May 23, and 
will be the first release through D-Roc's new 
production company, PUNNN!!!. which runs 
through ColHpark/TVT Records. Other acts 
signed to PUNNNI!! are MC Geskie and pro- 
ducer Cheezy. • • • • 





Rap Still A Target 



Rhytlim & Blues 

GAIL MITCHELL gmitchell@billboard.eom 



Some 30 years after rap's 
emergerKe, it seems the nHJsic 
still can't shake debate about 
connections between the 
genre and violence. 

A recent article in The Wall 
Street Journal noted that a 
Snoop Dogg appearance at 
Las Vegas* Rio hotel for a pri- 
vate party staged by Motson 
Coors Brewing was canceled. 



That's because Rio parent 
Harrah's Entertainment was 
pressured by local law en- 
forcement authorities and 
Nevada's Gaming Control 
Board, according to sources. 
The article further reports 
that local Vegas venue 
Moose's Beach House Bar & 
Grill has erxied its weekly hip- 



hop party, while an event at 
club 0PM— Inside the Forum 
Shops null at Vegas' Caesars 
Palace— was also canceled. It 
was to have featured DJ Kid 
Capri and rapper Styles P. 

These actions follow the rmx- 
ders of four kx:al Vegas rappers 
last year and ttie recent kWng of 





Prom left. CANIBUS 
MOREY ALEXANDER 
and SLICK 




Jazz Notes 



DAN OUELLETTE douellette@billboard.eom 



A Singer's 'Innocent' Plea 



"I'm guilty of everything that I 
did or didn't do, and I'm not sorry 
about it," says spunky Los Ange- 
les-based vocalist/songwriter 
Marilyn Scott, explaining the title 
of her fine new album, "limocent 
of Nothing." These songs rep- 
resent what matters to me. 1 sing 
about things around me, whether 
it's political, environmental or 
just how to get by in life." 

Her 11th CD, "Innocent" will 
be released May 30 on Prana En- 
lertaiimicnt (distributed by Mail- 
boat Distribution). It follows 
2004's "Nightcap," the best- 
selling album of her career, and 
last year's "Handpicked," a ca- 
reer retrospective. The former 
prevailed on Billboard's IVadi- 
tional |azz chart for 48 weeks, 
while "Handpicked" appeared 
on Contemporary Jazz. The two 
charted simultaneously for 14 
weeks, a first for a jazz vocaUst 
in Billboard history. "Ni^tcap" 
has sold 23,000 copies, accord- 
ing to Nielsen SoundScan. 

The new disc is produced by 
George Duke, who has worked 
widi Soott on past albums, indud- 



ing "Nightcap," for which he 
wrote the arrangements for the 
classics she sang. "Geoi^'s input 
is so valuable, and he has great in- 
sight," Scott says. " He always puts 
me on the right path to interpret 
songs. Hecreatesagreat working 
environment. Thaf s why I always 
gravitate back to him." 

For " Innocent of Nothing," 
Scott enlisted the creme de la 
cremeofL-A-'s jazz community, 
including YeUowjackets f immy 
Haslip and Russell Ferrante and 
keyboardists Renato Neto and 
)ohn Beasley. 'We're all friends 
and we've all grown up together, " 
Scott says. "And they represent 
different genres. So I can go to 
Russell to sec what he's thinking 
and then to Renato, who's from 
Brazil, to get a different sense." 

On the disc, Scott shares writ- 
ing credit on seven of the 10 
tracks , including the catchy lead- 
off number "Round & Round" 
(with Ferrante) and the funky 
"Icebox" (with Ferrante and 
Haslip). The latter focuses on 
"someone getting burned in love 
and life and wanting to put 



things on hold to not get burned 
again," Scott explains. "Russell, 
Jimmy and I talked about tempo 
and feelings for this song, which 

started out with trazy lyrics and 

a bluesy approach. Then Jimmy 
started playing aroimd with the 
bassline from 'A Love Supreme,' 
and we went from there." 

Scott also covers Thetonious 
Monk's classic " 'Round Mid- 
night" — 3 challenging interpre- 
tation that successfiilly fathoms 
the heart of the piece — and Bob 
Dylan's "It's Alright. Ma (I'm 
Only Bleeding)." 

"That's such a dark, intense 
song," Scott says. "And it reeks 
of the moment The only version 
I 've heard of that song is just with 
his guitar. I could hear the 
arrangement, which I think is 
going to turn out great live." 

MOMENTARY DUKE: 

George Duke has been a busy 
guy these days. In addition to 
working with Marilyn Scott, he 
recently took the helm of smooth 
jazz/R&B saxophone star Everett 
Harp's Shanachie Records 



M 



sic 



a Las Vegas police officer by 
k>cal rapper Amb* Crump, who 
was then killed by police dur- 
ing the gunfight according to 
the Associated Press. 

The killings prompted letters 
to state gambling regulators 
and casino operators from Las 
Vegas Metropofitan Polkre sher- 
iff's department ar>d Nevada's 
gaming lx>ard raising concerns 
about booking "gangster" rap 
acts in casinos. 

Given its popularity and re- 
deeming qualities in many Irv- 
stances. rap will not— nor 
should it— be quashed. 
This may be especially 
true in Las Vegas, a 
city ironically 
established by 
gangsters. Veteran 
rapper Ice Cube is 
still due to hit town 
May 27 for a House of 
Blues gig at MGM Mi- 
rage's Mandalay Bay 
Resort & Casino. And 
if another industry 
veteran has his way, 
national and local 



rap acts will continue to have 
a home in the gambling town. 

"W6're trying to develop the 
local rap scene here," Morey 
Alexander says. The former Los 
Angeles entrepreneur has rek>- 
cated to Las Vegas. A producer/ 
manager for the last 48 years, 
Alexander is linked to such rap 
icorts as N-WJV_Eazy-E and Mel- 
low Man Ace. Alexander helms 
indie rap label First Kut and 
blues label Kent Records under 
the Kent Entertainn>ent ban- 
ner. The rosters include rap- 
pers Canibus and Slick ft the 
Shock Mob, bluesman John 
Lee Hooker Jr. and reggaeton 
artist Tony the Assassin. 

Alexander acknowledges 
the going is tough. "We can't 
find a venue to book witf>out a 
lot of scrutiny. Very few local 
dubs cater to rap. We've gotten 
no love from radio. It's upset- 
ting when you cant get help in 
your own market" 

But he's not givir>g up. "We're 
thinking of doing our own 
events and ironkralty hiring kx:al 
police for security," he says. He's 




also planning a California road 
show. To help promote new Frsl 
Kut projects by former MCA 
artist Canibus ("Def Con Zero") 
and SlKik & the Shock Mob ("El- 
ements erf the Game"), he's pair- 
ing the label's rap arxi reggaeton 
acts to play Call cities Barstow, 
Fresno and Los Angeles. Slick 
and Canibus recently performed 
at military base Fort Irwin rK>rth 
of Barstow. 

The rap bias is ridiculous," 
says SikM, who is irv-house pfx>- 
ducer at Alexartder's Las Vegas 
recording studio. "The Crump 
deal is a terrible tragedy. But 
wtiat tf it was a rock'n'roll drum- 
mer? Are you going to ban rock- 
'n'roll again?" 

No doubt that sentiment and 
others would be vocalized dur- 
ing a possible seminar that 
Alexander is organizing with 
the National Assn. of Record 
Industry Professionals. 

"This is about racism and also 
politics," Alexander says. "Elec- 
tions are coming . . . There's rw 
reason not to have rap shows 
here. You cant stifle it" • • • • 



^ I Nashxfille Scene 

PHYLLIS STARK pstark@billboard.eom 



Hits: RIP? 



Promotion Execs Debate A Regional Single's Effectiveness 



Years ago, it was not uncommon for singles 
to start In one pocket of the country and 
spread from there. Promoters swore audience 
tastes were substantially different from region 
to region, and they effectively used a regional 
beginning to build a national story. 

In a music scene that's becoming increas- 
ingly homogenized, however, that's much less 



Category 5 Records' TONY BENKEN 
saw label artist Jason Aldean's 
•HIcktown' 



debut, "In the Moment," street- 
ing May 23. Formerly a Blue Note 
Records artist who broke in with 
his Duke-produced self-tilled 
1992 disc. Harp toured last year 
on the successful Summer 
Storm package that aI.so included 
Norman Brown, who contributes 
to the new record. For "In the 
Moment," Harp collaborated on 
six new tunes with smooth jazz 
noteworthy Rex Rideout. 

VISIONARY RIVERS:lhis 

year's Vision Festival XI in New 
York celebrates the storied career 
of saxophonist /com poser/band- 
leader Sam Rivers with its Life- 
time Achievement Award. The 
festival, which runs June 12-18 
at the Orensanz Art Center on 
the Lower East Side, features a 
feast of jazz/improvisational mu- 
sic stars including bassist Wil- 
liam Parker, reeds player Roscoe 
Mitchell, violinist Billy Bang and 
saxophonist David S. Ware. The 
Rivers festivities take place June 
1 4 with performances by the sax- 
ophonisf s trio and big band, the 
Rivsea Orchestra. 




common than it once was. Truth is. many label 
reps say, the regional hit is all but a thing of 
the past. 

Even when it does occasionally happen, 
some promoters say, a regional hit Is worth- 
less unless or until the single becomes a na- 
tional consensus hit. "Everything's relative to 
the impact it has," says Bill Mayne. VP of in- 
dependent Nashville label 903 Music. 

"For the most part, our distribution systems 
can't keep up with regional airplay," says Bob 
Reeves, national director of radio promotions 
for Midas Records in Nashville. "Major distribu- 
tion and large indies cater to the big-box re- 
tailer, and their warehouse doles out the prod- 
uct to the stores in their chain at their 
discretion, [so] it's Just hard to service one 
particular region." 

Reeves says he's not sure if regional hits are 
possible anymore. "Our . . . marketing plans. 



including huge online campaigns that go na- 
tionwide or even woridwide via the Web, dont 
generally allow for the true regional hit any- 
more," he says. "I wish we could. It'd be good 
for the business ... If we could keep the costs 
down by targeting certain markets and cer- 
tain areas, It'd benefit us all, especially us lit- 
tle guys in the independent world." 

Not everyor>e agrees regional hits are history. 

Tony Benken, VP of promotion at Nashville 
indie Category 5 Records, says, "I've worked 
many songs that never become chart hits, but 
do huge numbers in certain areas and are big 
hits for certain stations." 

A recent example is "Hicktown" from 
Jason Aldean, a rising star on Benken's for- 
mer label. Broken Bow Records. While 
Aldean ultimately had a top 10 national hit 
with "Hicktown," his debut single, Benken 
says it broke out of Florida with the support 
of stations there. 

Adrian Michaels, VP of promotion for 
Curb/Asylum Records, is working a local hit 
right now with Hank Williams Jr's 'That's How 
They Do It in Dixie." which also features 
Gretchen Wilson. Big A Rich and Van Zant. He 
calls it "a massive regional breakout song in 
the Southeast." 

In country music, there is a bona fide re- 
gional scene in Texas that has spawned such 
artists as Pat Green, Jack Ingram, Charlie 
and Bruce Robison, Cory Morrow and count- 
less others. Nevertheless, precious few of 
those artists have broken free of the "Texas 
country" label and gone on to become na- 
tional stars. 

As national director of promotion for Dual- 
tone Records. Lori Kampa has numerous artists 
that net the majority of their airplay in Texas, 
including Radney Foster, Deryl Dodd and 
Chariie Robison. Interestingly though, she has 
come to believe that "it's tx>th a blessing and 
a curse for those guys to be from Texas." 

"While they are able to have hit records 
down there, [which helps them] sustain a 
healthy touring schedule in the state and keep 
a steady money flow coming in from all the 
work they're able to get down there, tt>e sad re- 
ality is that it's really difficult to break outside 
of Texas," she says. 

"Regional hits either become national hits 
or they go away," Reeves says. "If a station 
steps out on a record and then it stiffs nation- 
ally, that station will generally drop the record 
as well, succumbing to the pressure of the 
chart itself. Peer pressure and competition 
kills more regional hits than the actual audi- 
ence does." 
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' Tool bvcomai tho third 
band In th» past t«v*n w«*ks 
to d»but In Modvrn Rock's 
top thr««. "Vicarious" antars 
at No. 2 two weeks after the 
Red Hot Chili Peppers' "Dan! 
California" antered tha chart 
at No. 1. In the March 25 Issue, 
Paarl Jam's "World Wide 

r— '-'da- debuted at No. 3 
ra It rosa to tha lop rung. 

"Who Saya You Can't Go 
Home," Bon Jovl's pairing 
with Jennifer Nettles, breaks 
new ground on Hot Country 
Songs, becoming the first 
entry by a rock band to reach 
that chart's top step. Read all 
atiout It In Between the 
Bullets, page 49. 



Biz To Bunny: We Really Miss You This Week 




Rod Stewart's guastturn 
P^n "American Idol" pushes 
re*entrles on The Billboard 
200 at No. S8 (up 2S3S) and 
No. IIS (up 226%). Two mora 
of his "American Songbook" 
sets re-enter Top Pop Catalog 
atNos. 7and16. 




Perhaps retailers could refit a popular 
Christmas carol and instigate the 12 
days of Easter? That would soften the 
holiday's annual post-basket thud. 

In 2006. the inevitable post-Easter 
slump leaves a particularly bitter taste, 
as numbers for the stanza that ended 
April 23 halt a three-week streak in 
which album sales beat the compara- 
ble 2005 frame. Hey. it was fun while 
it lasted. 

In fact, album volume falls to the 
owest we have seen in more than a 
decade, since 8.9 million copies were 
clocked in the sales week that ended 
Feb. 4, 19%. 

A quiet April 18 release schedule 
makes the slide feel particularly steep. 
One must traipse all the way down to 
No. 42 to find this week's Billboard 200 
Hot Shot Debut, stealthily copped by 
cabaret/rock opera duo the Dresden 
Dolls' "Yes, Virginia ..." 

The Tuesday after Easter does not al- 
ways provide such a wide-open field. 

Four of the past eight post-Easter 
frames saw major arrivals, the biggest 
of those belonging to the 2002 debut 
album by Ashanti. which drew a start 
of 503.000 copies. 

Nas. in 1999 (-1 Am." 471.000). and 
Madonna, in 2003 ("American Life," 



241.000) also chased off apres-Easter 
blues with chart-topping bows, while 
Toni Braxton used the post-holiday 
week of 2000 to cash in a No. 2 start for 
"The Heat" (199.000). 

That said, the prevailing trend in 
seven of the past 1 0 years has been that 
whichever album is No. 1 at Easter will 
hold the crown again the following 
week, a tradition Rascal Flatts upholds 
this issue. Even with a third-week de- 
cline of 58%, the country trio's "Me and 
My Gang" leads the field by 14.000 
(143,000, 1.2 million since its release). 

SPEED BUMP: So. the departure of 
the Easter Bunny is what it takes to 
slow the juggernaut that is "High 
School Musical." 

At No. 3, the soundtrack to the Dis- 
ney Channel movie sees a 55% decline, 
which would hardly be noteworthy in 
this week's climate were it not for the 
fact that this marks the first time in its 
15 chart weeks that the Walt Disney 
album has failed to post a gain. 

With another 1 16,000 copies in the 
till, "Musical" has rung 1.7 million to 
date, which makes it the best-selling 
album so far in 2006 and the leading 
contender to hold thai title when the 
year comes to a close. 



RIDIN' HIGH: The post-Easter shift 
prompts us to liberally adjust our bul- 
let criteria on all sales charts and also 
draws attention to Chamillionaire. 

Carried by the momentum of hot track 
■'Ridin'," which features Krayzie Bone, 
the rapper's "The Sound of Revenge" is 
the only album in The Billboard 200"s 
top 40 to gain over prior-week sales. 

The uptick of almost 1 ,000 copies 
looks tall in this short grass, carrying 
Chamillionaire's set 43-20. It also 
moves 14-5 on Top R&B/Hip-Hop Al- 
bums, holding flat at that chart's core- 
store panel. 

"Ridin' " holds at No. 1 on Rhythmic 
Airplay for a second week and grows 29- 
25 on Hot R&B/Hip-Hop Airplay, while 
its video stands at No. Son BET and No. 
I on MTV2. The track is also starting to 

iS5J 




CHAMILJ.IONAIRE 

■ ihi sDano ('r IK mil 




get some air at mainstream top 40 sta- 
tions, rising 40-32 on Pop 100 Airplay. 

Radio and video traction for "Ridin' " 
earns retail turf, as the album posted 
gains in nine of the last 10 weeks, in- 
cluding the last eight in a row. 

THE CAVALRY: A passel of new re- 
leases April 25 should shake next 
issue's sales charts into a happier mood. 

Among the incoming: Rihanna. 
Godsmack, Taking Back Sunday and — 
a year after his "Devils & Dust" led The 
Billboard 200 with an opener of 
222,000— Bruce Springsteen. 

The blockbusters are well-timed, as 
the sales week competes with a 2005 
frame when each of the top six, in- 
cluding chart bows by Bobby Valentino 
(No. 3, 180,000) and Amerie (No. 5. 
124.000). surpassed 100.000. 

Only four titles reach 100,000 this 
week. Rock will be next week's hero, as 
first-day numbers cited by chains proj- 
ect Godsmack's "IV" at around 230.000, 
Taking Back Sunday's "Louder Now" at 
185.000 and Springsteen's "We Shall 
Overcome: The Seeger Sessions" in the 
range of 140,000-150.000. That would 
likely mean rock will rule the top three 
slots. Rihanna's "A Girl Like Me" looks 
good for 125.000. 



Market Watch 

WEEKLY UNIT SALES 



A Weekly National Music Sales Report 

YEAR-TO-PATE 



This Week 
Last Week 
Change 

This Week Last Year 
Change 



9,144.000 
11.789.000 

-22.4% 
10,213.000 

-10.5% 



-3.3% 
102,000 
-42.2% 



TRACKS 




2C05 


2006 


CHINOE 1 


10,620,000 


OVERALL UNIT SALES 






10.074,000 


Albums 


174.936,000 


172,532,000 


-1.4% 


5.4% 


Digital Tracks 


95.513.000 


174.886,000 


83.1% 


6.386.000 


Store Singles 


1,358,000 


1,076,000 


-20.8% 




Total 


271.807,000 


348,494,000 


28.2% 


66.3% 


Alliums w/TEA* 


184.487.300 


190.020.600 


3 0% 



Compiled from a national sample cfl retail store and 
rack sales reports collected and provided by 



YEAR-TG-DATE SALES BY ALBUM CATEGORY 



Nielsen 

SoundScan 



Current 
Catalog 
Deep Catalog 



107.327,000 
67.609,000 
46,179,000 



WEEKLY ALBUM SALES 



'Includes tracii equivalenl aiiMjn) sales (TEA) vnlli 10 track downloads 
equivalent to one altHim sale. 



36 million units 



Current Album Sales 
05 _________ 



105,379,000 
67.153,000 
46.758,000 



■miMi 



-1.8% 
-0.7% 
1.3% 



II 




Album Sales 
06 ( 



Catalog Album Sales 
OS B7Bmllllqn| 
06| 



67.2 million 



SALES BY ALBUM FORMAT 

CD 169.778,000 162.738,000 

Digital 3.730,000 9,028,000 

Cassette 1,048.000 464,000 

Other 380,000 302,000 



-4,1% 

142.0% 
-55.7% 
-20,5% 



Nielsen SoundScan counts as current only sales with- 
in the tirst IS months of an album s release (12 
months lor classical and jazz albums) . Titles that slay 
in the top half of The Billboard 200. however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 



Go to www.blllboard.blz for complete chart data 



>> "Grandma's Hands" is just 
on« of tho songs on gosptl 
singer Ann Nesby's new album, 
"in the Spirit," which enters 
Top RAB/Hip-Hop Albums and 
Top Gospel Albums. Nesby. 
who was lead singer of gospel 
group Sounds of 8laclcno*s. is 
best-known as a grandma these 
days, as her grandaughter Paris 
Bennett Is one ol the lop five 
finalists on the current season 
or "American Idol." 

»Thls week's Chart Beat also 
includes Fred Bronson's report 
on the silver lining in the charts 
tor Nick Lachey, the new 
standing of Daniel Powter's 
"Bad Day" among the No. 1 
singlet of 2006. the 37 No. 1 
hits on tho Warner Bros, label 
and the highest new Billboard 
Hot 100 chart entry in the 
career of the Dixie Chicks. 



See Charts Legerxl ioi rules arv] explanalions. C 2006, VNU BuBiness Media, \nc and Nietsen SoundScan. tnc All r>grits reserved 
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Q OEM FRANCHIZE BOYZ 


On Top Of Our Game 
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High School Musical 
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Q KT TUNSTALL 


Eye To The Telescope 
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White Trash With Money 
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If Only You Were Lonely 
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BETWEEN THE BULLETS Silvio dblllbosrd.com 

DIGITAL SALES LIFT DIXIE CHICKS 



The Dixie Chicks make tlieir best efttr>- onto The 
Billboard Hot 100 at No. 28 with 
"Not Ready to Make Nice." 

The first single from the Chicks" 
forthcoming album. "Taking the 
Long Way," makes its lofty arrival 
thanks to its digital release — 39.5(K) 
paid downloads and a No. 11 start 




on Hot Digital Songs. Betore 2U06, only one 
country title had sold more than 
35.000 downloads in a week. "Nice" 
is the fourth to do so this year, after 
best-week tallies by Rascal Flatts 
(62,000), Trace Adkins (49.000) and 
Carrie Underwood (41.000). 

— Silvio Pictroiuongo 
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BETWEEN THE BULLETS rgoorge o blllbo.ird com 

NEW 'REVELATIONS' FOR MYSTIC 

Posting a 29% improvement at core R&B/hip- "Revelations 11" is carried by the single "1 
hop retailers. "Ghetto Revelations: 11" from Refuse." which cracks the top 10 at Adult 
Urban Mystic earns the Great- W!^[HHHft: ^|HH^H airplay for his first 

est Gainer medal at Top R&B/ V^^^^^H ^^^^^^^^H ^'''P ^"'^ ^^^^ list's upper 
Hip-Hop Albums (No. iTIl^^^^H B^^^^^l region. 

After bowing at No. 28 four BMMBHB^ jff^^^^W Urban Mystic's previous 
weeks ago. the set claims its endeavors. "W>iere Were 

second double-digit gain and ^^^fl^^^^^^^^^|^H| from 2004 and "Long 

may outshine "Revelations' .rr^^WW^^^^^^J^^ Ways' from 2005. didn't crack 

from 2004. which has soL ^^^^^Hk! thai chart's top 20. 

only SS.OOO units. I^^^Llb, ...a^H^^^^^H — Raphael George 
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Jeff Majors Featuring Kelly Price 

9 MUSIC ONE EPIC SUM 



Witli the lead track from "You. Me and the Radio, 
20-year-old Megan Rochell rockets 66- 
51 on Hot R&B/Hip Hop Songs. "The 
One You Need." which features 
Fabolous. enjoys the second-largest po- 
sition leap on the chart and lands nicclv 
with ahnost 7 million in audience. 
Def Jam's latest femme fatale hails 




from Brookl>ii. N.Y. Rochell was discovered on the 
streets of Philadelphia by Boyz 11 
Men's Nathan Morris. The five-time 
Amateur Night at the Apollo winner 
has already spent the latter portion of 
March on the road with Chris Brown. 
Tlie album streets June 20. 

— Raphael Geor^ 
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TRAVIS, JENNINGS BREAK CHILL 



The post-Easter. post-CMT Awards slump on 
this week's Top Countr>' Albums looks a lot 
like the one normally seen immediately fol- 
lowing Christmas week, with volume down 
about 47% from the previous week. 

Some of the chill is due to a 67% second- 
week decrease for Toby Keith's "White Trash 
With Money." which holds at No. 2 
(109.000 copies), but other recent 
debuts saw similar erosion. Rascal 
Flatts' "Me and My Gang" slips 58% 
in its third week (145.000 units), 
and )efF Bates' " Leave the Light On" 




tumbles 65% in its second week (No. 25). 

One bright spot is a 50% gain that pushes 
Randy Travis* "Glory Train" to its highest posi- 
tion in almost two months (3.000 copies). It 
takes the Greatest Gainer cup with a 64-50 leap, 
a benchmark it hasn't seen since it checked in 
at No. 49 in tlie March 11 issue. 

Further warming an otherwise 
Frosty business week. Shooter )en- ^ 
nings manages a Pacesetter ribbon 
for a 2% increase with "Put the O 

Back in Countiy" at No. 68. 

^^^W ^ — Wade Jessen 
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BON JOVI ROCKS COUNTRY CHART HISTORY 



A rock group crowns Hot Country Songs 
for Uic first lime since Billboard launched a 
country singles chart in 1944, as Bon )ov|-.s 
duct witli Sugarland's Jennifer Nettles steps 
2-1 with 35 miilion audience impressions. 

"Who Says You Can't Go Home" marks the 
first time in almost 30 years a noncountry 
artist has readied No. 1 with a first attempt at 
the country chart. It has not happened since 
crooner Tom jones did so with "Say You'll 
Slay Until Tomorrow" in 1977. 




This is also Nettles" first No. 1 — a feat 
her duo's singles have yet to achieve. Two 
Sugarland singles peaked at No. 2. and a 
third rose to No. 7. 

Pop-to-country crossover No. 1 s arc not 
new, but it has not happened for a rocker 
since Jerry Lee Lewis and Elvis Presley. 
When Kenny Chesncy's 2004 duet with 
Uncle Kracker. "When the Sun Goes 
Down." topped the country list, Chesney 
was the lead artist — 'Wade Jessen 
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Pop Airplay 
Her previous 
best on that 
chart was 
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in1995. 
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ao 


46 


49 


4 


AVENTURA God's Projecl 
P<<EUiLIU I Alih SOMY BMG NORTE iU Ml 




9 




78 


68 


63 




LOS HOROSCQPOS DE OURANGO Antes Muerlas Que Senate 


f 



50 I Go to www.blllboard.biz for complsts chart data 



Data for uraak of MAY 6, 2006 l CHARTS LEGEND on Page S4 

iterial 



HOT DA'iCE AIRFLAV "■ - ■ ■ ■ , 



i 













F^Baooel 




LATIN AIRPLAY 



POP 



LATIN ALBUMS 
POP. 



.HOT 

^DANCE CLUB PLAY, 



IT 


3i 


TITLE 

ARTIST iWmiNT f PnOWIIM UBEL) 


ii 




ARTIST 

rilU .IMPti'HI OISIRIBUTIM UtEL) 


m. 


3 


VOLVERTE A AMAR 

ALUUDIU GliOUH i^OH* SMG NOflTtI 




1 


VARIOUS ARTISTS 

WLAm-i w^3Bi.<iVtM}<onwH<i»t:xii»rK9ar 




1 


LO QUE ME QUSTA A HI 

JIUNES i:.i;r.(::: uhivtrsal itMtm 


m. 


3 


ROCIO OURCAL 

AMOn ETERM isum BM6 NURU) 


m 


6 


LO QUE SON LAS COSAS 

AHAIS.UMsrMnfi 




2 


JUAN GABRIEL 

U miTORU DEL wo I '.V BMC NOflrEl 




2 


TE ECHO OE MENOS 
CKITANHt 1 "ft 1 ■.' : r. [,n 


K 


4 


RBD 

HO irVE m HOILTWOOD ({Ml LATlHl 


h. 


4 


QUE ME ALCANCE LA VIDA 

SIN BAhOTRX 1 lit Mil 1 




S 


ANDREA BOCELLI 




5 


COMO SI NO NOS HUB1ERAMOS AMADO 

LAIHM fAUSlHl i.i, II >. 1 'i t.A 






RBO 

HUEITM MIOn lEMI .AliPji 


m 


9 


DEJATE U.EVAR 

fllCtV MAHim 1 1 Ml 1 TiMtj KCiWlil 


k 




ANAIS 

*8I WTO ■JNl'. -jlOMLi 


CD 


8 


POR UNA MUJER 

LUIS TOMS) '. , 1 I II. 




7 


RBO 

REBELDE Li" \i 


o 


10 


AUN HAY ALGO 

H80 {EUl LAIIN 




9 


ANA GABRIEL 

HOTOniA DE UNA RtIHA ivjro UW NCRrE i 




IB 


UNO Y UNO ES IQUAL A IRES 

JERWUS ILS.^EISAI LATIHO] 


10 


8 


SHAKIRA 

FUAaM ORAL VOL 1 ilP'iC.'SOHT MJSIO 




11 


NO 

SHAKVM If. ■i-NV BMG NCfiTII 


11 


13 


JUANES 

MISAMRE''' lH(.<nirilvtl^<^l.L LAlmO) 




7 


QUE VIDA LA MIA 

nFm || :'!> -ui, M^imt 1 




10 


A.B. QUINTANILLA 111 PRESENTS KUMBIA KINGS 

njMIA KIMCS Un 1 f Ul lATIN) 


ID 


15 


OJOS DE CIELO 

El SUEMO DE MORfEO jWARNEH LATlHAl 


■ 


16 


YURIOIA 

U VOI DE UM AMU (SONY BM NORTt) 


14 


17 


SIN TU AMOR 

ANA GASniEL ii<-<i .lUIN' 


ii 


14 


ALEJANORA GUZMAN 
MOELESLE l^DNY SMG NOftlf) 


15 


12 


QUE VOY A HACER CON Ml AMOR 

AlUAMOftO FEilMANHl r>ONV B«[i NORH . 


IS 


It 


V02 A VOZ 

EN PRfStNCU DEL FinWO (URBAN BOX DFTICC) 



RHYTHM 1 


RHYTHM 


i! 


§1 


TITLE 

ARTIST tlUPRINT PilGWOTION LA8ELI 


Til 


ARTIST 

HTLE iiMr:R:SI DISTRIBimW LABEL) 




1 


LLAME PA' VERTE 
WISW ■ TAilOEl iMA[ H;Uj 


1 1 


DADDY YANKEE 

UNFUOFMO E« OIRECTD K CftRIEl iNTER5C0"Ei 




2 


ROMPE 

iUIlDT TAMES 111 CARIELilNIERSCDPEt 


m ^ 


TITO EL BAMBINO 
rOPOf m lIKt :£Wi lAllNI 


I- 


3 


MACHUCANOO 

UUOTnMH lEL CARTELi'lNTERSCOCEl 


5 


REGGAETON MINGS 

UOSAfTDH HIMl VOL 1 {miEGaudBAN BOX OFnCLCM LATIN| 


go 


4 


DOWN 

MJEm t W-T IPINA UNfvEnSAL LATINO) 


4 4 

- 


DON OMAR 

OA WniAH FUEIEKTI REOBACTON LJOWO IVlWACHETEjUMRG) 


P 


t 


HIPS DONT LIE 

SHAKIRA RATtlRM irraff JUM (EPtCi SONT BM NORIE) 




WISIN & YANDEL 
PAVWINOO IWACHEIEI 


' a 


5 


TEMPERATURE 
SEAM nUH. IVPi ATLAMIIC) 




RAKIM & KEN-Y 

HASTlRPIECf: UUESTRA OBfU HAESTRA (PHMJIMRSAL LATINO) 




9 


CAILE 

Tno a IMMM lEHi lahhi 


B 


VARIOUS ARTISTS 

viiamiaeMiem^UBTaMm -Li.'.isiirvfinoiiuajvi 




7 


UN BESO 

AVENTTnA (i'REMijW LATlNl 


W 7 


DADDY YANKEE 

lAMMFM [L CARTEL Vl'MACmrEi 




a 


NOCHE DE SEXO 

WSM a TAMa FUniMM HBniM IMACHEIE 1 


igrio 


CALLE 13 

CALLE 13 i/'HITE UON''SONY BUG NORTE) 


|io 


10 


LIBERTAD 

nrrauflH i l :^ue univision) 


10 9 


LUNY TUNES 

nEGGALTON HITI |U*$ FLOW/MACHCTE) 


M 


12 


CHULIN CUUN CHUNRY (THE RATTLESNAXE SONQI 

VniU FEATURMG CALLE t] iViMIE UEMCnC^WHr BMO MJRIEi 


11^ II 


JAE-P 

PAHinUAiUNIViSIOHUGi 


^' 


11 


DIAMOND GIRL 

KMWilJMBi:'! 


1> 12 


LUNY TUNES & BABY RANKS 
NAIFUMliWlSaOA MACxEICi 




13 


VEN BAILALO 

AMIL A KMRO LI AR Mvli UACHEItl 


'l*. 13 


VOLTIO 

VXTW i-'iHi-E LlONtPtC'SONV MUSICI 


Il4 


15 


ATREVETE TE. TEI 

CALLE 13 iMMit ililFl Sony BM6NCRTE] 




ANGEL & KHRIZ 
lOIITfPI .niiif. 1.V,-' :hi--!' 


KD 




ANGELITOS 
CONOAIAJI . M'lCMEIEl 




TONY HAZE & SHAKA BLACK 
MD HKnUt HA DUE HABLAH i V>Ant<ER UTINAI 



RIEGIONAL MIEXICAN ■ RE(5I0NAL MEXICAN 



■ 


i 


TITLE 

ARTIST lIUPRIHT , PROMOTION LAIELI 


V 


§i 


ARTIST 

TITLE IIMPRiKT OlSIRISLiTING LAOELi 


m 


2 


SENOR LOCUTOR 

IDS tWHES GEL NORTE iMiM i, 


1 


1 


LOS TIGRES DEL NORTE 

HlSTOfllAS QUE COHTAR Inlj; .': ' lg 




3 


ALIADO DEL TIEr4PO 
MARIANO BARBA 1 IhRL? '.'U^'Ji 


ii. 


2 


GRUPO BRYNDIS 

RECORDAHOOTE i['l|i<i 


m 


1 


ALGO DE Ml 

COHJUNTG PfllMAVERA itRUUi^Al 




3 


VARIOUS ARTISTS 

UMIOOS lUNlLiLiJ M:;f- 




5 


SI YO FUERA TU AMOR 
ALACHAMES MUSICAL iiM, JUN 


m. 


4 


RAMON AYALA V SUS BRAVOS DEL NORTE 

AHTOLOOIA DE ON HEY VOL 2 iFRtPDIE 


m. 


6 


DE CONTRABANDO 
JENNI RIVERA I'LiMi: | i 


m 




ALICIA VILLARREAL 

ORGUILO DE MUJER i .'1 VEH&Al LATiHOi 




7 


PERO TE VAS A ARREPENTIR 

K-nU Df U AlEHM WITH J0« MAMUB. lAMACWIA iDlj* 


o 




VALENTIN ELIZALOE 

VEMCEDOfl liMV-" lAi , illNO 


7 


4 


PARA QUE REQRESES 
aCHAPOOiSMAlOA Dim 


■ 


7 


CONJUNTO PRIMAVERA 
ALGO DEMI .1 ;■! .ni.'. 


o 


11 


QUE LASTIMA 

AlFRHM RAMWEl MRBML lliAilFOS nSAy 


K 


5 


RAMON AYALA V SUS BRAVOS DEL NORTE 

AHTOLOOIA DE 0* RET iin=.r: i 


• 


8 


VIVA EL AMOR 
COMTMl |||^ vi'^iiiNii 




6 


BRONCO: EL GIGANTE DE AMERICA 

» HISTORIAS OE UN GIGANTE 'IJ.I^C LG 


10 


9 


NO PUEDO OLVIDARTE 

SnO T Slit CANANHM m 


to 


10 


GUAROIANES DEL AMOR 

CORAFON RDMAMIICn LOS tlllOS i IRV BKK NORTE) 


11 


10 


LO OUE SON LAS COSAS 
ANAIS LllJiv II IN 


JL. 


8 


LOS TIGRES DEL NORTE 
;t NQRTEHAS FAMOSAS >i.il;)\;:.t JG 




15 


MUCHACHITA DE OJOS TRISTES 
SERGIO VEGA ■ |||, i 'IM i ■.; 




9 


VARIOUS ARTISTS 

LOS n SENCILLGS DLL AND T SOS VIDfOS d^D'A 


13 


12 


PENSANDO EN Tl 

BHD T SOS CANARIOS lU 


m 




VARIOUS ARTISTS 

K W E INVITAOOS ul'.-i 


14 


14 


ADIOS A Ml AMANTE 
GHUPO MONtU 0( OUHAMO illlSAl 


9 


14 


LOS CAMINANTES 

IKKKtt n COiOXH .0 KMNnC) OilAB CMMMS ftOf M) IfXITi 




16 


TU SOMBRA 

PfSAOOiAAHhERLATtNAl 


<D 


12 


LOS ORIGINALES DE SAN JUAN 

EL TEQUILERD lEMl LATIfii 
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2s Si 


TITLE 

ARTIST IMPfiINT & KUMBER PB0MDT10N LABEL 




li 


ii 


is 


TITLE ^^^H 

ARTIST IMPRINT < KUWBER PRDUOTION LAI^^^B 




2 




KIlT MAKES A DIFFERENCE 

■03 >IM ENGUtH NERVOUS 1 






26 


8 


DREAMS 

DEEP OlSH FEAT STEVIE MCU DEEP DISH PNOMOmffllVE 


2 


3 


8 


1 WANT MORE (CLING ON TO ME) 


«? 


15 


15 


GLORY OF LIFE 

MINK liiM , Sr ■ K'J.KING SIREH 


H 


4 


7 


SOS (J, NEVINS CHRIS COX MIXEST 
nmiNNK ■ . ■( ■ - 1; 1 1'.' . ■.' 


m 


32 


6 


CHA CHA (L.E.X. /D. AUDE MIXES) 

CHELO ';'iri' UWr. NORTE PflOMO 




9 


7 


THE WINGS (THEME FROM BROKEBACK MOUNTAIN) 

GUSmVO SANTAOLUIA < . ",1 ' n . A.' ! |,u.-JI1t>%tFM 




& 


*LE< SANTER r.:<- n\- ■- iri' 




7 


8 


LOVE WILL FIND A WAY 

VtRHISSAKUCMlU . , i ■ 


30 


m 




NEVER ENDING 

RONNIE UiNTUILA ELAI lATHICl VtHflEn NUUf PflOtM 


D 


10 


6 


KISS YOU 

110 1.!;.t ii4 




V 


10 


TO LIFE TO LOVE 

ANOT HUHTin iPARHOl'i PROMO 


m 


5 


9 


OOH LA LA 

GOLDfRAW ■.' \'l : 




22 


13 


MAnOHNA ,'. vr.MR IIROS t2t<il 


I* 


1 


10 


GIVE ME YOUR LOVE 

C»Rl COX fE*IURiKG HANNAH ROBINSON KOCH 9B93 


m 


37 


3 


STUPID GIRLS 
piN« : -I -' ■ ■■- ,; yBA 


9 


11 


6 


WALK AWAY [H. ROSARJO'CHRS CQXIAAIG J MKES) 

ttUT QARISOH ^-.i " :M' I-.MI, 




28 


12 


BRING IT ON 

UIBBT ItflLIOAIf '.III.;. a '1 iy.\' 


ID 


17 


4 


SAY SOMETH1N- (D. MORALES MIXES) 

WARIAH CABIJ FEAI SNOW OMO 1 -1 IM' ''Ml/VH KtJMU 


as 


24 


15 


TAU( (JUNKE XLTRANCOIS K/J. LU (WfT MKES) 

COLDPLAT . '.flOl "ftliMn 




13 


8 


RAPTURE RIDERS 

(IQNUil VI IHl UODHS .H i' :, (-tii'v;: 


m 


31 


3 


SAY 1 

CHRISTINA MILUN FEAT TOUNG JEEIT &tAM) PHCMO'njtK 


ID 


14 


7 


so SPECIAL (STTtoe&RJPHOnAWW PROJECT MUXES) 

JUUCl JUllS ^ ■ ■ ■■ ■.' 




in 


3 


FALLING APART 

THE LOVtMAKEHS ilh! ■ F V!' iTfP^COPE 




6 


11 


STARS ABOVE US 
SAJNI (IltNW ■ MOMQ 


□ 


m 




nua HE OH LEAVE ME IT YDUNC J CHHIST(GD WMEMOES) 
lOINA M(n;EL k TIIACIE TMOMS '.'I' : > u:- i2n2 




8 


9 


FEVER (L.E.X. MIXES) 

•ETTE MIDLER L.<jLUUBIA ilflOi 




42 


2 


DIBIZA (BRING THE DRUMS BACK) 

[JAHh* IFN*r,HA "■■;[.! IMPORT 




18 


9 


KISS THE SKY 

□ANIEUE BDVLINSEH t:-'.-llJ'. SILVER =RCiMDlSMIIOH 


m 


44 


2 


INSTIGATOR 

KACi sK-:iwi< 11" .■. f-»vVi>miERsC0PE 


1* 


12 


12 


OH YEAH, OH SIX 


41 


35 


BE WITHOUT YOU 

MART J BlICE 1 Hi 1. 1 i l.' 




19 


6 


COtfTTKH. MYSBJ (J NEVIN&'J. eSMJDEZIiXES) 

IL COOL J FEAT JENNIf (R LOfEZ Di> PRDUO'IDJMG 




43 


6 


INCREDIBLE 

SHAPE UK '. 'i " '\- i.Mi: iM^uK' "Uii'Il'jA 




2S 


4 


SUFFER WELL 


o 


m 




TRACKING TREASURE DOWN 1 


m 


OEPtCM »0OE iHl M: t[ PitOMCREPRiSE 


BCHT 


OAMUEL A OflESOfN QRUANI^ED KAIURE MS 1 


m. 


IS 


10 


WHY SHOULD 1 BELIEVE YOU 

JENNA DRU _ MM "■-liiMi.i 


44 


im 


FADE AWAY 

SARAH AnUTH etUUILE PflOtMirOtTYEAR 




34 


2 


FASTER KILL PUSSYCAT 

OAWKFOIO F(AI MnTAKr MUWKT Mft.TWO ■)?!Wi'1E'^S 




KW 


FASHIONISTA 

MMMT JAMES M'il>l •^'Wtl 




21 


13 


TAKE A GOOD LOOK 

ALYSD*) i'M Mflns 0 




40 


9 


LET ME BE (B, HALLQUIST^O MIXES) 

OUll 'U ■-Hi.iV .'UNI 


o 


33 


3 


QjOS THE ONE THAT GOT AWAY 1 

013^1 NATASHA aEmMFKLO Ef IC PROMO 1 


47 


41 


15 


NICE DAY 

PtflSEPHOHESBEESiLOLLliiD * 


m 


23 


11 


OlSCO LIBIDO ID. AUDE.-'J. HARRIS MIXES) 

JESilC* UALt If,'. 




46 


14 


JUKEBOX 

BENT FABRIC Mi'' !;'i t':.i;M iMr;:H: 




30 


4 


HANDS UP TO HEAVEN 

HEAVEh li i,-i:i 




47 


14 


LET EVERYTHING THAT HAS BREATH 

CICf WiXAh^i . ■-■ ■ ■ M'liiS GOSPELIHO PWOMCEPIC 




29 


5 


YOU KNOW HOW TO LOVE ME 
torn JENAME :iALikUh P^Z'VO 






« 


DANCE. DANCE 

fAU out BOT (lit. En En KUAENISlANDPROUaTDJUU 












A HOT DANCE 
•OPSINGLES SALES,. 




fj HOT 

^ DANCE AIRPLAY. 


i 




TITLE 

ARTIST IMPRINT ' tMSTFIiBLITING LUEl 

EVERY DAY IS EXACTLY THE SAME 

WVT.fm K(NE INCH HAILS ri::thinG OOEOBSimitRSCOPt 0 




JLii 
O 


HE TITLE 

SS AAim (WPWWT ; PROMOTION LABO) 

innH*UIIUSRP.'DEFjAM.||0JM6 1 




2 


11 


CHECK ON IT 

SETONCE FEAT tLJH THM COLUMBIA Hlii': T ^::flv MUSK O 




2 


8 


WALK AWAY 

KIUTCLARUIM RCA HI r, 




3 


9 


SORRY 

■ADQNNAWiifllEFI BRD5 42897 00 


m 


9 


6 


OOH LA LA 

DOlDFtlAPP MUTE 


4 


6 


7 


STRAIGHT TO VIDEO 

MMDLESS SELF iHOliLttNCI Mtl^OPDllS AOi O 


a 


6 


7 


WAITING 

TAXI DOLL WWW TAXIOAL COM 




4 


2 


TK MNGS rmEME F7UM BROKBACK NDUNIMN} 

GUSttVCl iAhlADLALlA , .'.l-M lOKCJliT IXfifcts-vCO 




4 


U 


RAINDROPS 

SniNT LILIHA 


e 


7 


5 


SHAKE (X-PRESS 2 MIXES) 

TBS wo TWS FUTURHC mnAi. COiiVnC^TVT OO 


m 


3 


13 


BE WITHOUT YOU 
MAirr J. lUGC GEFFEN 




5 


23 


HUNG UP 

HADOHNA WARMER BROS 4;B45 OO 


7 


7 


It 


SORRY 

HAOOMIA WARNER BROS 


P 


8 


63 


WE WILL BECOME SILHOUETTES 

THE POSTAL SEItVICt SUB i it 7C«SS 90 




8 


14 


CHECK ON IT 

MTONCI FUTUMHB SLW THUS COLUMBIA 


BE 


8 


27 


EVERYTIME WE TOUCH 

CA&CIDA I'Mr.'' • ii OO 


a 


10 


7 


FIRE 

FERDY COHSTEN 1 lTRA 




11 


2 


nUE K (R 1£WE IK (I TDUa^ GHMmiL VBC WESI 
DMA MEHZa B TTUCIE TKHO WARKR BROS tlKi OO 




9 


18 


UNWRITTEN 
WmUHA MOBISFKLD EPIC 


D 


B 


1 


KISS YOU 

110 MADE »U O 


HI 


12 


II 


KISS YOU 
IN MADE 


m 


10 


14 


SEASONS OF LOVE 

CAST Of RENT WAHNER BROS 42tCG 0 


© 


11 


5 


WATERMAN 

SLAV lASOSKi FUTUmNO MKHIE ONE AOBSMlS 




12 


25 


NUMBER 1 

QOLOTRAPf WUtE 9304 0 




IS 


5 


KISS THE SKY 

DANIELLE BOlLINeEN ES-tMDh IViK ESNtKHi 


o 


■n 


FASTER KILL PUSSYCAT 

•MB§<il W EflTTMY MJfW> I41'.LWB4«£ iXbltW? Stt Q 


® 


19 


2 


FASTER KILL PUSSYCAT 

OAKENFDLD FEAT BRinAMY MURPHY iUVERJCK.'nEPRISE 


ID 


■ram 


HELICOPTER 

■LOC PARn 0<M MAK mVICE OO 




13 


34 


EVERYTIME WE TOUCH 

CASCADA R066IHS 


■s 


13 




CRAZY 

ONAHLS BARKLET DCWNTCAN 700C; O 


O 


18 


17 


DANCIN 

AARON SMITH FUIURiNG LUVU MOOOY 








ONLY (RICHARD X/EL-P MIXES) 

NINE INCH MAILS NOTHING 00)46^1 IN TERSCOPE 0 










SO SPECIAL 

JUDSE iUlES KOCH 


D 


B 


B 




14 


8 




17 


28 


PRECIOUS 

DO'Eoc mx f-»<EMjrci<mis 4»it ^wuMn BRTE OO 


ti'' 


16 


4 


INCREDIBLE 

SHAPE: UK NOCTURNAL GROOVE POSITIVA 




19 


11 


TEARY EYED 

WSSV ELIIOTI IHf COLD WIND ATLANTIC 94161 »G OO 


19 


17 


5 


FARAWAY 
DEIHE LOElmlRA 




22 


39 


THE HAND THAT FEEDS 

WMUNCH mu.."; hJ -(J..!' ■. IV ■.i','l-;iiHO 


aa 


20 


11 


AND THEN WE KISS 


m 


20 


70 


ENJOY THE SILENCE. . 04 

OEFtCHEUXE V, it ..L. (i.-i i ; " B'„*(is£f< 6R0S OO 




26 


2 


HIPS DONT LIE 

SHAJUM FEATUNM WVCtIF JIAH EPK 




16 


3 


FIRE 

HURT CORTTEN ULTRA 1376 O 


fa 


22 


10 


LOVE OF MY LIFE 

LUCAS PRATR A REINA WTRA 




14 


12 


WHAT ELSE IS THERE? 

ROYIlSOfP WALL Of SOUND l t^.IRiLrtiHui OO 


m 


21 


7 


TALK 

COLDPUT CAPITOL 




B 




STRICT MACHINE (REMIXES) 

eOLDHUPP MUTE 9?1$ OO 


O 


E 


a 


ALONE 

DM Sazil inlFLA 




Pf"^ THE OTHER SIDE 

■lillii PAUL VAN imtFUIINlErMJAOaiWVAHmKSZ'MimM 




mnr 


RUN IT! 

CHRIS BROWN JIVf/ZOMBA 
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JAPAN 

ALBUMS 



UNITED KINGDOM 

ALBUMS 



GERMANY 

ALBUMS 

















LAST 
WCEA 




Ii 




ttOUMDSCMM ilifkUt APRIL IS. 700* 


MS 


3> 


ITNE OFFICIAL UK CHARTS CO I APRIL 11. IH( 


in 


IHEDIA CONTROL) APRIL IS. 1MB 




1 


HV 

CMFIOEHCI AVEX 1HKK 


1 


NEW 


SHAYNE WARD 

SHATNt WANS ^VCO 




2 


TOKIO HOTEL 

SCIIREI ISLAND 


a 


NEW 


GOSPE RATS 

GOSPt fun (LTD EDinOHl EPK 




ff'.V 


THE ZUTONS 

TIREO OF HANGIM AMHJNO DELTASOtllC 




1 


ANDREA BERG 

BPUTTtMIACKT ARIOIA 




3 


SPITZ 

CTCLf m IMI-IHT JMVERSAl 


i 


3 


KOOKS 

ihSIDf IN INSIDE OUT VIHCH 




3 


ROSENSTOLZ 

DAS DRDSSE LEBER 1 .LJ.MI 


4 


NEW 


RIHANNA 

A UHL UK ME > FIRST LTD EDITIONI UNIVf RSAL 


4 




MASSIVE ATTACK 

COLLECTED - BEST OF VIRGIN 


■ 


4 


PINK 

I M NOT DEAD .AULL70M8A 


• 


10 


DANIEL POWTER 

OANILL nWTTK ILTQ EDITIONi WARNER 


S 




THE STREETS 

PIE rWiKST iVAi m WAE IN EAST IMB S^FKnoKSnH GRDOC 


1 


s 


KATIE MELUA 
PCCE iT PKCE ONAMATICO 


8 


NEW 


CHRISTINA MILIAN 

SOAMAZIN' II LTD EDITIDHI IWtVERSAL 


e 




JACK JOHNSON 

m BETWEEN DREAAIS JACK JOHNSON BRUSHFIRE. UNIVERSAL 




7 


KELLY CLARKSON 
BBKAMWSVRCA 


_ >■ 


NEW 


VARIOUS ARTISTS 

WHArs UP> HIPHOP GREATEST WTS N UMNERSAL 


& 


5 


CORINNE BAILEY RAE 

COfUKNE BAiLEV RAE GOOD OROOVE.IH 


■ 


e 


BANAROO 

AMAMG NA KLAR 


e 


5 


AQUA TIMEZ 
NAJUUflOW RAAUGAII tPiC 


a 


NEW 


PETER GRANT 

mm mtm GiosE niCMDS 


• 


8 


US 5 

nm M BO UNIVERSAL 




4 


SAMBOMASTER 

BOAU TO RIM NO SUKTE NO ROCKD MIL... SQNV 




9 


BEVERLEY KNIGHT 

VOICE ' TNE iEtT OF PARLOPHONE 


9 


10 


JAMES BLUNT 

BACK TO BEDULM ATLANTIC 


10 


7 


EXILE 

UU (CO OTDI AVEX TRAK 


'■•0 


NEV 


THE CHARLATANS 
lUAPATICD CAEOIE 


10 


T7 


JACK JOHNSON A FRIENDS 

■MAIflMMB 1 IIIIHIANMIMIWJ»» jO«lta>WN»fMfcUMrtMil 







FRANCE 

Ai ni iijc ^ 


1 


1 AUSTRALIA ^ 


i! 


Ii 


IIHEPifOP'TITMIVEl 


AMUL ». MOB 


ii Ii 


(ARIA) APML ». IBOA 


1 


t 


LES ENFOIRES 

U VllUCf Df £ ENFHRf S ZNf ULM 




1 1 


JAMES BLUNT 
BACK TO IfOLAM ATLANTIC 




NEW 


FLORENT PAQNY 

AMUGMUnA WERCUflY 




« ■ 3 


THE VERONICAS 

tCCHET Lin OF US WAHMER BROS 




8 


SINIK 

UM FMMD UP HUSK 




■1 


ROGUE TRADERS 

HERf COME THE DRUMS COLUMBIA 


4 


3 


GRAND CORPS MALADE 

MIDI 20 a: 




UVE 

SOH&S f RDM HACK MDUnMN EPIc; 


A;- 


e 


OIAM'S 

IMHS lU ftUUE :APITaL 






WESTLIFE 

FKCE 10 FUCE 


a 


7 


GOTAN PROJECT 

LMUTKOYABUTA 






NICKELBACK 

All m itIGHT RCAISONS xOADnuNKER 




s 


RAPHAEL 

CARAVAH CWITCH. 






BERNARD FANNING 

TIAAHO S^wPllHt uMIVtRSAL 


a 


A 


PATRICK BRUEL 
MS twroma bcvavt kca 






PETE MURRAY 
laTHE lUHClUUMBift 


9 


t 


BEN HARPER 

•OTH UOn OF THE SUM VtnOM 




■ ^ 


HILLTOP HOODS 

TTIE HARD nOU Zmi RECORDS 


10 


10 


JAMES BLUNT 

tACK TO OEDIAM ATLANTIC 




10 


HUMAN NATURE 

ttACH OUT: THE IHTOWH RtCOMl COLOUBl* 



ITALY 



SPAIN 



SWITZERLAND ♦ 

SINGLES 



ii 


ii 


IflML'NIELIENE APRIL II. lOOl 


ii 


ii 


IPHOMUSICAE.HIOUI APRIL IS. ID*I 


1 


1 


GIANNA NANHINI 

ORAIIE i :_UiLir- 


1 


NEW 


JOAN MANUEL SERRAT 
MO SONY BUG 


a 


3 


MADONNA 

CONFESSIONS ON AOAMCE FLOOR AARHIH BROS 


2 


1 


NINA PASTOR! 

IOTAS PRESIAOAS SONV SAK 


..s 


2 


CLAUDIO BAGLIONI 

GLI ALIR TUTTI QUI . iM?!* 




3 


IL DIVO 

ILOmO ■! MM BMG 


4 


5 


GOTAN PROJECT 

lUNATICO ■ - - - 




4 


ERREVKAY 

EL DISCO DE REBELDE WAT WARNER 


' s 


6 


ANDREA BOCELLI 

IIMWE POLVDDH 




2 


LA OHEJA DE VAN GOGH 

lOVG ' 


a 


4 


DAVID GILMOUR 

ONAMtSLJUIOEMI 




6 


ROSARIO 

C0MTI60 ME VOT SONV BMG 


r 


7 


BEN HARPER 

BOTH sion OF the bun vwun 




7 


SHAKIRA 

ORAL FIXATIOH VOA- I EPIC 


a 


9 


EROS RAMAZZOTTI 

CAIMIAPPARENTE illTflA 




5 


ROCIO DURCAL 

ME GUSTAS MUCNO TOOOB BUS BRANOO imOS SONV BMG 


a 


11 


JESSE MCCARTNEY 

BEAUIIFUl soul H y:. ! HS!..rmii' 




10 


PIGNOISE 

AHUMCIAOO EN HLEVISON GLOBOUEOIA 


10 


10 


CAPAREZZA 

KABEMUI CAPA VIRGIN 


10 


9 


PINK FLOYD 

THE WALL EUl 



FINLAND 



ii 

1 


ii 

NEW 


(MEDIA CONTROll APBIL IB. IBOB 
HIPS DON T LIE 
SHAKIRA FT WTCLEF JEAN . 


sB 

Is 

1 


is (TLEI APRIL It lOBE 
„ryM MAAILMA ON RENKI 

LAUHITAMKAAELONKERJUtliiM.il.;. 


a 


1 


BECAUSE OF YOU 

AELLV CLARKSON H' - 


2 


HIPS DONT LIE 
BBAKBUn WTClIF JEAN EPIC 




2 


1 STILL BURN 

TOBIAS HEGHER h;'. i 


* 


^ SOS (RESCUE ME) 

RUIANHA SnP a£E JAM 




3 


STUPID GIRLS 

PINK .-'-'.r : 


4 


, PUNAINEN VIIVA 
TNBO HAISANEN KING F04 


m 


S 


1 BELONG TO YOU 

ENDS RAMAUOrri ANASTACIA I L . n 


8 


^ KYMMENEN KIROSANAA 

BT«A CAPITOL 



LES ENFOIRES 

LE VILLAGE DES EHFOMS 



GOTAN PROJECT 

LOHATICO YA BASTA 



OJ TATANA 

ELECTRIFY I-l 



m 



POETS OF THE FALL 
CARNrVAt OF RUST PQ H.'PLAYGHOUND 

ANDREA BOCELU 
AMORE ^Ql'rK^ 



JUANES 

MiSAMHSUnCO 



SIMO SILMU 

ITDAKtAMCTA WARNER BROS 
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AI DIlUC 




ii ii 
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1 


JAMES BLUNT 

BACK TO BEDLAM :uSIAnOi'AILAKTIC.'WARN£R 




2 


PINK 

mmTocAO -mn:l bmuusic 




'* 


MICHAEL BUBLE 

its TIME [ .■, "l.iR 


FT" 


6 

a 


CRAZY FROG 

CflAZY FBOG PRISEKIS CflAH HfTS NEXT PVATEAUyWVEftSAt, 

RASCAL FLATTS 

ME AW HY GANG l-'RIL ilREfl UNIVERSAl 


D 


3 


SAM ROBERTS 

DiaHCAI.aiT UNIVERSAL 




S 


MADONNA 

COMFEUIDKI OH A DANCE FLOOR WARMER 


a 7 


PIERRE LAPOINTE 

FORCT OfS MU AIMfS LA "LidiCiGHAUi SELECT 


9 


BE 


SOUNDTRACK 

WALK IM LM ( :o( '«IND-UP/WARNER 


10 


NEW 


MOBILE 

TOMOmOW nAIITl TOUT (NTERSCOPEi'UHimSAL 




MEXICO 




ii 
1 


WEEK 


laiHtAI APflll li IKt 
ALEJANDRA GUZMAN 
woEuau soHY 




3 


THE BLACK EYED PEAS 
MONKEY flUSiHESS -'i" , i"iCOP£ 




S 


ROCIO OURCAL 

ME DUSTAS MUCHO TOOOS SUS GnRNtMS EXITOS SONV flMG 


4 


2 


YURIDIA 

LA VOI DE UN HMGEL ^;:<t.v 9M>J 


a 


e 


IL DIVO 

AHCOtIA SVCOl'SOHV BMG 


a 


9 


RBD 

HUEITm AMOR EMI 


Ban 


c 


IL orvo 

1. Om SVCCf^ONY BMG 


a 


7 


YURI Y MIJARES 
ACHOPUUUK SONV BMG 




4 


PLACEBO 
■KOS VIRGIN 


10 




RBD 

LIVE HI HOLLYWOOD EUl 




POLAND " 


ii 


ii 


rlWI ZEK PnODUCENTGW AUDIO VIDEOI APRIL II. EBB* 




1 


PIOTR RUBIK 

MIBMON MJM 




a 


2 


VARIOUS ARTISTS 

IV El PTTKIS - n JESTES SKAIA ViG.: 




15 


GOTAN PROJECT 

LUMKnCO YA BASTA 


4 


3 


T LOVE 

IKATIMCKIf BOU r- ' ■.■,:.ini. 


biiL. 


4 


VARIOUS ARTISTS 

Rlif FN UJIEPSU MUZYKA U WimME SONY BM6 


m 


g 


KATIE MELUA 

PKCE rr PIECE DRAUAFtCD 




s 


DAVID GILMOUR 

OH AH ISUNO iUi 


■ 


G 


BIG CYC 

MOHEHOWE ■Eflm L'i.bi'.m 




7 


VARIOUS ARTISTS 
BRAVO wn WIOSMA ZM* SONY BMG 


10 


13 


SOUNDTRACK 
TYLKO HMIE KOCHAJ POMATON 
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EURO K 
DIGITAL TRACKS 



1 


p*r 

ii 

2 


IHIEISEN lOUNDtCIkH INTERNItTIOIfKll MKY b ZOOS 

SOS 

ni>(AhNA ' I : >.' 


8 


1 


CRAZY (SINGLE VERSION) 

GKAXLS BAHILEY . .vnr All. ANIIC 


Hi 


II 


DANI CALIFORNIA (ALBUM VERSION) 

m HOT Cnu PirPHS AARNER B'iZi, 


■ 


BOOS 

i 


ONE 

MAflY J BL1GE AND \J2 ViTRlf^Kln QliiiK 


■ 


■ 


FROM PARIS TO BERLIN (RADIO EDIT) 

INFERNAL ■ ii :--[RS 




s 


NO PROMISES 

SHAYNE WARD 


7 


12 


HIPS DONT LIE 

IHAURAFT. WYCLEf JEAN tPiC 


■ 


i 


THEKOWS Vimu 




mint 

r 


PUMP IT 

m BLACK EYED PEAS AiW INTERSCOPl 


10 


6 


NO TOMMORROW 

ORSON MERCURY 


11 


10 


BEEP 

THE PUSSYCAT OOLLS n. WtLUAM ilMAlKtEftSCOPE 


12 


9 


STUPID GIRLS 


13 


NEW 


YOU RE ALL 1 HAVE 

SNC'W fATnOl HCnClfl I-"'j,V(1pIR 


14 


11 


BECAUSE OF YOU 

HEtlY LLAHKSON -; .'. 


IS 


NEW 


SOMMEBOOY'S WATCHING ME (HI TACK REMIX Z\ 


1« 


13 


SO SICK 




.21 


PUT YOUR RECORDS ON 

COR-hHE SAl.O kAF < . (Ml 






DANCE, DANCE 

fAll DIK RCj' 'i . XW' 


19 


17 


SORRY (ALBUM VERSION) 

MflCILihltA .■. ■ ■ ■ ■ 






TEMPERATURE (ALBUM VERSION) 

SEAN PAUL VP/AIlANIIC 



WALLONIA 1 1 


ii ii 

1 'J 


IPROMUVII APim IB, BBBB 

GABRIEL 

NAJODA BaTIEL SCORINO 


2 


1 


LA BOULETTE 

DtAMS CAPITOL 


3 


3 


TEMPERATURE 
SEANPAOE . 


4 


5 


BAILA MORENA 

iUOEflO VKt,L =0L'DOR 




S 


1 BELONG TO YOU 

EROS RAMAZZOm ANASTAGU ARIOU 


■ 


rrn 


ENFOIRES 

U VUMf OES EMFOntS PDlVOQR 




2 


PATIIICK enuEL 

OO BQUVtMRB BfiBIT RCA 




NTO 


FLORENT PAGNY 

ABRACAOABRA MEHCURT 


4 


3 


PLACEBO 

MEDS '..^:.ill 


8 


4 


RAPHAEL 

CAMVANE CAPITOL 








HUNGARY ^1 

CIMRI EC 1 


ii 




IMAHAIII tPRIL It. ZOBt 


1 


1 


MEG 1X 

DEPRESUW XAUUER WLStH 


2 


3 


SORRY 

MAUONNA A'fIRNER BROS 


a 


2 


SUFFER WEU 

DEPECXC MODE MUTE 


4 




HUNG UP 

MAMMMWARSEd 5RDS 


s 


6 


STUPID GIRLS 




! 


ZAMBO JIMMY 




JIMMYI r.r 




1 


ANDREA BOCELLI 

AMOHE ''rji'::C-^ 


m 


7 


ME6ASZTAR 

Kl LES^MIHAHGJA'iiNl^iPI^Ai 


4 


6 


MADONNA 

CONFESSIONS OH It OAWE PLOOR WARNER BROS 


8 


NEW 


AKELA 

FEJCTLINU6 I'.AMUfR UUSiK 
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EUROCHARTS ARE COMRIiED IT BILLIOARD FROM THE MATIOMAl SrHfiLEl AND ALIUM 
SALES CHARTS OF 10 EUROPEAN COUNTRtES. APRIL IS. IMS 

S.O.S (RESCUE ME) 

RJHAHMA 5^' :Ef 


l» 


6 


STUPID GIRLS 

PINK lUir.! 


m 


4 


CRAZY 

UHARLl BARAIET : J /.'l.'O - 


I* 


2 


LA BOULETTE 

DIAAI'S TCiL 




12 


ONE 

MARY J SLISE PT. U2 MATRIACKQEFFEN 




5 


1 STILL BURN 

TOBIAS REGNfR ■< &'iSA 


■ 


1 


BEEP 

THE nturon oout n wu. i m AtM/iNTERScoPC 




10 


30 SICK 
Mf-TOOCFMI 




1 


BECAUSE OF YOU 

KEILY CLAMUNnC.1 


I'lO 


21 


QABRIEL 




i 


LE PAPA PINGOUtN 






ncLOO ■; -■■ 1 ■ " ■■ - ous 


i» 


9 


NO PROMISES 


m 


7 


PUMP IT 

TMEBUWETIDPUStI&M MER5C0P1 




16 


NO NO NEVER 

Ttm LICHTNIN5 ■ 1 M SMS 




11 


LOVE GENERATION 

tot SiKCL*n FT CART PME YEUOW PWOOUCTKW 




ALBUMS 


b 








J 


PINK 

IM MOT DUO .ntaCE lattSH. 


i 


2 


MASSIVE ATTACK 

COLLECTED BEST Of VKIG \ 


m 


1 


KELLY CLARKSON 

BREMAWAT s.-" 




7 


MADONNA 

CONFESJtDNS M A DHNCf aOW iVXRhER BROS 




g 


TOKIO MOTEL 

scMREi 1':.-'.:; 


!• 


18 


GOTAN PROJECT 

LUKATICOV* 8A;ti, 




a 


JAMES BLUNT 

BACH TO BEDLAM t'LiiMiC 


I- 


NEW 


SHAYNE WARD 

IMArm WARD 




S 


ANDREA BOCELLI 




11 


KATIE MELUA 
piECElY PIECE :;aiMi' 


m. 


10 


ANDREA BERG 

SPUmUHACKT /.^ C* 


ia 


NEW 


THE 2UT0NS 

TIRED Cr MAhG^HtS AROUKt) :E JUSONIC 


13 


12 


CORINNE BAILEY RAE 

COfllMNi BIILIY fiii ■ i-', ■!'.'{ ;mI 


14 


16 


ROSENSTOLZ 

DItS GflOSSC LEBEN ^Ll.rtD 


IS 


19 


KOOKS 

IMSIDE IN IMSIBE OUT VIRGIN 






1^ 


4 


S.O.S 

RIHANNA iflc GE= .ilf 


M 


1 


SO SICK 

NI-WDCf -i v 


" a 


6 


HIPS DONIT UE 

SHAXIRA ft WYClff JEAN SONY BMB 


4 


2 


BECAUSE OF YOU 

FELLY CLARKSON 


• 


3 


STUPID OIRLS 

PINK . ii-: ; .'.ivii 


• 


5 


SORRY 

WADDNNA .'.->.!. 


7 


e 


PUT YOUR RECORDS ON 

CORlKNE BAILEY RAE ~. . :^k'L EM: 


a 


12 


CRAZY 

DNAflLS BAHKIEY JOAhTDrtN.'ATLANTIC 


• 


11 


CHECK ON IT 

BETONCE FT SLIFK THUO COLUMBIA 


10 


9 


DANI CALIFORNIA 

BSD HIT CHILLI PEPPERS ■.-^'.iP BROS 


m 


7 


ADVERTISING SPACE 

ROBBIE WILLIAMS CHRYSALIS 


i« 


IS 


ONE 

MARY J ILIOf KU-RIKRCH<aCFfEN 




17 


MY HUMPS 

THE BLACK EYED PEAS AATAilNIERSCOPE 




10 


PUMP IT 

THE BLACK EYED PEAS LAW iriTiPSCDP; 




19 


UPSIDE DOWN 

JACK JOHNSON JACK JOHNSOK'BRUSHFIRE.'UNTvSRSAL 







ii 


WEEKS 
ONCHT 


ARTIST 

TITLE I.VPRINT S NUMBER / DtSTRlBUTING LABEL 






ii 




Si 
SS 


ARTIST 

TITLE 'WPftlKT i NirWBEn ; OlSTRISirriNG LABEL 0 


1 


8 


Kl ALAN JACKSON 

HfigPffiOIOUS HOBORn ACR ARISTA HASmiLLi S038I'PfK}M0e(1-BfTEaVTV 








31 


26 


ISRAEL S NEW BREED H| 

IIUVE IN SOUTH AfRlCA iRITV GOSPElEPIC IB^r.'PBOVIOEHT.imEfiWTy 


e 


4 


17 


ll'l.^iVtU FLYLEAF 

FTlmTall FinfAA nrTOIEE SOOOSRflOVYDENT-WieORITV 


i 






18 


6 


BUILDING 429 Hj 


■ 


i 




VARIOUS ARTISTS 

VroW WWOHR lAflUAl ,M:RD.CJPaPJOVGS0W BFJd WX TaBT+RREMDesYWtGFTTV 


■ 




K 


22 


32 


SWITCHFOOT 

NC'HmQIlSOUHDCO'.UVeiA'SPArtnOA '3t3-'EM::u:i D ^1 




3 


29 


KIRK FRANKLIN 

HERO - ■ --- - :EMRIC TIO^i'PROVlDfKT.INTlCRiTY 


f 






BE 




MAE 

THE E'JtflGLGV* ■■I'j^- . 5J9a'£MICMG ♦ 


ii 


5 


34 


CASTING CROWNS 

LIFESGNC - L' = :L' -;„1iON lOTTO.'PROVIDENT.INTEQRITY 


1 

1 




P' 


17 


30 


VARIOUS ARTISTS 


t 


8 


3 


HAWK NELSON 

SM'LE ITS THf EHO OF THE WORLD TOOTH t NAIL SBTS EMlCUG 




31 


38 


4< 


NICHOLE NORDEMAN 








KUTLESS IT" 

HEARTS OF THE INNOCENT EE: 3S^B LLIICMO i 




32 


37 


30 


TODD AGNEW 

REFLECnON Of SOMtThlhE --t :'5Jt =ROV.:£NT-!iiTE&RITV 






1 


MAT KEARNEY 

NOIMMUI'ireiMtAWARtCOUJMBULINFiOP 13M£UICMLi 




33 


26 


55 


VARIOUS ARTISTS 

wow US - .■.||^ L^,'.:.MG i0769,PflOVIO£NT-lNTlGRFIY 






w 


VARIOUS ARTISTS 

WDYY HITS EMICM<i.PRaVIOENT-INTEQRITY.'AORD.CURB TIK7 


■ 




M 


28 


24 


JEREMY CAMP 

UVi UNP;.UGCEO FRANKUN. TM BEC TUVEMICMG 




10 


13 


CHRIS TOMUN 

AHRIYiKG 1 ■ :f - S SPABHOIV 42*3,EMICUQ 


• 




38 


47 


94 


UNDEROATH 

iHf Rl CN.TCXASING SAFETY SOllO STATE.'TOOTH t KAIL 11S4/EMICMG 


Mi 


11 


6 


MARTHA MUNIZZI 

NOLIMITS LIVE 1^ i' ■ LOLL WB * 386D PROY'CEM-I'LTiGPiTV 






m 


39 


7 


SHAWN MCDONALD 

niPEh ■ ■ ■ ■: "3 




12 


3 


PASSION WORSHIP BAND 

PASSICH EVERYTHING GLORIOUS SIX5TEPS.SPARR0M BOBJ EMICMO 






m 


36 


(9 


VARIOUS ARTISTS 

1 CAN OMIT IMAOlMt '. ' " .:'£ 'S23i oRDViDEhT-t»ITEBRITY 


P 


9 


29 


THIRD DAY 

WHEREYiHYaUARE EizEMiLL ICJB! FRCVIDENT-II.TEGRITY 


i 




m 


49 


X 


CECE WINANS 

PUPJflEO ■ .^L--^ liCI-'-'EL IND jea^.PRDVICteiMNTtllRITY 


® 




ANTHONY BURGER 

THEE£STa«lATH>TTNJVERFR0NT)CH0«eEHHBSailES^'lT«4iAT9:aR0Lf ' 






as 


30 


26 


VARIOUS ARTISTS 

OPEK IME EYES Of MT MUflT INQ EPtC 3649i'PflOVlDEMMNTEaflHY 




15 


40 


MARY MARY 

MARY MARY K.X^mrtMlTY MSF^L CCLjMfllA ISSTPRClDLHT lhTEGFIIT' 


• 




40 


44 


SO 


JARS OF CLAY 

fliaSMPTlDN SawCS t075e.'PRCVIDENT-INIEOa'T* 




14 


IS 


POD. 

TESTIFY iTLJ'Ji: UB57 WRO-CUfle 






41 


32 


30 


BARLOWGIRL 

UNOlMtR JCilRhAL ENTRY H ■ADBD-ClBS 




19 


a 


HILLSONG 

LHITEO Vi'E STAHD >• .L5:S3 iriTESRTY 33:5 pROViDERT-INTEGHITY * 










THE CRABB FAMILY 

BLU" i MES ' -■- ■ '4'' AORD'CUfiB 




16 


5 


MORMON TABERNACLE CHOIR 

'HEN SIhOS MY SQKIL WC'PUDT. TABERYACLE C-: P 70336 






43 


35 


S7 


NATALIE GRANT |||| 


w 


13 


77 


RELIENT K 

vuiiUH ::-EE CSPITOL 29ilEMICMG 


.1 






40 


to 


KUTLESS ■■ 
StnCHO TOWER ^EC ^3>1.'EUlCUG ^1 


^@ 


48 


23 


RANDY TRAVIS 

GLCPY TRAIH SONGS OF FAITH. WORSHIP AND FflAISE A'ORC-CJRS S6402 






m 


27 


00 


TOBYMAC H 

WElCQMt TO DlVEUICmFOnEFRONT EMICMG 


m 




ANBERLIN 

NEVER TA.(f FRtfHOSHIP PfRSONAJ. TE:TH S NAIL 6607 EViCTA'3 






P 


46 


2 


MARK HARRIS H 
LINE SEIWEEh THE TWO m PROVIDErdT-lHTEGR'T' {■■ 




29 


4 


AARON SHUST 

ANYTHING WORTH SAYING BRASH 001 '.'ADRO-CURB 






47 


24 


30 


DAVID CROWDER BAND H 

,1 COLLISION on - 4 ^ Tl ^iiSTEPS'SPARRDA 1229'EMICMQ ^| 




20 


7> 


JEREMY CAMP 

RESTORED Ht' J' r. rMliMG 


• 




o 




VARIOUS ARTISTS ■ 
il.l^l SCMGS Of FAITH BUG UlSIC 1 0822.' PROVIDE NT-IKTEORI TV ^1 




23 




SANCTUS REAL 






o 




THOUSAND FOOT KRUTCH S 

ThE ."^T OF Bi^EAtlNO TOOTt & 'itlL «I9'£MICMG 


3 


FACE OF LOVE '-'-^-y, -."L E'A Z»j 










.a 




VARIOUS ARTISTS 










CAEDMON'S CALL ■ 


































rXTm^^^^^^^PF""' .ju.i,niiii,iiii.iiiH«iii.jii . •-- 
L TOTTO^^.. 


P 


§1 
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ARTIST 

TITLE LlPRn: 4 !tJ«fl£R DISTRIEuTlRG UBEL 


5 






liil 


ARTIST £ 

ttlLI IMJ^HIM t. NUM^LK Lib-" ilJ" '.L, LiBiL g 


1 




3D 


KIkirk franklin 

ffljjjf MFRKi FO YO SOULGOSPO CENTRIC nOI&TOMBA 


• 






20 


13 


KAREN CLARK-SHEARD 

ITS HOTOtfER 




2 


IS 


juanita bynum 

A piEct or sn PMHW flxiw bsoi 


• 




o 




T>« WILLIAMS BROTHERS PRESEhflS: BISHOP RAUL MORTON 

OM fl'li:it,EN P ECES a "jfUi zn'tl BELIEF EFFOHT B.i'IKfljPPV 1654 MtLiCO 




3 


1] 


VARIOUS ARTISTS 

wow GOSPEL lOOB tLTKMGVfORO-CURS TSIBO/IOMSA 


• 




n 


23 


66 


VARIOUS ARTISTS IS? 
iVCW GOSPEL im . v-.aiTv 6S344.;0M8A 


h 


4 


e 


f^ARTHA MUNIZZI 

NOLIMITS LIVE COLUMBIA TTflOS^OFEY MtJSiC 






28 


30 


80 


J MOSS 

THE J MOSS PROJECT - i'^- - Zi'.''-.:. "-MilOMaA 


m 


6 


40 


MARY MARY 

MARY MARY -.' iLl"' T I . jMBIA 77-33 SONY MLSiC 


• 




30 


29 


30 


VARIOUS ARTISTS WM 
k('. t [ios^L L>3SPEi.nT63f>rr< wsfo ON^ncsK HtzKom uusc 




S 


3 


DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 

FINALE ACTONE EV. 33;.PEL 333YS • 






9 


E 
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SaiOB dais compiled from a comprehesive pool ol U.S. music merchants by N 
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I Where included. Ihts award indicates the trtts 
I wnti ttw diarl's largest unit IrKrease 




I Where included, this award indicates the tnfe with 
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CD/Cmiw price* are suggested list or equivateni pnces, which are protected 
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vinyl LP availability are not indud«d on all charts. 



Compiled trom a nattonal sample ol data supplted by Niefsen Broadcast Data 
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500,000 albums (GoW) ■ RIAA certification for net sfwpment 
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• RIAA ceniAcation kx 100,000 paid downloads (Gokf). ■ RIAA cartMcaBon tor 
200.000 paU downkwls (Platini«n). r^umeral w<hin ptaomsn symbol Indicales song's 
mulHpMnum level. - RIAA certrticatkjnkx net shipment of 500.000 singiee (GoU). 

MUSIC VlUi-.i I t^- t.hA.;^ ■ ~: 

9 RIAA goU certlflcatk}n for net aNprrwril ol 25.000 units for video singles 
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shortform or kMigform vKfeos. 

DVD SALES VHS SALES VIDEO RENTALS 

• RIAA gold carMoOon for nai shipment ol 50.000 units or $i million m sales at 
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dollar vokjme of $t8 million al retail for theatrically released programs, and of al 
leasL 50,000 units ana S2 mlMon at suggested retail for noTHheatrlcal tm*8. 
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n 




13 


CALLE 13 

■ . 1: ■. MCiSONT BW NORTE )IS«> 


Call* 13 


1 




16 


V02 A VOZ 

ii-i.:'( 11 1 'ii-Ha 1019 (13 9!| 


En Presencla Del Fuluro 




' m' 45 


5 


HURT 


Vol. 1 




; 49 j«-l»niT 


BISHOP G.E. PATTERSON & CONGREGATION 

"■i::: lw ;5o; iI4 u\ 


Singing The Old Tlnw Way Voluma 2 




IP 4. 


2 


HIT THE LIGHTS 
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"Yes. Virginia ..." by self-described Brechtidn punk cabaret duo the Dresden 
Dolls debuts at No, 42 on The Billboard 200. Discover developing artists matting 
their inaugural Billboard chart runs each week in Breaking S Entering on bitlboard.com. 



The besl-selling albums by new and developing acls aefined as those who have never appeared m the lop 1OO ot The BillDoaid 
200. If a Healseekers title reaches that level it and the act's subsequent albinns are immedtaEely meligiiile Id appear on the 
Heatseekers chart. See Chart Legend to* rulos and explanations C' 2006, VNU Business Media. Inc and Nielsen SoundScan. Inc. 
AJI nghts reserved. 
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Billboard. 

DIRECTORIES 



The Definitive Source for Industry Information 



INTERNATIONAL TALENT & TOURING GUIDE: 

The leading source in the industry for information on all aspects 
of the music business. More than 30,000 listings in all, includ- 
ing leading facilities where artists perform, agents and man- 
agers, artists, sound and lighting services, instrument rentals, 
security services, merchandisers, and virtually any service or 
supplier you'll need when going on tour. All listings ore A to Z 
and fully cross-referenced for easy seorching. If you book, 
promote, program, or manage talent, this is a must-have for 
your business. $1 39 

INTERNATIONAL AUDARENA GUIDE: 

Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert 
Halls and New Constructions. PLUS, the complete FACILITY 
BLIYER'S GUIDE listing those who supply and service the 
arena industry. $99 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, tape disc services, 
A&R, music services, industry web sites and more with over 
6,700 listings. $15.95 (Shipping included) $18.95 overseas 

INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with over 1 3,000 listings of key personnel ond 
other information about every major and independent record 
company, video company, music publisher, digital music com- 
pany and seller of products and services for the entertainment 
industry worldwide. A powerful tool. $ 1 79 

RECORD RETAILING DIRECTORY: 

The essential tool for those who service or sell products to the 
retail music community. With over 5,000 listings, this directory 
is the most comprehensive compilation of record retailers, feo- 
turing independent and chain store operations, chain headquar- 
ters, audio-book retailers and online retailers. Listings include: 
store names and addresses, owners, operotors, phone and fax 
numbers, e-mail addresses, chain store planners and buyers, 
and store genre or music specialization. And its handy 6X9 
Inch format makes it easy to carry and easy to use. $2 1 5 
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^^International J 

Buyers 
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O rder online: 



A6DFULLB 



ev MAIL Send payment plus SV 95 SSH ($14 9S (oniida/SJ'l 95 internotionol ocdeis) wild odto: 

Billboard Diicrtorles, PO Box 15158, Nodh Hollywood, CA 91615-5158 

Pleose add oppiopiiale sales lax m CA, DC, FL. GA, II, MD, MA, MN, MO, NJ, NY, OH, 5C, IN, IX I 

CANADA Oidas payable m U S iuiids only All sales aie final 

Alsti tivoilable iin CD K[IM or moiling labels loi inlo etiioil iiiwiAtioi /Jvniibinf)iil)v(»m 
loi aiheilNng ijp|Kiilnnilie\ (nil 8UII ?23 7524 m eiii«l |seiielli!.iiblllb«iiij loin 



BillbMid 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement write to classlfledsia^billboard.com or call 800-223-7524 




REAL ESTATE 



REAL ESTATE 



REAL ESTATE 



REGISTRATIOIV HAS 
IT'S PRIVILEGES. 



EXCLUSIVE OFFERING 

PARK SLOPE SOUTH 

For more information and 
to register for Ifie upcorning 
pre-pubiic purchasing 
opporluntty visit our web site at: 
www.2i 1 23condo.com 

Own-A-Home Realty Corp. 
(718) 370-8800 



JHMIPIB BILLS, 
MLIFBHIIIII 

LOCATED IN SAH GABRIEL 
HOtlHTAINS ON 10 ACRES WITH 
SPECTACULAR VIEW OF ANTE- 
LOPE VALLEY AT 4500 ELEVA- 
TION WITH MILD FOUR SEASON 
CLIMATE. ECLECTIC 3+3 HOME 
WITH SALTILLO TILE THROUGH 
OUT, FIREPLACES AND PELLET 
STOVE AND WOOD DECK. ACCESS 
TO WRIGHTWOOD AND MOUNTAIN 
HIGH SKI RESORT. IDEAL 
HORSE PROPERTY WITH RIDING 
TRAILS. $700,000. CALL TO 
SCHEDtn,E PERSONAL VISIT. 
661-944-5537 



W.LA. Home move in condition 4bd 

2ba, office + Guest House Ibd Iba. 
Ample Parking, Good location. 
Suitable for Multimedia Studios. 
$1.395M. 
www.2123federalave.com 
FSBO 949-355 2429 
Email: irmalgjfiinvideoshow.com 



LIIVIITED IIMTRODUCTORY 

OFFER TONFW 
CLASSIFIED ADVERTISERS! 

KUAC-f I -n Ui IIKIM IK>WIjKl» 

NiLrsic- A i3».rm»rrAiNK«a.fT 

RVTKY WEEK IN TOINT 
AJi Wia J-AS C3M I jr^i 
SAVE WMII J2 P«rKll.«i XJf NEW 
UUNINI^S?; WITH AN AC^^ VE 
d-A..>SII 1EO A13 
rwfESKACiEIN BIEEUOAKO 
eall JCIT SCI^UC 
1-800-22.^-7324 



WWW.LAMASINA.COM 

Calabasas World Class Custom 9,000 sq ft 
California Contemporary Guard Gated 
Calabasas Estate with another 3,000 sq ft in 
its subterranean 12-car garage for a total of 
12,000 sq ft under roof! Three Story interi- 
or atrium with retractable roof and indoor 
koi pond and waterfalls. 6 Bedrooms, 7.5 
baths, 2 kitchens. Movie Theater, Full Gym, 
Indoor basketball court. Family Rm, Formal 
Dining Rm, Piano shaped pool, 2 spas, 2 
steam showers, Better than NEW, 
Completely remodeled in 2005 with NO 
EXPENSE SPARED! Some of the best City 
Lights panoramic VIEWS in all of Los 
Angeles! Situated in Calabasas, California, 
high above the Calabasas Country Club and 
Golf Course! Community Tennis Courts. 



IKK 



Nothing Compares at $6,750,000. 
Go to wvw.lamasina.com 
Jim Pascucci of ReMax 0TB Estates 
(818) 222-0094. 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE 

TO THE STARS 
REACH THE HIGH-POWERED 
WORLD OF 
MUSIC & ENTERTAINMErfT 

Call Mark Wood - Real Estate Manager 
6S1. 270-0798 . Fax; 323-525-2395 
Billbuardu; musician.org 
1-800-223-7524 

Reach all the movers It shaken 
every week through 
the pages of Billboard 
a force In the music/entertainment 
Industry for over 100 years 



UNSIGNED BANDS & 
SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 
ENTERTAINMENT INDUSTRY THROUGH THE PACES OF 
BlUBOAKD. IF YOU ARE LOOKING FOR A MANAGER OR 
ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION 

BRIEFLY STATING WHAT YOU ARE 
LOOKING FOR AND WHAT YOU HAVE TO OFFER WE LL GIVE YOU ONUNE/PRIMT 
EXPOSURE TO AU THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY. 

LETS TALKTODAY1 - dassifieds(g)biUboard.com 



PROFESSIONAL 
SERVICES 



1,000 CDs 

in full-color jackets for just 

^990![/ fgr 



bail uiiiay lui ^^^^^^ 
your free catalog! ^^^^^ 

1-800-468-9353 

www.dlscmakers.com/bfa 



> DISC MAKERS 



DO YOU NEED MONEY? 

For a music, film or TV 
project? Or to buy 
equipment.' Call (toll free) 

888-242-6312 or 
email: seiviceslgXTeativo.us 




New York 



A Lake George masttrpiece. with over 7 atrrrs and 650 feet of shoreline. 
I hf perfect place for business or personaJ use. Cx^nstructed in 1 895 with more than 
20,000 square fret of Imng space, high ceilir^, beautititl woodwork, modem kitchen, 
an incredible wme cellar, 16 bathrooms, six firtplaces and two full-size bars. Huge 
smtmming pool tennis nxiri, excmse suite. A 12 Bay g*ragc acconunodatcs 20 
Automobiles. $17,900,000. Additional photos at www.clcarviewt0ur5.com/nsh 



S tephen Borgos * 518.792.607 8 

sborgos@realtyusa.com 



JA-allvVSA. 




Hollywood Hills View Rental Property 

2 bd (opti 3 bd)/2bath w/recording studio and tracking room for rent 
(or 3bd), 2000 Sq ft. Set in the hills w/complete privacy on quiet 
street. French doors, mstr bedroom open to brick patio, peaceful, lush 
gardens. Available in May, partially turn. Perfect for film composer or 
studio executive. Short term or long term $3950mo rent. 

Contact; 323-533-3670, or visit; 

http://homepage.mac.com/themusicguy/Menu8.html 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime tvlanhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light. CaU 917-538-3444. 



MUSIC RECORDING STUDIO, 
ON AIR RADIO-TV STATION, 
FILM PRODUCTION COMPANY 
ON-THE-lOB TRAINING LOCALLY 
by successful professionals. 
Beginners welcome. Full story at: 
www.getamentor.com 
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Sotheby's 

INTERNATIONAL REALTY 



Southern California Properties 




FRENCH NORMANDY ESTATE $18,000,000 COMPOUND IN BIRD STREETS $14,900,000 TERRA $12,000,000 SAM FRANCIS COMPOUND $5,795,000 

Bel Air OulsUnding family hm in pristine condition. Sunset Stnp. Villa dsgnd by Oliennause.' w.'Cty- Ranclio Mirage. With Sbd'Sba. 8 very unique Ipls. Santa Mono Ne.v lislir^. Intematiorai artist Estate 

Exquisite detail, beautifully decorated. Wonderful oc8an\iusotiapprxO,75acresite.3bd,'4,5ba*^se, 4 hit. 51 distinct & rare stain glass windows, you re 3»3*gsths, 2 Irg studios 'sep Span hm» 2bd, sep 

gardens, pool & views. Lease at S65,CIOO/mo. lenris cl pl'S()a. www.orKilednve.com in a home like no other. APN. Gated & pvl, pcoi + lush grounds, SM Cyn 

Cei»ta Waescfile 310.317.4995 Mmi Slarneft 3)0.275.8686 Emo RkxarMi 310.260.6200 Patty Finkd 3(0 860 4533 




1308 LAUREL WAY $5,700,000 8010OCEANUS $3,195,000 UNDISCOVERED PRIZE $2,695,000 10514 WYTON DRIVE $2,600,000 

Beverly Hills. Newtyconstajcted5bd,'7ba6100sqft Sunset Strip Sophisticated view home re-done w/ Santa Ynez Valley Rarely available 5+/- acre Weslwood. Soulful, emotional Aauttientic updated 

Span Villa 1200sqft mstr, 3fpl, chefs kit w/ss app. amazing taste. Perfect for entertaining inside of property on private road. 4bd,'3ba home, 3bdf2ba Spanish Pnvacy. arched walkways, 

fdr w'hd painted ceil, pvt heat d pi. out. 2 master & 2 junior suites. fireplaces, pool, guest house, studio Views. stepd down living mi & lawn. Fall in love! 

Aaron Monfelongo 310.888.3719 Afeon CrBir-3(0.255M02 BracfyB.'adyeOS 33( 3053 DaM Findley 310.345.6911 




3001 DURAND DRIVE $2,299,000 2636 LAKE HOLLYWOOD DRIVE $2,095,000 HILLSIDE WONDERLAND $1,989,000 2107STRADELU $1,695,000 

Hwd Hills Social fir plan w/ sep level for guests. Hwd Hills Stunning des'gner s mid-cenlury home Palm Springs Meandering trails included w.' Bel Air Designed by a'cht David Pearson, stunning 

Gallery-like LR & open kit Elevator. Hilltop pool, 4bd,'25ba open floor plan pool.'spa min. from panoramic valley & mountain views, city lights & Mid-Cent modem. Arch. 3*2/2000+ sq ft. Lrg llv mi 

spa, views & great party deck shops & night life www lakehollywoodhome.com artfully crafted amenities. Two master suites. & bds, cozy yrd patio for pets or zen gdn, hwd. 

Carter.'Orrandlam 3)0888 3785 Nadia Villamal 323.671 .232S CR Silva 760.285.7530 Alex Paisa 310.660.4521 




OUTDOOR LIVING ROOM $1,645,000 2947 WOOOWARDIA DRIVE $1,399,000 2505 KENILWORTH AVENUE $1,349,000 6747 MILNER ROAD $1,199,000 

Rancho Mirage SopiiSticaled desert contemporary Wonderful floor plan huge master suite with walk Silver Lake Beautifully uptd contemporary English Hwd Hills Rich histoiy & architecture this fonner 

onestalesizedlot 3bd''3,5ba Designedforcomfort in closet former celebnty owned home lovely 2 story Moreno Highlands Chefs kit. frml din/liv, celebnty owned 20's 3bd,'2ba cottage has been 

& elegance. Impressively upgraged. outdoor garden 3BD'3BA plus media room. 3bd.'2.5ba www.2505kenilworth.com lovingly restored, www.6747li1ilnerfioad.com 

Cfi&ta 760.285.7530 Jm* Carol S/iogren 3)0.481.4305 Karen Lower 323.804.8043 Kansn Lower 323804.8043 




1633 CORONADO STREET $960,000 217 RUTH AVENUE $949,000 4232 MCCONNELL BOULEVARD $779,000 RIVIERA TRADITIONAL $16,500/mo 

SilverLake Sublime gated oasis Large emotional Venice. 1920'sSpnsh awaits your designer touch. Wanna Del Rey Ad; Storybook chamier Calif Pacific Palisades This 6bd,'5.5baisavailable now. 

2 bedroom home with designer finishes and zen Its of orignl chrm w,' Wt-ins. hrwd firs, arch'd wind/ Bungalow w' custom touches thnj-out Close to Gorgeous kit w,' bkfst area opens to fam mi. Mstr 

backyard vnth pooL koi ponds & f replace. dnrys, upgrded plumbing/electncal the Marina 8i Venice. ste w/ fpl & bal. Pvt grassy yard. Lease 

Bred i Joe 323.481,4700 Lorae Ta/ter 3)02608200 ShaionaAlpenn 310.866.3706 James ResfmnOek 3t0.255.5411 



Beverly Hills I Brentwood | Camarillo | Hollywood Beach | Los Alamos | LosFeliz | Los Olives | Malibu I Montecito | Pacific Palisades 
Palm Desert | Palm Springs I Pasadena I Santa Barbara I Santa Monica I Santa Ynez I Sunset Strip \ Westlake Village 



T-SHIRTS 





mm 

BnGKnnci 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

WWW.bseksfSge-fs5lli0n.eOm 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520^3-0100) 



DUPLICATION/REPLICATION 




Odds On Blow-Out Discounts! 

Indudeion disc p(lntln9, full totor printed 
booklet. baKode and cells wrappln9. 

ioo~r MO soo I 1.000 

CDS CDS CDS CDJ 

^2995499 ^699 s-\,099 5-\,999 



Toil-Free 877-ODDS ON 1 



SB 



INTERNATIONAL, INC. 



MEDIAWORKS'lOOO "-^^r^ 

INTERNATIONAL. INC. ^ _ 

1-800-211-4689 3>X045 



1-800-211-4689 J^XUt'O 

www.mecUaworkscd.com INCLUDES GRAPHICS 



VNU Business Media publishes over 44 business publications, sts^es over 60 trade 
shows and 70 conferences and operates more than 150 business-to-business dectron- 
ic products. We operate around ^e globe, covering some of the most powerfiil indus- 
tries in the world in entertainment, marketing, media and travel- Some of our brands 
include Billboard. Adwtek. The HoUywood Reporter, National Jewder and Ardntecture 

We currently have a rewarding career opportunity for an experienced professiotul to 
join Billboard. 

Maiketing Brand Manager 

In '&as exdting New York based role you will be primarily responsiWe for managing 
the overall brand essence as it relates to Billboard and Billboard Radio Monitor. You 
wUl work with the Promotion Manager on the creative development, production and 
implementation of all promotional collateral, including media kits, brochures, rate 
cards, house ads, one sheets, direct mail packages, trade show flyers and other mate- 
rials. In addition, you will work with the Executive Director Marketing and Brand 
Devek>pment on sales proposals and promotions, sponsorship development and col- 
lateral, customer development, and in exploring new business opportunities. 

A minimum of 3-5 years of creative management experience in Newspaper/ 
Magazine Publishing, or at a Qeative Agency/Design Firm/ Publicity Firm required. 
Knowledge of digital and e-media platforms preferred. Some exposure to the en- 
tertainment industry preferred but not required. A degree in a relevant area of study 
is necessary. 

Please send risum6 and a cover letter indicating which position you are interested in 
and including salary requirements to: Email: entertainrecruit<g) vnubuspubg.com . 



Only candidates selected for intervirws xviH he con- 
tacUd. No phone calls or agencies please. VNU 
Business Media offers a competiti\fe salary with excel- 
lent benefits. VNU is an equal opportunity employer. 
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BUSINESS 
OPPORTUNITIES 



ARTIST/IABELS HAVS YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 
NEED VIDEOS.' 
erb-nvbdcvdopmetiLcom 
NEWS VIDEOS MUSIC 
PRIZES &CASH$ 
e-radiobiz.cofn 



MARKETING COMPANY 
FOR SALE 

Grassroots-oriented marketing 
company. SIOOK annual revenues. 
EsUblished in 1998. Based in the 
southeast. For more information 
Please call 404.822.3986 



I 



FOR SALE 




PIDER CARDS 

•BLANK OR PRINTED 




B filiniEii 

BOO-648-0958 



BUSINESS FOR SALE 
Complete manufacturing of CD and 
Audio cassette equipment is in work- 
ing condition. 18 years established. 
Business for sale in one package. 
Call 626-716-0491 for info 



VINYL PRESSING 



12" Vinyl Pressings 

I manufacture at lowMt prIcMl 



o 



National A International 
Promotion & Distribution 

PURE VINYL, INC. 

1M: 954-757-8455 

puravlnyl^myaccnet 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

Mhiie other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as tow as 50{. Your choice from the 
fTiost extensive tistingi avaitable. 

For free catakxi call (909) 99M000. 
Fu((609)W(Mt247orwrttfl 
•coipto Mute, Ik. 
P.O.Box A Trenton, N J. 0Se»1-0030 
•melh •eotploinu«@toL«un 



NEW RELEASES 



Like Instrumental Music? 

Check out: 
www.smokingeorge.com 

ONE FREE SONG 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1-800-223-7524 
OR 

646-654-4697 
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I Tiffany Fallon to 
Joe Don Rooney, April 23 in 
Mexico. Groom is a guitarist for 
Rascal Flatts. 



IllaJllu Henry Lewy. 79, of 

complications incurred from a fall, 
April 8 in Prescott, Ariz. The 
German-born engineer/producer 
was best-known for his influential 
work on hit albums in the 1970s 
and 1980s. 

Living in Los Angeles, Lewy 
began his career in music as a 
DJ/engineer in the early 1950s at 
various stations in California. 

Working at Liberty Records, he 
helped engineer the original 
Chipmunks sessions and worked 
on demos by such artists as Jackie 
DeShannon and Leon Russell as a 



INDUSTRY EVENTS 



APRIL 30-MAY 3 



freelancer at Gold Star studios. 

In the late 1960s, Lewy worked 
on a demo project with David 
Crosby and Stephen Stills that led 
to the first Crosby, Stills & Nash 
album. Crosby introduced Lewy to 
former girlfriend Joni Mitchell, who 
was looking for a third ear to help 
produce her second album. With 
Lewy's input, Mitchell released 
"Clouds" in 1969. The record was 
the beginning of a IZ-album-long 
relationship. 1982 saw the final 
Lewy-Mitchell collaboration with 
"Wild Things Run Fast." 

Lewy worked with other acts like 
the Mamas & the Papas. Neil 
Young, Johnny Rivers, Leonard 
Cohen and Van Morrison. 

Lewy is survived by his sister, Eva 
Kaus, and three nieces. 



MLISEXPO2006. 
Bel Age Hotel, West Hollywood, 
Calif. 310-286-0231. musexpo.net. 



Electronic Entertain- 
ment Expo, Los Angeles Convention 
Center, e3expo.com. 



luUflU Blues Music Awards, Mem- 
phis Cook Convention Center. 901- 
527-2583. blues.org. 



luUSIil BMI Pop Awards, Bev- 
erly Wllshire Hotel, Los Angeles. 
bml.com. 

BMI Film/TV Awards. Bev- 
erly Wllshire Hotel, Los Angeles. 
bmi.com. 

tuHifYi ASCAP Pop Music Awards, 
Beverly Hilton Hotel, Los Angeles. 
323-883-1000. ascap.com. 

I'lNYi'^l ASCAP Concert Music 
Awards, Walter Reade Theater at 
Lincoln Center, New York. 212-621- 
6000. ascap.com. 



ri'ltH"! WHY-ChapIn Awards Din- 
ner, the Lighthouse at Chelsea Piers, 
Pier 61, New York. 212-629-8850. 
worldhungeryear.org. 



ISOUwd Songwriters Hall of Fame, 
New York Marriott Marquis in Times 
Square. 212-573-6933. songwrlters- 
halloffame.org. 



ri'llTI What Teens Want-East, 
Grand Hyatt, New York. 646-654- 
7268. whatteen5want.com. 



liUA-KStJ Billboard/American Ur- 
ban Radio Networks R&B/Hip-Hop 
Conference & Awards, Atlanta. 646- 
654-4660. blllboardevents.com. 



fil'tir-fl NARM 48th Conven- 
tion & Marketplace, Gaylord Palms 
Resort, Kissimmee, Fla. 800-365- 
6276. narm.com. 



I Billboard Dar)ce Music 
Summit, Palms Casino Resort, Las 
Vegas. 646-654-4660. blllboard- 
events.com. 



The Fifth Annual Mld- 
attantlc Music Conference, Best 
Western, Charlotte, N.C. 888-755- 
0036. mldatlantlcmuslc.com. 



Ih'tfl-l-l Roadwork '06: The Bill- 
board Touring Conference & Awards, 
the Roosevelt Hotel, New York. 646- 
654-4660. blllboardevents.com. 



IF YOU HAVE A 
PROFESSIOML SERVICE 
YOU'D LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 

1-800-223-7524 FAX: 646-654-4698/99 
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GOSPEL MUSIC 
ASSN. AWARDS 



The 37th annual Gospel Music Assn. Awards, 
hosted by artists Rebecca St James and KlrV 
Fran kiln bestowed Dove Awards to 37 acts April 
5 al the Grarxl Ole Opry Hoose in Nashville. 
Chris Tomln took top horx)rs with five Dove 
trophies, inctuding artist and male vocalist 
of the year. 

LEFT: 

Sparrow Records artist Steven Curtis Chapman 
made history by receiving his 50th Dove A a.k I h.' 
picked up a Dove for special event album of the 
year for his participation In the "Chronicles of 

Namla" project (Plloto Wire*na3e/courtejy of IheCWA i 

RIGHT: 

Billboard contributor Deborah Evans Prke caught 
up with Slanted Records rock band DecembeRadlo 
The act is prepping for its self-titted detxjl in Jui <v 
arxJ appeared in BiltooanJs Jan. 7 issue as one d" 
"Faces to Watch for 2006 " Price, center, is flank _ 
from left, by t>and members Boone Daughdrffl. 
Br^n Sunn Eric Mlker =v\i Josh Reedy 



I ■ Simple/ 

I INO/Columbia 
L Records act the 

H Afters were honored 

H as new artist of the year. 
V Shown, from left, are the 
f Attofs Marc DoM: artist 
Andra^ Crouch, tho Afters' 
Brad Wlgg. artist Brian Uttrell 
KXl tfw? Afti 'n Josh Havens ,in:: 
_ Matt Fuqua 




EMi's top execs 
congratulated 
Donald Lawrence on 

the success of his arxJ the 
Tri'City Singers' -Fir\a*e" 
project. Pictured, from loft, are 
EMI CMG Shawn Fowler Greg 
Bays and Bill Heam L ^v-ror^ic. 
EMI Gn'^,p(--r', Larry Blackwe^l. 
CMG''; John Stokes ."in.; CM: 
Ken Penned 




THE BILLBOARD UNDERGROUND'S «t«t <H,te, 

invitaticr J, !■ ,.n -■ 1.1 I MMi:- .: , I theSplMApnl20at 
the Core Qub in New yortt (Pnolot Gary GerslxjfVWrelmagecom) 





.J 



AND TELEVISION MUSIC AWARDS 



The 21st annual ASCAP Film & Television Music Awards, heW April II at the Beverly Hilton Hotel 
In Los Angeles, honored the composers of the biggest box-office film music and the most- 
performed TV music o* 2005. (FKous: wlrMnage/ASCAP) 



ASCAP ^ 



> ASCAP award winriors Davin 
^^wowMfS tor most-performecl underscore 
Rkfc Marotta for top TV senes aod 
.^■IlKKl-perfbrmcd theme CEverybody Low 
Raymond-): songwnicr Mte StoBer, and ASC 
award recipient OavM Mnacore for most-perfo 
thenw arid most-performed underscore: 
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HELPING THE HUNGRY 

At the Food Bank for New York's annual Can-Do Awards gala, 
Chris Martin was standing next to his wife, Gwyneth Pal- 
trow, who was positively glowing. {She did just give birth to 
baby Moses a couple of weeks ago.) Of course, Martin being 
the proud papa, he was aglow, too. And when Track stopped 
by to wish the couple well and Martin was quick to say. " I love 
your magazine," Track was glowing, too. 
Turning to Paltrow, Track belatedly congratulated her on her 
2000 chart-topping duet with Huey Lewis, a cover of Smokey 
Robinson's "Cruisin'." Though visibly taken aback, she was clearly 
impressed with Track's knowledge of her recording career. 
Martin and Paltrow were on hand for the April 25 event, at Pier 60 at 
Chelsea Piers, which honored R.E.M. frontman Michael Stipe for his com- 
mitment to hunger relief. 
After accepting an award for his efforts. Stipe introduced his good friend Patti 
Smith to the stage. Accompanied by three musicians, she gifted Stipe with a performance of his 
favorite Smith song, "Wing." 

Party-goers then moved into the "champagne room," where 
Danish supermodel Helena Christensen was the guest D). 
Who knew she has a thing for the Cure? The eclecticism of 
her DJ mix was matched by the food-meets -entertainment 
crowd that included Stanley Tucci, RachaelRay. Mario Batali, 
[immy Fallon. Jill Hennessey and Mario Cantone. Chris- 
tensen'sco-headliningD], Heath Ledger, wasa 
no-show. Sigh. 



The monitoring of hip-hop luminaries by 
city, state and federal law enforcement 
officials Is the subject of the new 
documentary "Rap Sheet: Hip-Hop 
& the Cops." The film talks to key 
faces in the hip-hop worid 
as well as police officers, 
detectives and federal 
agents (tagged as "hip-hop 
cops") about the covert sur- 
veillance of private lives and 
the ongoing cycle of violence 
and killings, as well as harass- 
ment and racial profiling in 
the hip-hop community. 

The most recent killing to 
make headlines Is that of 
D12 member Proof, who, 
eerily, was interviewed for 
the documentary before his 
' ' y untimely death. Busta 
Rhymes, himself the focus 
of another recent shooting 
investigation, also appears, 
along with the Game, Common. 
Suge Knight, Damon Dash, Russell 
Simmons, Irv Gotti and Kanye West. 
An early version of the film was pre- 
sented during a screening in April in 
New York, while a more advanced edit 
will be shown May 10 in Los Angeles for 
label execs, distributors and other in- 
dustry players. 

BMI ICONS 

David Crosby. Stephen Stills and Graham 
Nash will receive the Icons Award at BMI's 
54th annual Pop Awards dinner. The event, to 
be held May 16 at the Regent Beverly Wilshire 
Hotel in Los Angeles, honors the writers and 
publishers of the most-performed songs during 
the past year. Track would love for CS&N's some- 
time bandmate, Neil Young, to show up, espe- 
cially since the foursome will reunite for a 
summer tour. But since he's a member of 
ASCAP, Track is not holding its breath. 




CHRISTENSEN 



WATCH WHAT YOU SAY 

The official line on the annual Ivor Novello Awards is that 
they are "Britain's major platform for recognizing the 
talents of songwriters and composers." Moody Blues vo- 
calist Justin Hayward knows differently, however. The 
group's 1984 Ivor for outstanding contribution to British 
music was, he reckons, actually presented "for outstand- 
ing contribution to publishers' wallets." At least, that's 
what he told the gaggle of journalists and fellow song- 
writers gathered April 24 at Apple Computer's London 
office for the unveiling of this year's Ivor nominees. Pre- 
sumably the aggrieved ghost of Ivor himself had a venge- 
ful hand in making sure that the singer's microphone 
then steadfastly refused to work during Hayward's sub- 
sequent solo acoustic rendition of the band's 1967 hit, 
"Nights In White Satin." 

GETTING TO KNOW THREE 6 MAFIA BETTER 

Academy Award-winning group Three 6 MaBa is rolling out 
a special version of its 2005 gold-certified disc "Most Known 
UnknowTi" lune 20. This deluxe expanded edition of the Sony 
Urban Music/Columbia Records CD will sport two new takes 
of "Side 2 Side" (one with labelmate Bow Wow, the other with 
Kanye West). Another added attraction is a new recording 
of the Oscar-winning "It's Hard Out Here for a Pimp" fea- 
turing new Sony Urban Music/Epic Records artist Paula 
Campbell. Arriving simultaneously in stores will be the Mem- 
phis group's "Ultimate Video Collection" DVD. 

CUT CHT MIST'S 501.0 f" >' PTPI P'1 FNT 
Former Jurassic 5 DJ Cut Chemist will step out solo on 
"The Audience's Listening." due July 11 via Warner Bros. 
Track finds lead single "The Garden" superb; It's a six- 
minute slice of Brazilian acoustic guitar, turntable 
scratches and lithe rhythms. Indie rappers Edan and Mr. 
Lif, meanwhile, are featured on the '80s-drenched hip- 
hop banger "Storm." Those in Los Angeles, take note: On 
May 25 at the Mayan Theatre, Cut Chemist and DJ Shadow 
will spin material from their 1999 collaborative album 
"Brainfreeze," a highly sought-after collectable featur- 
ing rare soul and funk singles. The show is a benefit for 
Shadow's art director Keith Tamashiro, who is recover- 
ing from a near-fatal brain aneurysm. 



Executive 
TURNTABLE 



EDITED BY SARAH HAN 

RECORD COMPANIES: 785 Records and Publishing 

in New York names Mark Eichner president. He was co- 
founder of Eichner Entertainment. 

Concord Music Group in New York names Nell Glllls 
East Coast GM. He was senior VP of creative music solu- 
tions at Warner/Chappell Music. 

Wind-up Records in New York names Gail Marowitz 
VP/creative director She was VP of design at Colum- 
bia Records. 

Capitol Records Nashville names Matt Hargis mana- 
ger of promotion. He was assistant country editor at All 
Access Music Group. 

Dawn Records in Chandler, Ariz., names Randy Harrell 
GM. He was founder and president of Shell Point Music. 

PUBLISHING: BMI in New York promotes Michael O'Neill 

to senior VP of licensing. He was VP of sales and adminis- 
tration, media licensing. 

ASCAP in New York promotes Phil Skinner to VP of 
general licensing operations. He was assistant VP of 
licensing operations. 

Sony/ATV Music Publishing Nashville ups Mike Whelan 
to VP of creative. He was senior director 

ARTIST MANAGEMENT: Spalding Entertainment in 

Nashville promotes Denise Nichols to executive VP. She 
was director of radio promotion and marketing. 




DIGITAL: eSunset Records in Denver taps Doug Ray- 
burn as president. He held the same position at Disc- 
Logic.com/Play Fair Entertainment. 

HOME VIDEO: Geneon Entertainment in Long Beach, 
Calif., elevates Eiji Orii to president/CEO. He was senior 
VP/chief planning officer. 

Liberation Entertainment in Los Angeles names Spen- 
cer Pollard managing director He was VP of commercial 
development at Sanctuary Visual Entertainment. 

MEDIA: CMA Close Up in Nashville names Peter Cronin 
editor He was media director/editor for SESAC's Focus. 

Send submissions to 5han(a>bil1board.com. 



GOOD WORKS 



FAMILY AFFAIR 

Producer Rodney Jerkins is helming an all-star Hurricane Ka- 
trina project. Distributed by Universal Music Group, the disc 
is due in late summer. The lead single, a cover of Sister Sledge's 
anthemic "We Are Family," reunites the Sledge sisters for the 
first time in two decades. They are accompanied by Patti La- 
Belle. Chris Brown, Christina Milian and others. Proceeds 
from the album and single will benefit the Points of Light 
Foundation and other hurricane relief efforts. 

TALIB TALKS TO TEENS 

Talib Kweli was the surprise guest artist at Community Works' 
arts and literacy workshop program Sharing Our Lives. Dur- 
ing his April 21 visit to the Florentine Campusof Junior High 
School 292 in Brooklyn, N.Y., the rapper encouraged the inner- 
city teens to celebrate and embrace their African heritage. 
Community Works is a nonprofit arts education organization. 
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Keep your finger on the pulse of all things radio with Billboard Radio Monitor. 
We're covering radio like never before — with coverage on everything from 
regulatory issues and the impact of new media, to programming trends 
and profiles on industry leaders. On the web, we offer breaking news email 
alerts, insightful industry analysis and our world famous charts updated every 
Tuesday. Access us all day, every day — online and in print. 

To activate, visit www.BillboardRadioMonitor.com. To subscribe, visit 
www.BillboardRadioMonitor.com/subscribe or call 1-800-562-2706. , 
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